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seamlessly perfect. 



Gemini introduces the CDS-1000 and the CDJ-30. 

Gemini Sound products introduces two new solid cd players to its lineup: 
the CDS*1000 and the CDJ-30. Both of these units incorporate great features 
like Seamless loop. Anti-shock, digital outputs and more! The CDS-1000 is a dual 
tray, rack mount unit with additional features like ROBO-START and auto-cue, 
while the CDJ-30 is a compact Top loading unit with direct access keypads and 
Jog wheel! 

Gemini CDS-1000 & CDJ-30 CD Players, 
a perfect fit for your rack mountable or compact player needs! 


gemini 


geminidi.com 



© 2000 Gemini Sound Products Corp SGermak Drive, Carteret, W Q7Q0B 
Phone: 732-969-9000 Fax' 732*969*9090 E-mail: sales-usaSgeminidj com Website: www.Qemimdj com 
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Multi-colored Moonflower 
with Sound Active external mirror 

Compact & lightweight 


QUALITY 


INNOVATIVE 


ROVER 


• Multi-colored Moonflower 
with Sound Active barrel mirror 

• Compact & lightweight 


CONTACT US TODAY TOLL-FREE OR ONLINE 
FOR A FREE COPY OF THE NEW 5001 FULL-LINE 

LIGHTING COLOR CATALOG S AN AUTHORIZED 
DEALER INI YOUR AREA 
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16 Pattern 
Gobo a 


Double Halo 


16 Pattern 
Gobo 


Mini CineDancer 
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PC-9000 Controller package 


FOR A DEALER NEAR YOU 

CALL TOLL FREEH! 


168 14th Street. Brooklyn. NY 11215V <718)499-8075¥Fax C718)499«057 

ALL PRICES IN THIS AD ARE GOOD UNTIL 6/15/0 1 


Suggested Retail Price 


Suggested Retail Price 
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How Do You Turn 
A Light Investment 



Into A Bright Profitable Future? 

With the Compact DJ Series from CHAUVET! 


Our innovative fixtures are designed to be compact and 
lightweight making travel and set up hassle free. They 
feature the same high intensity light output as their larg¬ 
er but bulkier counterparts. You'll hypnotize everyone 
with their dazzling effects. Put on better shows with less dough. Your 
business never looked brighter! 



For more information on this exclusive compact system from Chauvet, 
call 1.800.762.1084. Send inquires to barry@chauvetlighting.com for a 
free consultation on how you can profit from a light investment! 


TWELVE FIXTURES TO CHOOSE FROM WITH FOUR MORE IN 2001 


C H-204 


CH-620 CH-215 


CH-209 CH-260 



3000 North 29th Court 
Hollywood, FL 33020 
Phone 1.954.929.1115 
1.800.762.1084 
Fax 1.954.929.5560 
1.800.544.4898 


WWW.CHAUVETL1GHTING.COM 


Chauvet Europe Limited 

Leeds U.K. 
Phone +44 (0)113.276.0755 
Fax +44 (0)113.277.6675 






































MP3 Compatible! 


cP*& 


PART 


Make custom Karaoke on your computer from CD and 


* Remove the main vocal recordings 


Synchronize lyrics to music 

Full screen Karaoke playback display 

Record your performance 


Microphone and attitude not included 
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Winding up for the 
Windy City 

Welcome to another special Mobile 
Beat post-DJ Show issue! With two 
shows each year, just as we recap 
one, registrations for the next are 
already pouring in. 

If you were at the February show 
in Vegas, then relax and relive the 
memories. If you missed Vegas, then 
take our cover story as encourage¬ 
ment to attend our next event in Chi¬ 
cago (June 26-28). 

No matter what we write or the 
photos we show, it just ain't the same 
as being there. One of the things that 
distiguishes Mobile Beat shows from 
those produced by others is our dis¬ 
dain for the "same old, same old." 
Every show has its surprises, as well as 
a unique mix of seminars and speak¬ 
ers featuring past favorites and fresh, 
futuristic thinking. Sure, there's the 
occasional "bomb", but that's the risk 
we run in pushing the envelope, 

Our coverage of the 2001 Vegas 
show spotlights a speaker roster that 
includes popular inspirational speaker 
Doug Cox, motivator Tim Schneider, 
interactive guru Todd Mitchem, DJ 
Worthmeister Mark Ferrell and 
Grammy-winning artists Jeff Cook and 
Bob Carlisle. Some of these folks will be 
following us to Chicago to be joined 
by several new names. So sit back and 
enjoy looking back on Vegas while we 
get ready to bring you Chicago. 

Also inside this issue: Learn how to 
add cash to your account by adding 
rack-mounted mixers to your arsenal, 
with Editor-In-Chief Bob Lindquist. 

Get tips on how to teach dance from 
Mike Ficher. Greg Tutwiler, Editor 
of Karaoke Singer Magazine outlines 
steps for running a successful karaoke 
contest. Mike Starnes gets you started 
in the school market. Don't miss 
Jammin' Jim's take on the new Stan¬ 
ton S700 mixer. And, as always. 

Jay Maxwell shares his wit, wisdom 
and song lists to help you put the 
entire reception into proper perspec¬ 
tive. Along with the latest on music, 
new products and more, this issue is 
as juicy as a Windy City pizza! 
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Sherman has it all 

Magic in the Night™ * 


Lite-rooes™ & Glowsticks 

Hats, iMaracas, Glasses, 

» 

Tambourines, Party Kits, 
* Gifts, Favors & More. 

Make Your Events 
* Memorable! # * 


Order early 
for 2001 ^ 

Proms & j] J \£/ 

Graduation Parties 
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Sign up for your own > 
Online Party Store \ 

@ www.Makesparties.com 


4fk 

.r 


Sherman t 

‘ 

Phone: (800) 645-6513 ext.3025 

Fax: (516) 546-7024 



I am writing in response to the "Reality 
Check: Played to Death? (Oh no. J'm 
having a Macarena attack!)" article by 
Mark Johnson in the January 2001 
issue. (His contact information was not 
published.) Mark mentioned that he 
rents small jukeboxes to people who 
are having small parties. ! came across 
a web site a few weeks ago that men¬ 
tioned that they rent out CD jukeboxes 
and so 1 inquired as to the rate for 
one day's rental, ie., for a party. I was 
looking for several other places so that 
I could average out the prices and use 
this as a price comparison to DJs' rates. 
I am looking for solid examples and 
information to back my efforts i after 
being Mark Ferrellized) at encouraging 
DJs in my area to get what they're 
worth. 

Without spending much time on it 
yet, this one site is the only place i 
have found that rents CD jukeboxes. 
Their rate for 1 day is $450, plus set-up 
and delivery charges. Recently, I did 
a poll of DJs in my area (excluding 
the two of us who did the poll), and 
found that the average for the DJs 
who responded was $467 for 4 hours 
on a Saturday. Now they claimed that 
they provided more than a CD jukebox 
would for their price???? 

I am curious what Mark Johnson 
charges for the jukebox rental. 

D| Matt Saltzer 

The Rhythm System Interactive DJ 
Entertainment 
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Awesome Gear Deals 
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Catalog Request 
Chat Boards 


















Conventions Info 
Classified Ads 
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DJ Directory 
DJ Auction 
Gear Reviews 
Industry Links 
Internet Search 
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Karaoke Center 
Learning Center 
Live Chat Room 
Music Charts 
MP3 Finder 
Jj News Articles 
Monthly Contests 
Monthly News Letter 

Shopping MalyFA 
Web Hosting 



NOW OFFERING FREE 
WEB HOSTING & EMAILI 











JUICE 


Changing of the Pioneer Guard 

Pioneer New Media Technologies, Inc. 
(www.pioneerprodj.com) has appointed Neil Altneu, 
formerly Vice President of Sales & Marketing, as 
head of the Entertainment Division, replacing Mark 
Makabe, who retired after being with Pioneer for 30 
years. Neil is no stranger to Pioneer or the Entertain¬ 
ment Division, having worked in various sales posi¬ 
tions for the Entertainment Division 
over the last 12 years. In 1997, 

Neil was promoted to Vice Presi¬ 
dent of Sales & Marketing. He 
helped generate record sales for 
the CD)-700s and D|M-500. 

In offering his thoughts on what 
the future holds for Pioneer 
products, Neil said, "I 
plan to utilize the 
tremendous Pioneer 
resources that are 
available to my 


group to bring state-of-the-art, high technology prod¬ 
ucts to market that will empower the DJ to keep up 
with the multi-sensory, multimedia presentations that 
are going to be needed in this new millennium." 

Keeping the Faith ^ 

In response to numerous requests from Christian DJs, 
ProDj.com has opened their chat room for discussions 
of faith, the problems DJs face, and the solutions 
Cod offers in a world that seeks simple answers. Allen 
Deneau and Keith Ling will host this time of fellowship 
and encouragement beginning at 9:00 PM ES i on 
Thursday evenings. ProDJ.Com hopes it will be con¬ 
structive and instructive, providing a great opportu¬ 
nity to share struggles and triumphs, discuss the sense 
of "catling" many DJs feel on their lives, and to 
talk about family issues. This chat is open 
to all DJs interested in knowing more 
about Christianity and how it affects 
DJs' lives and work. 

Neil Altneu 
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LIGHTING FX 
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CBLL US TOLL FREE 
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journey to the next level 
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www.odysseygear.com • 1.877.5.ODYSSEY 

Odyssey Innovative Designs • t S5 North Aspan Avenue * Azusa, OA 91 702 USA * Tel: 62a.3i4.0K00 Fan: 62a. 334.022a 

Contact us today for an authorized dealer near you and a free cataloq of all our latest qear. 
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Tony Bennett & Yamaha Support School 

Demonstrating its support ot Tony Bennett's efforts to 
build music education in the New York City area, Yamaha 
announced the donation of pianos and other musical 
instruments to the Frank Sinatra School of the Arts. 

"Tony Bennett is not only a legendary artist but a great 
advocate of music education," states Terry Lewis, Senior 
Vice President, Yamaha Corporation ot America. "On both 
counts, he's someone Yamaha is proud to call a friend." 

Bennett intended the Frank Sinatra School of the Arts to 
be a tribute to his late friend. It is set to open in Queens, 
NY in September 2001 with a full complement of Yamaha 
instruments. The school's temporary home will be at La 
Guardia Community College, and it will teach about 1,000 
students in grades 9 through 12—selected on a competi¬ 
tive basis—in a permanent home to be located on the site 
of Kaufman Astoria Studios, home to The Cosby Show and 
other major productions. For more information about the 
school and the Exploring the Arts Foundation, call (718) 
281-7504. 

DJ Resources in Print 

Do you need help in dealing with your wireless mic 
set-up? Sennheiser has recently published "The Handy 
Guide to Evolution Wireless Systems," a free, 32-page over¬ 
view and application primer. The guide details the ele¬ 
ments of a wireless system from the ground up, helping 
beginners and professionals alike to comprehend and 
implement wireless systems of their own. It details the 
individual pieces (the transmitter, receiver, and antenna), 
the microphone-to-mixer system, and the mixer-to-in-ear- 
monitor system before addressing the finer points of com¬ 
ponent requirements and frequency concerns. With easy- 
to-understand charts, graphs, and line illustrations, the 
Guide culminates in a full-blown walk through setting up a 
sixteen-channel wireless system. 

For Djs under the maple leaf flag, Norris-Whitney Com¬ 
munications, publishers of Canadian Musician and other 
trade magazines has released the eighth edition of Music 
Directory Canada. According to the publisher, it provides 
complete, accurate information in sixty categories for 
anyone needing to make contacts in the Canadian music 
industry. The Directory ($39.95 CDN, $26.95 US, 660 
pages) is available at music and bookstores across Canada. 
Check out www.rnusicdirectorycanada.com for more infor¬ 
mation. 


In Remembrance 
of Jolene 

By Ryan Burger, BC Productions / ProDJ.Com 
Internet Services 

At the 2001 Mobile Beat DJ Show and Confer¬ 
ence in Las Vegas, prior to the presentation by 
Bob Carlisle, my fellow members of the Christian 
DJ fellowship CrossMix allowed me a couple min¬ 
utes to honor someone who has given beyond the 
call to the betterment of the DJ profession. Jolene 
Anthony, owner of Platinum Productions of Butler, 
Pennsylvania, passed away in mid-February. Her 
dedication to family and to the DJ profession 
never faded and our memory of her will never 
fade either. 

As shown by the response on ProDJ.Com to 
her brief hospitalization and subsequent, sudden 
death from a brain aneurysm, she touched many 
more people than any one person could know. 
Jolene was a big part of ProDJ.Com. While run¬ 
ning her own business and caring for her daugh¬ 
ter Danielle and father Dan, she always found a 
way to help everyone else out with their DJ busi¬ 
nesses, both one-on-one, on Start. Pro DJ. Corn's 
chat boards and through the ProDJ.Com D) Uni¬ 
versity site. 

The DJ University site that she spearheaded 
with Paul Beardmore has grown to be the largest 
collection of articles about improving your disc 
jockey service ever assembled and is free to the 
public. The site is truly her labor of love for the 
business she ioved so much. 

A memorial fund is being set up through 
ProDJ.Com to help the Anthony's in dealing with 
the financial issues that have resulted from her 
passing as well as her daughter and father's con¬ 
tinuing financial concerns. Please send checks 
to The Jolene Anthony Memorial Fund, PO Box 
42365, Des Moines, IA 50322. 

Additionally, an annual award is being created 
in Jolene's name to honor someone who has dedi¬ 
cated him or herself to the advancement of the 
DJ industry. If you know of someone who living 
up to the example that Jolene set, please contact 
rburger@prodj.com or check out details at http:// 
start.prodj.com. 
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It's a harsh reality. A reality 
that Inspired the CMX-5000. 
Our Dual CD CMX-5000 rack 
mounted system was derived 
from years of testing, refining and 
bashing our way through 
thousands of gigs. A process that 
inspired features such as our 
unique shock/oil dampening 
system for the best skip-proof 
player in the industry and our 
exclusive "legato link conversion" 

technology that gives you vinyl's 

*«■ 

sound out of a digital deck. 
These and many more innovative 
features make the CMX-5000 the 
most reliable rig in the industry. 
In fact, the only thing more 
reliable than our CMX-5000 is the 
guarantee that the competition 
will soon be copying it. 
The reality is if your rig doesn't 
work then neither do you. The 
CMX-5000, simple, reliable and 
breakthrough performance. 


For all your product info., Dealers and more: 

www.PioneerProDJ.com 

800 - 782-7210 


It's Quite simple really. Your rig works, 
you make money. It doesn't, you don't. 
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140 58th Street, Suite 6W, Dept. MB701 

Brooklyn, NY 11220-2521 

Order Toll-Free 


1-800-4-UPSTAIRS ( 1 - 800 - 487 - 7824 ) 

Fax: 888-666-UPSTAIRS (888) 666-8778 

www. upstairsrecords. com 
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airFX Is a very 
unique looking 
effects proces¬ 
sor, it's like 
something from 
another planet, 
yoi humans will 
find it easy 1o use. 

There's no but- 
tons, no switches, no pedals. Simply move 
your hands or any body pari through the 
invisible, 3D infrared sphere and you'll be 
able to modify any audio signal, from CDs 
and vinyl tc real-time live performances. 
Take any tune and build it up, then break it 
down. Features; 50 high-quality filters and 
effects, from vinyl to vocoder, flanging to 
phasing; Large encoder for program selec¬ 
tion: LED Program indicator; RCA Stereo 
outputs and Alesis P-3 power supply. 



UHF! 


16 S ©fectabte 
Channels! 



UX-1600M ( s 189 


99 INCREDIB LE 
LOW PRICE' 


Hand-Held UHF Wireless Microphone System 



* 16 crystal clear UHF frequencies to choosy Iraff^ 

* Up to 4 Channels ol UHF Wiretess in 1 single rack 

* Balanced and un-balanced output jacks ■ Front pane 

* User accessible squelch control >y 

■ Auto-mute circuitry eliminates popping and static when mi 

* 1/2 space rack mountable chassis, comes with rack 

/ w 

—- /Nf 


indicate ,rLE0 


ut of range 



UBL 


EON 15 G2 ( s 699 


99 


* Powered speaker system w/a builNn^Wnput mixer has 1 
balanced mic/lin© input and two 1/4" phone line level inputs. 

* Delivers up to 300 watts of power (actual power delivered 
to the drivers} * East to use, portable and delivers superb 
audio quaMty out ol its IB* low-frequency driver and V JBL 
compression driver. * Balanced loopMhrough/mix output and 
daisy chain additional EON speakers or send the mixed out¬ 
put to a mixing console, * 35mm pole mount receptacle. 
Frequency Response: 42Kz - 17kHz 

27 M (Hj x 1 7" m * 17.5" (DJ, 46 fbs 




Numark 

CDN-88 

D ual CD Play er 

imagine doing everything you can do on vinyl with your CD Pi aye r With the 
CDN-B8, that's possible. Features include: 

* Real-Time Scratching Wheat; Sounds Just Like Vinytt 

* +/ 100% Pilch Change and Key Lock * Reverse Play * Dual Loops 

* Anti-Shock, 48 seconds of shock buffering * Built-in Beatkeeper w/lntertock function 

* Auto Mix w/beat sync (beat keeper) with a push of a button 

* Digital Sound Processing Effects ■ High-speed searching 


Source Code M3701 




Best known for power conditioners and other 
audio, video and computer accessories, Furman 
Sound is about to dive into the Dj mixer 
market once more. The upcoming DjM-80 
boasts the high quality circuitry and low noise/ 
distortion you'd expect from such power scrub¬ 
bing experts. Special features include Furman's 
PUNCH Subharmonic Processor, a subwoofer 
output with XLR and 1/4" connections, adjust¬ 
able crossfader slope, and crossfader bypass, The 
DjM-80 offers two mic inputs, one with a 20dB 
pad especially for wireless mics. Each mic also 
has separate EQ. Three stereo phono/line switch- 
able jacks along with five additional line connec¬ 
tions round out the input section. You can switch 
one of the two onboard zone outputs between 
house and cue. Setting up your mix is facilitated 
by the DjM-80's cue buttons and post-EQ cross¬ 
fader cue control for each fader, along with 
headphone cue/program and split mono mix 
controls. You can also add audio spice with a 
stereo effects loop. MSRP: TBA 


Furman Sound, Inc. 

1997 S. McDowell Blvd. 

Petaluma, CA 94954-6919 

Tel: 707-763-1010 Fax: 707-763-1 310 


www.furmansound.com 
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Blow thorn away with superior technology! 





Use the 

PVM“ 22 

with patented diamond-coated 
diaphragm for remarkable clarity 
and punch , 



Use the 

3D Mix Pro ” 

with unique special expander 
circuitry to make your mix stand 
out from the crowd , 


Use the 

DPC 1400X 

with advanced technology that 
packs 1400 Wafts of power into 
a single rack space . 


Use the 

GPST 3500 

Music & Sound Retailer 
2000 Amp of the Year* 

1200 Watts at 4 Ohms, with a 
2 Ohm minimum 

i> jfl puthTjcofon pf ToaLi ComrrumicJttoO*** 



Made in U.S.A. 




Made in U,S,A* 


Use the 

DJS-4 

with 1,000 Watts program 
power, Scorpion IS” 
woofers, and the new 2 f * 
RX 22 Compression Driver 


Built-in 

Pocket 

Castors 



Who would imagine all those great products are made by one company? 





Use the Dealer Locator at peavey.com or call (601) 483-5365 

















E-MAIL YOUR 



djwaldo@mobilebeat.com 




Dear Waldo, 

I just filed for a business license, I 
am hearing that I might have to get 
a business license for every city I 
play in. Is this correct? Or is one OK at the 
location that my business is being run out 
of? 

A. Lopez 

Dear A. 

I don't know your location, so I 
can't comment specifically about 
your region, but I do not know of a 
place where you need to obtain a business 
license just to perform. If you were to do 
a major concert or work in say. Las Vegas 
for 6 months you might need some kind of 
permit or license. Just a business license in 
the location of your business office should 
be fine. 

D| Waldo 

D) Waldo, 

We heard there is a computer pro¬ 
gram out there where you can put 
a CD into your drive and the com¬ 
puter will read the music on the CD and 
bring it up on the screen by artist and title. 




Do you know where we could find this so 
we could make music lists for our customers? 
Thanks for your help. 

Michael Schmitz Van Dyne, Wisconsin 

Dear Michael, 

Yes there is CDDB.com. It will list the 
title and artist if it is in their database 
of consumer CDs, but the format is 
not always the same. Sometimes it lists title 
first, sometimes it lists artist first. 

DJ Waldo 

DJ Waldo, 

Q j Is a haze machine a better alterna¬ 
tive to use for fog when working 
around smoke alarms? If not, is 
there a way to use fog in a room with smoke 
alarms without shutting them off? 




Dear Snapper, 

A haze machine is definitely the 
way to go. Make it water-based and 
go light on the use. You should only use 
enough to be able to see the beams of light. 
When the lights are off you may have a hard 
time seeing the haze, which is good. 

DJ Waldo 
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Sound Fun 


Up 




Air 




Alesis Studio Electronics has introduced airSynth™ the 
latest addition to their unique line of motion-sensitive 
sound devices. Following up on the popular Alesis 
airFX™, the AirSynth is the second product to incorporate 
Alesis' revolutionary, patent-pending Axyz™ (pronounced 
ax-is) infrared technology. A table-top product, airSynth 
produces dramatic synthesized sounds and sound effects 
when you pass your hand through an invisible 3-D sphere 
above its 'third eye.” You can control up to five sound 
variables simultaneously by moving your hand left to 
right, forward and backward or up and down. Unlike 
the effects-processing airFX, the airSynth is a true sound 
generating product that features a broad range of sound 
effects and synthesized noises, providing an altogether 
different range of options. The airSynth soundset includes 
50 staccato, percussive, legato continuous pads, drum 
sounds and sounds that emulate things in nature. Activate 
the unit with its single knob, which is used to select, 
engage, bypass, freeze and release a given sound. An LED 
indicates the current program. A threaded socket on the 
base of the unit allows you to mount the 
airSynth on a microphone stand. MSRP: 5249 

Atesis Studio Electronics 
1633 26 m St. 

Santa Monica, CA 90404 

Tel: 800-5-ALESIS Fax: 310-255-3401 

www.alesis.com 



Lighting, Sound 





A name new to you? Perhaps... 
but certainly not new to the industry 


Featuring: American DJ, Chauvet, Gemini, 
Odyssey, Martin and too many more 
to mention in this space... vd/L 

Toll Free: 1-800-816-2011 
Fax: 1-818-762-5341 
E-mail: dizkolighting@yahoo.com 

5527 Cahuenga Blvd. N.Hollywood, CA 91601 


Contact Us Today! 


VISA 


If" 1 




Rack-AOapt 


The RackA-Dapt 10 converts most 10" 
mixers to fit in a standard 19" wide rack 
mount it accommodates miners up to 
12.26" high. The panel sice is 14" high 
(S spaces) by 19" wide. 

The Rack-A-Da pt 10 is constructed of 
sturdy 14-gauge steel with a professional, 
non-glare, black texture finish. 

The panel includes a hole for 
mounting a headphone jack. The 
headphone jack accessory kit is 
available for separate purchase. 


fteeM-DtpU 1C 



See your local Grundorf dealer for 
more details! 


712-322-3900 

Fim 712-222 3407 
Vit’! us onltrifl t»i *ww GfWtOurf rnm 
Emwf oofn 

721 NinihAwenue * Council Bluff*, IA S15G1 
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American DJ 
Introduces 


ew Star 


In astronomy, the word "alpha" refers to the brightest star in 
a constellation. The Alpha-Moon certainly fits this description 
because it is a multi-colored, "super" moonflower effect. As part 
of the Commercial Series, the Alpha Moon is equipped with a 
higher optic lens tor more intense light output and also has a 
very wide beam spread. The unit's U-shaped beams resemble 
the < ratered surface of the moon. The Alpha-Moon can be 
programmed in multiples for synchronized back and forth and/or 
opposite movements, It can be operated with any DMX control¬ 
ler. The Alpha Moon is equipped with a ZB-64514 120V 300W 
lamp, weighs 10 lbs. and measures 10.5" x 11" x TO.5". It is 
backed by a I year limited warranty. MSRP: $239.95 

American DJ 

4295 Charter St 

Los Angeles, CA 90058 

Tel: 800-322-6337 Fax: 323-582-2610 

www.americandj.com 
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Island Cases 

1120-20 Lincoln Avenue • Holbrook, NY 11741 
Toll Free: 800-343-1433 • In NY: 631-563-0773 
Fax: 631-563-1390 • www.islandcases.com 
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A STANTON MIXER MAKES EVERYTHING 


SOUND GOOD. ESPECIALLY THE PRICE. 
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STaNTon 





There's a big difference between sounding expensive and bein 
expensive and that difference is Stanton. With features tike Fader 
Sfart. multiple Mtc inputs, booth outputs and rotary knobs option, 
we really are rewriting the book when it comes to OJ equipment. 
Check out our entire line at a serious audio retailer near you! 
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4(3 second Buffer Memory Anti Shock 
* Seamless loop • Fader Sian * Digital Outputs 


6SO Features Plus * Seamier Cue {SQI 
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* Reverse play * BFM counter A more 



Suwon Mjgnencs • 9$4 $29-8999 * mvw.stantonmagnetics.com ] 
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Welcome to the Community 


Joining the full-range XLT500 introduced last year, a new quintet of speakers from Community Professional Loudspeak¬ 
ers is geared toward mobile applications. These include stage monitors (XLT502, XLT505), a compact, dual 15" 
subwoofer (XLT509), a 3-way, bass reflex trapezoidal enclosure (XLT530), and a trapezoidal 3-way unit (XLT525). The 
full-range units feature IntelliSense protective circuitry, which operates in conjunction with the 
Community's PowerMeter LED indicators to insure peak performance 
levels without risk of damage. Using thermal conductivity technology 
developed lot Community's Air force large-scale 
touring arrays, an exclusive UC-1 1" compression 
driver is found on all of the new models except the 
subwoofer. Cast metal rear panels house both pro¬ 
fessional-grade interlocking connectors and 1/4" 
jacks. Saridwic me ore plywood enclosures are both 
light and strong. MSRPs: $779 (XLT500) to $999 
(XLT525). 


Community Professional loudspeakers 
333 E. 5 lh St. 

Chester, PA 19013 
Tel: 610-876-3400 / 800-523-4934 
Fax: 610-874-0190 
www.loudspeakers.net 
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Best Technical t>J af4he Year 2000' 

Awarded by the American Diic Jockey Association 
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Still lugging around heavy equipment? 
Still rummaging through your CDs?'' 
Put it all in your lap! 


Dick Clark Productions,® 
Royal Carribean,® and 
Circus Circus® use 
DJPower's audio and 
video systems in their 
clubs 24 hours a day, 
7 days a week! 
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CHECK THIS OUT! 

WE HAVEN'T EV^fa BEGUN! 

AUTO/MANUAL BEAT MIXING 

Mixes like your existing, 
beat mixer plus more! 
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• Grab and compress your CDs 
Record your vinyls 
Songs at your fingertips 
Save your mixes 
Full karaoke and video 

“X. 

■N, 

Optional full remote control 
Beat counter and full equalizer 
Program entire events in advance 
Optional easy-to-use touch screen 

SPECTACULAR VIDEO MIXING! 

Pictured: DJP-LBisbTentium III 600, 15' screen, 
60GB hard drive, 256MB RAM, W98, 2 sound cards, 
fax/modem, 52X CD-ROM drive, includes carrying 
case w/wheels (upgrades available) 
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The Best in Digital Audio and Video Mixing!™ 

Download a FREE demo at www.djpower.com! 

501 Deodara Dr • Los Altos CA 94024 • 650.964.5339 • djpower@djpower.com 











or the 


Creative Imagineering, the folks who brought you the full-immersion game show experience with their 
Came Show Mania system (CSS-4) have made the same kind of fun possible on a smaller scale, as DJs at 
the most recent Mobile Beat D] show in Las Vegas learned firsthand. Their new Lockout Plus portable game 
system gives you four lockout buttons, controller and interface modules and all the cables needed to get the 
game started. The unit will accommodate up to eight lockout buttons, if you need to add more later. Simply 
use the handheld controller to host the game. Its lockout LEDs indicate when contestants have pushed their 
buttons. I arge control buttons let you reset for wrong or correct answers and produce appropriate sounds 
for each. Sound is produced onboard or can be routed to your sound system. If your budget hasn't yet 
allowed you to get into the game show game, this unit's price may be the just the correct answer you've 
been seeking. MSRP: $495 (additional lockout buttons, $25 each) 


Creative Imagineering 

4153 SW 47th Ave. #146 

Fort Lauderdale, FL 33314 

Tel: 800-644-3141 Fax: 954-316-6001 

www.gameshowmania.com 
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G-Beam Laser 

4.95mW Red end Gree 
Stand-atne Sound Activation 


Built Tough for Mobile 
or Club Applications 


Add-on effects such as 
Laser Sky 

Fan| Mi pr 
Tunnels 


Foil Cross - Laser Centerpiece 

8 Moving Red Lasers ■ 

Sound Activated 9 

Extremely Bright 650nm Red 9 

2 Year Warranty 9 

The Original Italian Cases ... 9 
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AMABILIA 

v a l i g e r i a 


mm 


who can afford the best! 


Medium 


[Marsh-mello] 


LP View 
Zipper Front 
Flap 
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Turntable Case 
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It’S 


HOT 


Lay All Your Gear 
Down 


on the Table 


Your achin' back will thank Colorado Sound N' Light for the SuperT- 
able Plus, a DJ gear table that transforms into a rolling platform, allowing 
you to bring all your equipment into the venue in one trip, fust unfold the 
heavy duty chrome-plated legs and it's an equipment table. ! he SuperTable 
Plus goes beyond CSL's original model by adding convenient pole mounts For 
your lighting set-up. This is a serious piece of equipment, capable of holding 
840 pounds. A black skirt is included to cover the legs, providing the elegant 
look you need for weddings and other formal events. The table itself is 
covered with charcoal or black carpet and features protective corners. 

For full mobility the SuperTable Plus has three carrying handles and six 
heavy duty dual ball-bearing wheels. The center wheel is taller, allowing 
you a 360-deyiee turning radius. It measures 48" x 24" x 30" and 
weighs 4 3 pounds unloaded. MSRP: $349 

Colorado Sound N' Light 7 

7301 N. Broadway .. | 

Denver, CO 80221 ■ 

Tel: 888-429-04 18 / 303-429-0418 • ;|| 

Fax: 303-429-1242 ’ 

www.csnl.com www.esnl.com 






Turn It to Channel 3 

New from Gemini Sound Products, the XPM-3000 3 channel MOSFET professional power amplifier saves you rack 
space by providing two "main" channels and one subwoofer channel with switchable low frequency boost. You can 
operate the XPM-3000 without the 2 ohm subwoofer channel, and post-crossover line level outputs allow you to 
chain additional subs and speakers. Beside high power output, the amp features a 2-way Linkwitz-Riley crossover, 
an oversi/ed torroidal transformer, comprehensive speaker protection circuitry, and a signal ground lift switch. It 
has active balanced inputs, while outputs include 5-way binding posts and Neutrik Speakon connectors, plus two 
parallel 5-way binding posts on the subwoofer output. A 2U high, steel reinforced chassis sports a dual aluminium 
extrusion heatsink, front-to-rear airflow with 2-speed dual fan control, and tuin-on/in-rush current limiting capacity. 
MSRP: $899.95 


Gemini Sound Products 
8 Germak Dr. 

Carteret, N| 07008 
Tel: 800-476-8633 
Fax: 732-969-9090 
www.geminidj.com 
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B-52's Compact And 
Powerful New Weapons 

B-52 pro-audio has added two 
niudels of band-pass subwoo¬ 
fers to their already impressive 
arsenal. These new weapons 
allow mobile infantrv and B-52 
allies to add powerful 18” sub¬ 
woofers to their sound systems 
without addin*: amplifiers and 
crossovers to the audio system. 

The B-52 subwoofers are 
loaded from within the cabinet, 
which protects them from 
physical damage inherent in 
taking to the battlefields. A 3/4" 
thick plexi-glass window offers 
visual contact with the 18” 
cast-framed subwoofer(s) when 
engaging the enemy. 

B-52 offers both single and 
dual 18" band-pass models. DJ 
Shorte of Pittsburg. PA. calls 
his B-52 BP-18 subwoofer "a 
mobile DJ’s dream ... the B-52 
band-pass sub let me drop seri¬ 
ously tight bass without adding 
another amp and x-over to my 
system. 1 When asked about 
their size DJ Jam of Los 
Angeles explained "that not 
only are these subs extremely 
compact, hut they're built 
like tanks." 

In the war against weak 
bass, the new B-52 band-pass 
weapons are compact, powerful 
and built for the battlefields. 



A Common Weopon: Uncommon 
Power And Force 


B-52 SH-18X Folded Horn 
Subwoofer Leads Attack 

The SH-I8X folded- 
horn subwoofer has 
weak bass running for 
the hills, i he unique 
folded-horn design pro¬ 
vides long throw, allow¬ 
ing the low frequencies 
to reach a far greater 
distance than any of the 
enemies' weapons. 

Reports from the battlefields indicate 
that even when standing 80 feet away from 
the B-52 SH-18X. it stilt feels like you 
are being hit by a nuclear blast. 

B-52's main competitor uses a 18" sub¬ 
woofer with a 3" voice coil subwoofer on 
their most popular weapon, which results in 
weak bass, while the B-52 SH-I8X utilizes 
a powerful, 4" polyamide voice coil. W hen 
comparing sound. Music Magic Entertain- 
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The B-52 SR-18S is one of the most 
commonly used weapons in the war 
against weak bass. The SR-18S is 
powerful, has deep tight bass and is 
extremely cost effective. 

What makes the SR-18S differ¬ 
ent from the enemies’ weapons is its 
specially designed 18” subwoofer. The B-52 18- 
180S is a dedicated subwoofer that offers tremendous 
power handling and will only play 
low frequencies even when con¬ 
nected to a full-range signal. 

There is nothing worse than 
having your subwoofer fail in the 
midst of a heated battle against 
weak bass. That's why the B-52 
18-180S utilizes a virtually fire 
retardant 3" polyamide voice coil, 
a cast aluminum frame and a 180 
ounce magnet structure. 


merit's Daniel Sherwood, ol Bremerton, 
WA. explains that "instead of the blap, blap, 
blap I was used to from my old subs, B-52 
finally gave me a true deep, tight thump ihat 
I always wanted... my B-52 subs attacked 
that really deep stuff and spit hack into the 
crowd like I just could not believe. My old 
subs just couldn’t take it. they would puke, 
clip and sound like crap but the B-52 subs 
seemed to want more”. 


B-52 Now Recruiting 


B-52 Pro-Audio invites all mobile entertainers, club 
owners and bass addicts to join in the war against 
weak bass. To enhance your arsenal contact your 
local dealer or B*52 headquarters at 800-344-4ETI. 
You can also check out our website at B-52PRO.com 
or e-mail us at eticorp@earthlink.net 








































Shalcin' the Tree 


After two-and-a-half years of development, Greg's Pro Audio has accomplished a long-time dream project called 
"More Bass For Le$$." Attendees at the recent Mobile Beat DJ Show and Conference in Las Vegas were treated to 
the first public performance of this new subwoofer system. Designated model B218 TS, it has dual 18-inch drivers 
packed in a specially designed 13-ply birch enclosure. Rated at 3,400 watts max and 1200 watts RMS into a 4 ohm 
load, it supplies deep pants-shaking bass. Its frequency response is 25Hz 
tol .2kHz, with a sound pressure level 
ofl28dB. Weighing in at 195 pounds, it 
measures 48" x 30" x 24" and can be 
used in horizontal or vertical positions. A 
carpeted charcoal gray / black or Roadtuff 
finish completes this heart-pounding pack¬ 
age. MSRP: $1,495 

Greg's Pro Audio 
11940 E. Washington Blvd. 

Whittier, CA 90606 
Tel: 562-907-9528 
Fax: 562-907-9438 
E-mail: gregsaudio@aol.com 
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INSTANT AUDIO 

“Your complete MP3 solutions company!” 



BPM STUDIO SOF-TWARS 


www.insf<3nt-c3udia.corn 


If there werp c3 p-errari or 
Lamborghini or MPJ ^affware, 
then the BPM Studio Software 
would be 3 just thatl 


BPM 


It Is without 


question the* most 
user friendlg, and 
software of its 






stcant A 



HsgH 


Shelby Township, N/ti 






Instant Audio 
8 Letterman Court 
CjaithersburQ, MD 

T (—1 t—\ 


I: (BIO) c 
IX: (SIOJ 




well 

kindl 


If gou hdvpn't taken the 3 time to 
experience It, thpn gou nppd to 
take* the dpmo for a test drive 3 
and give 3 us a call when gou 
decide gou need to have 3 one of 
gour own! 

Hope 3 to hear from gou soonl 


BPM 

Limited Bdltlon 

Version H.O 
will be 

available for 


April c£QOI 




inFotginsf <anhaudio.com 















RINCO Ave. 


For All Your 
Party Give-aways! 


19 Industrial Lane - Johnston, RI 0291 
Phone;f401)274-I818 ■ Fax:(401)274.9878 







RmtrfcatiBl Boom mmll mum, Humor*. SMttm BBI 
Tertnks BomSotmti, Sfturo, §SC Vilessoy MBCkiO. A inott! 


1 - 800 - 554-1285 




Our prices are so low, we can't even show them. 
Call us or visit our website for discounts & rebates. 
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Little Looker 


Now you can tuck a karaoke monitor into just about 
any small space you need to with Voco Pro's new 
LCD-V5 5" TFT Color LCD Monitor. This little wonder 
takes the technology you're used to seeing on your 
digital video camera and expands it to create a liter¬ 
ally "crystal" clear display for video of any kind. LCD 
(Liquid crystal diode) technology makes such a small 
screen possible. It features a resolution of 930 x 234 
pixels. Along with a video input the LCD-V5 has stereo 
audio inputs, 3-watt stereo speakers built in, and a 
mini headphone output with volume control, making 
it a perfect companion for practicing your karaoke 
pedormances. You can tweak the picture with color 
and brightness control and use the reversible screen 
control for upright or reverse mounting. A 12-volt 
adapter is included. MSRP; 5379 


Voco Pro 
1 728 Curtis Ct. 

La Verne, CA 91750 
Tel: 800-678-5348 
Fax: 909-593-8890 
www.vocopro.com 






1 








30 


MOBILE BEAT 



































































































M usic Store Music Store 



The Source from Which DJs Get Their Music has Evolved. 

Numark has Evolved as Well... 


DIGITAL MEDIA CONTRDLLER-MP3 



Always eager to find new sources of material, DJs are now downloading MP3 files to add to their music collection. 
The Numark DMC-MP3 is a revolutionary way to manage digital tracks. It incorporates a control surface similar to a 
Numark dual CD player along with the PCDJ Digital 1200SL software by Visiosonic, Inc. Now the DJ can work 
directly from their PC’s hard-drive with features such as total management of MP3 libraries, user selectable pitch 
control, automated beat matching, true instant start and multiple cue points. Visiosonic s™ PCDJ BLUE digital 



TURNTABLE 

TECHNIQUE 


■asi:s 


Visiosonic™ PCDJ BLUE software included 


PCDJ 


software permits DJs to upgrade the software online allowing compatibility with all future media formats. The 
Numark Digital Media Controller~MP3 allows DJs and their gear to grow with the new digital media generation 


Turntable Technique; The Art of the OJ 


Crcaie your own music wi(h Hits es&enli&t 5 record collection! 


Turntable Basics 
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Stanton comes 
to the island 
a signature 
and design 


' ' # B|-« 4MB 


1 St* ft; 1 '. , • T* 




Hit 







idee ho! Summer is coming, and boy, am 
ready. I am really looking forward to my 
annual string of cool Sunday afternoon deck 
jobs. Just the thought of being outside, playing the 
music, and sipping a cocktail or two under the sun 
sure helps me get through this 20-degree slushfest 
we're in the midst of as I write this. 

Anyhow, I was startled out of a wonderful, warm- 
day-dream by the familiar knock of the year-round 
Santa. If you guessed this person to be the electron¬ 
ics-laden UPS man, then go to the head of the class. 
The mucky mucks at Mobile Beat Tower forewarned 
me that a brand spanking new Stanton S-700 pro 
dual CD player was on its way, and there it was, 
oh joy! 
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NEW LOWER PRICES 
UP TO 20% LESS 


Four PLX 3402s produce over 13,000 watts while weighing less than 85 lbs 


You know QSC's 30-year reputation for quality. That's why QSC is the amplifier of choice for the world's leading touring 
companies. As an experienced pro, you also know exactly what you want in an amp—superb sonic quality, high power, 
and exceptional efficiency—all in a compact chassis without the weight. You're ready for the PLX Series. 


Bone-Rattling Power Without the Bone-Jarring Weight 

PLX amplifiers deliver up to 3400 watts—plenty of pure, dean 
power to drive your biggest subs. Power for bass-thumping 
lows and crystal-dear highs that will give your system new 
life. The best part is, all this power comes in a compact 2-rack 

space chassis only 13’ deep 
and a nimble 21 pounds. 
Compare that to the 70 lb., 
3-rack high, and 18" deep 
specs of conventional amps. 
With PLX, your energy goes 
into the performance, not 
setting up. 

CofTWfltiDhht/ II PLX 


WATTS PER POUND 
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Applying State-Of-The-Art Technology to the Art of Music 

How do PLX amps deliver so much power in such a small 
package? With our exclusive PowerWave™ power supply 
technology. It not only reduces weight and space, but 
eliminates hum and noise, delivering the full dynamic 
range needed for today's digital audio. 


when loaded at 4 ohms per channel (compared to 20 amps 
for conventional Class A8 output circuit). No heavy-duty circuit 
requiiements,PLX runson standaid 15-amp circuit bieakers. 

High power, quality, efficiency -PLX really racks up benefits 
without racking up weight. Visit a QSC dealer today or log 
onto www.qscaudio.com to learn more about the PLX Series. 


It Draws an Audience Without Drawing Much Current 

The efficient Class H output circuit on the PLX 2402,3002 and 
ac power dr aw ^402 reduces AC current 

draw and cooling require¬ 
ments by more than 40%. 
In fact, the PLX 3402 only 
draws 12 amps 1120 VAC) 
during normal operation 
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PLX 1202 

200 
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600 

$838.00 

PLX 1602 

300 
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800 

$978.00 

PLX 2402 
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1200 

$1,258.00 

PLX3002 

fcso 

900 

1500 

$1,398.00 

PLX3402 

^700 

1100 

1700 

$1,638.00 
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For more information about the PLX Series, call (800) 854-4079 or visit our website at www.qscaudio.com/plx/mobeat.html 
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Just tike a reality-based television show 

A few short years ago, you had to spend a 
pile of money to get a professional dual CD 
player with reliability and options, lump ahead 
to today and it seems like everybody and their 
brother is offering these high-tech wonder 
boxes. The market is growing crowded, and 
you have to stand out with features, reliability, 
and a substantial amount of cool cachet, to 
keep your product from being a warehouse 
dweller. Will the Stanton deliver, or will it lose 
the battle for survival? Before Bill Clinton does 
another stupid thing for more free publicity 
let's fire this baby up. Oops, too late. 

First impression 

Out of the box, and onto the bench, with AC 
applied, this is a great looking piece of machin¬ 
ery. The faceplates have a cool, brushed alu¬ 
minum look, with quality rubberized buttons 
galore. The rear panel features standard audio, 
as well as digital outputs. We're told that the 
S-700 will work with compatible mixers that 
have fader-start. Eyes will not strain with the 
large brightly lit display. Two large jog shuttle 
wheels grace the front panel joined by "hey 
look at me" color-coded play and cue buttons. 

Before I ever break the seal on one of those 
"written-by-an-engineer" owner's manuals, I 
try and see how quickly my pea brain can 
figure out a unit's features and functions. This 
little test often gives me some insight into 
the designer's layout logic and attempts at 
ease of use. Out of the gate, I like the quick 
loading drawers and fast cueing mechanism 
with instant start. It may even be faster than 
my pricey personal player. I put the S-700 
through many of the standard paces (cueing, 
searching [4 speeds], scanning) and instantly 
created a seamless loop. The ease-of-use and 
quick accuracy of the search and scan modes 
is top-shelf. 

Digging for treasure 

Delving a little further into the S-700's feature 
set, I found an excellently functioning pitch 
control, which offers a variable range preset to 
either 8,12 or 16%, is and has +- pitch bend. 
The loop functions are quick to load up, and 
feature a re-loop button, which works just as 
advertised, 

A handy seamless cue button will instantly 
start any cue point selected, including any of 
the 10 preset buttons. The 10 cue preset but¬ 
tons will remember cue points on any track 


of the loaded CD. These cue points are not 
initially instantaneous, but after first use they 
become so. The memory and recall functions 
are quick to master and should have you 
ready to mix for Eminem's next children's 
record. The final trial is the famous "Jammin' 
Jim slam test" to see if the 20 second anti-skid 
buffer is up to par. I'm happy to report the 
Stanton S-700 should play through minor 
earthquakes. 

Done for the effect 

Why do people want turntable effects from 
their CD players, but no one wants CD effects 
from their turntables? We don't have time 
for that philosophical discussion, but we can 
certainly test the Stanton's capability at pull¬ 
ing off a couple of tricks. You see, the 
shuttle jog wheel also masquerades as a turn¬ 
table imitator. With a hip-hop track jammin', 
engaging the "motor off" function does a 
great job of digitally emulating analog sound. 
The break works equally as well and both 
features work in reverse. 

Speaking of reverse, rotate the jog ring 
slightly backwards and you're now instantly 
playing music backwards. This is revolution¬ 
ary: we can now find out for ourselves what 
the Beatles were really saying. What do you 
get when you play a country song back¬ 
wards? You get your dog back, wife back, 
truck back, etcetera. Other tweekers include a 
tap-in BPM counter so you can see how fast 
all your hip tune selections are, A Jim favorite, 
the alternating continuous play feature, allows 
your dinner music to automatically alternate 
between Yawny and Kenny Cheese. 

Will it be voted off? 

While there are a whole slew of competing 
professional players to choose from, the Stan¬ 
ton S-700 is certainly worthy of consideration. 
It has many practical and useful functions, 
as well as some interesting performance fea¬ 
tures, and an intuitive layout. I say check it 
out, and maybe you'll vote for it as your sole 
survivor. The Stanton S-700 lists for $1,295. 

E-mail jammin Jim at jamsound@aol.com 
with your questions, or to find out who wins 
on Survivor. 
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are not mixers in the typical Dj sense. They have 
sfiders or crossfaders. These audio mixing devices 
are actually more akin to what you would find in live 
studio mixing. Except on a much smaller scale, 
rings us to the question: Why would a DJ want 
has no sliders or crossfaders? Think back just a 
ago to our special feature "How To Make 
■ and Never Work Weekends" (February/March 


this is an 
it may 
systems. 



that you are aggressively pursuin 

to create a dedicated system or 



». n 





issue, we described several easy and profitable 
expand your DJ/KJ operation from a part-time week- 
to a full-time venture. 


not talking Woodstock 

A number of the thoughts thrown out by our pane! of 
experts involved using your existing gear to provide sound 
amplification solutions for corporate "non-party" events. 

casions as press conferences, training seminars, and 
other corporate presentations suffer greatly when the sound 
system sucks. Granted, many public facilities have excellent 
in-house sound. But, from my own experience arid speaking 
with others in our profession, the vast majority of private 
and elementary schools and many churches have either 
an ancient, absolutely inadequate 

sound system, or no system at all. _ 

In many cases, the latter case is B 

better. I#) »#) 


Pocket PAs 

Our goal here is not to build the ultimate Dj mobile mix 
machine. This is about assembling small, unobtrusive, profes- 
sional, economical PA systems that can make you money. 
Most of the time, the system will be used for voice amplifica¬ 
tion. However, it may pay to be versatile enough to handle 
an occasional live singer with accompanying solo guitar, pia¬ 
nist or other musician. Thinking along that line, you'll need a 
way to provide and control at least three microphones. You'll 
also need to be able to handle at least one audio line input, 
typically an RCA type plug. 

Here are three possible candidates for the job: Numark's 
RM 6 Rack Mixer, Gem Sound's MSM-25 and Gemini's KM 
1 30 Karaoke Mixer. These particular units were selected 
because they meet the basic 3 mic/1 tine criteria, are DJ 
friendly by design, can be mounted vertically or horizontally 
in a rack and offer three different ways to meet the challenge. 
Should you find yourself developing a sizable base of custom¬ 
ers for this type of job, you may want to move up to one 
of the higher-end models offered by, among others, Mackie, 
Sony, Roland, Samson, Fostex, Tascam, Rane or Yamaha. 


What these businesses and orga¬ 
nizations need is someone who can provide sound reinrorce- 
men! on a small scale. What they don’t need is a professional 
sound company. These are not rock concerts. They need 
someone with a few microphones, a professional amp, mixer, 
EQ and speakers. You could probably offer out your services 
as a "Mobile Sound Technician" and do just a handful of 
such jobs a year using your existing D| system. However, if 



This one rack space unit is perfect for this type of work. 

It has one dedicated microphone input, plus six additional 
switchable inputs for two more microphones or up to six 
line inputs. Each input has a gain control. Mic one, which 
would be your main podium mic, includes three-band EQ 
and a ducking feature. Should someone need to make an 
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announcement over background music, the mixer wit! knock 
the music down -12db or ~40db. 

There's a sensitivity adjustment that selects the point where 
ducking kicks in (so as to not broadcast off handed remarks 
from the head table). Lighted on/off switches are provided! 
for all inputs; a real plus when doing this kind of work under 
dimly lit conditions. 

The inputs on the RM6 accommodate a multitude of pos¬ 
sibilities, There is even one with a phono preamp should you 
need to use a turntable. The microphone input jacks accept 
either 1/4" phone plugs or XLR connectors. In an emergency 
you can change a mic cord on the fly without concern for 
what's on the end. The line inputs are RCA type. If you need 
additional mics, you can use up to six wireless units (as long 
as they have ime outputs) or add an outboard mic mixer such 
as the Gem unit we'll introduce shortly. 

Adding to the RM6's front end flexibility are two separate 
stereo zone outputs. You can assign any input to either zone 
A, zone B or both. Three-band EQ, mono/stereo switch, 
stereo pan control and LED readout are provided for each 
zone. There's also a headphone output with gain. 

Oh, the places you'll go! 

So let's put this unit in a rack and see what we can do. Your 
first project is a corporate client who needs a mic and PA for a 
keynote speaker in the main ballroom. At the same time, the 
boss' wife wants to sing over her favorite karaoke tracks in the 
lounge. By setting the main mic to zone A, we can run the 
zone A outputs to two powered speakers in the ballroom. We 
can provide a wireless lapel mic using any one of the other 
inputs. That's covered. 

For the lounge, we'll hook up a corded mic for the singer 
and run the lines from our CDG player. All will be switched 
to zone B and well use the zone B outputs. Everything is cov¬ 
ered and we still have inputs to spare. When the keynote is 
done, use the front mounted zone controls to put the singer 
on your system in the main hall. That's just one scenario. 

Add a DJ mixer and you can provide separate mixes to two 
rooms. 

To take this to the level of absurdity, using your L/R chan¬ 
nel pan controls on each channel, in combination with the 
zone controls, you could control the volume of four separate 
mono mixes in four or more rooms at once. The point is, this 
is quite a versatile box. 

The front panel has a clean, uncluttered and logical design 
made possible by sending most of the preset controls to the 
rear. On the back panel is a selector for overall gain range, 
two mono/stereo switches for the mics, and a ground lift 
switch. The latter can be a lifesaver when there's a buzz In 
i he system from a ground loop. Balanced and unbalanced 
outputs are provided. 

The RM6 is very well thought out and is an excellent 
choice for small to medium PA jobs, club installs, karaoke and 
basic Mobile Dj gigs. As a bonus, the two-zone output makes 
it doubly useful for karaoke or as part of a home recording 


studio. One zone can be assigned to your recorder, the other 
to drive a monitor system. 

The suggested price on the Numark RM6 is $580. Add a 
couple of powered speakers, microphones and a little process¬ 
ing and you'll have a compact PA system that sounds like a 
million bucks for around a grand. 
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Cem Sound MSM-25 


If you are looking for an approach that's a bit more basic than 
Numark's RM6, yet offers a lot of flexibility, lake a look at this 
two-rack space unit from Gem Sound. The MSM-25 offers a 
total of six inputs, each switchable between mic and line. This 
makes it a terrific choice for miking panels, seminars and small 
acoustic music groups. It can be used as a PA mixer, or a nice 
mixer for home recording. Should you want to play a karaoke 
or background track, you lose only one mic input. 

Speaking of inputs, the unit offers the same convenient 
combo l/4"-XLR jacks as the Numark unit. Lines enter via 
1/4" plugs in the back, the reason being to facilitate easy 
hook-up of keyboards and MIDI devices. To bring in your 
music source with RCAs, you'll need to purchase (Radio Shack 
has 'em) or make an RCA to 1/4" adapter. There's one master 
L/R output with RCA jacks as well as a "record" output and 
input for an outboard mixer. 

Something else that illustrates this mixer's desire to make 
music is the inclusion of 48-volt phantom power on all the 
mic inputs. If you are unfamiliar with phantom power, it's the 
standard way of applying voltage to condenser microphones 
without having to be concerned with constantly changing the 
batteries. Phantom power is fed to the mic via one pin of the 
XLR connector. Switching on phantom power also balances 
the mic input. 

To position any particular voice within the mix, the 
MSM-25 has ieft/right pan and gain controls for each stereo 
channel. While it doesn't offer quite the sophistication of the 
RM6 when it comes to providing different mixes to different 
parts of the house, you can still create two separate mono 
mixes by simply using the pan controls, Anything set to the 
left feeds the left output, anything to the right feeds your 
right "zone." 

For equalization, this mixer offers three bands that affect 
the overall mix. The bottom line is that Gem's MSM-25 is 
up to the task when you want to be to provide six mics, 
(especially if they are condenser mics) using a single unit. Its 
compatibility with musical instruments is also a plus, particu¬ 
larly for home recording or providing an on-the-fiy PA for a 
small combo, 

If all you need to do to expand into the PA market is 
expand the Inputs on your existing DJ rig, add an MSM-25 
to your DJ mixer, and you are in business. Your $269.95 
investment should be back in the bank in no time. 
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emini KM-1 

■ ■ ■ ..... j «. . u T. i fZ n _ ’’Tf . .-^v 4 kt— ,. 

its one space unit combines the same number of mic inputs 
ie RM-6 (3) with a single line audio input. The KM-T03 
! irst and foremost a karaoke mixer (hence "KM"). It's been 
ed here because it fits in a vertical rack and offers 
everything you need to provide a quick and easy PA for small 
jobs. If you need to amplify the sound for a PowerPoint 
presentation from a laptop, it'll cover the task. If you need 
to provide mics for a main speaker and panelists, it'll do that 
too. Because it's designed as a top-of-the-line karaoke mixing 
solution, it has some features you won't find on the others. 

For example: There's echo available at each mic input and 
you can control the depth and delay. There's also a four-band 
parametric equalizer with adjustments for low, mid, high and 
mid sweep. Inputs are strictly unbalanced 1/4" with RCA 
outputs on the back side. There are gain controls for each 
mic, with a master level control for the music. 

Overall, Gemini's KM-130 is a great way to really kick your 
karaoke shows up a few notches. It's obviously a very useful 
tool in building a karaoke rig that doubles as a small PA. 

It should also find favor with dance instructors and others 
who need a "sel-the-level-and-fawgetaboutit" way to amplify 
music and voice. The available EQ options combined with 
good sounding mic, should yield a handy well-rounded audio 
control box, Gemini's KM-130 may not offer the flexibility of 
the previously discussed units, but at J 149,95, it's an excel¬ 
lent way to add karaoke capability and a compact PA in one 
shot. 

Mic the mix 

Regardless of the type of mixer or the quality of microphones 
you use, its advisable that you include a post-mixer equalizer 
in the system. This will allow you to control feedback as well 
as tailor the sound to the room. 

You may also want to consider including a compressor/ 
limiter (a.k.a. "crusher") in the audio chain. This will greatly 
tone down any ear-splitting from tin audio "event" such 
as a dropped mic or the first barking words from a loud- 
voiced CEO. Your audience will appreciate it. 1 he equalizer 
in combination with the crusher will greatly aid you in provid¬ 
ing crisp, clean sound without sibilance. Neither unit, how¬ 
ever, will eliminate the need to quickly review proper mic 
technique with anyone who will be using the microphone, 
tn fact, it's a good idea to have some 4" x 6" cards printed 
with a little graphic showing proper microphone usage (see 
sidebar). Windscreens for your mics are a must. Nothing is 
more annoying to an audience than popping Ps or (when 
outdoors) the sound of wind hitting the microphone element. 

Your final consideration is amplification. The amount of 


- *«jl f ! anw 
•[ 

power you'll need and the type of speakers you 
use will depend on the type of jobs you are 
getting called to do. In keeping with the theme 
of keeping this system simple and versatile, I 
would suggest utilizing one of the many pow¬ 
ered speaker designs now available. This will 
decrease the weight in your mixer/processor rack and give 
you the flexibility to bring whateverinumber of speakers you 
need for a particular gig. 

The other option, of course, would be to borrow an amp 
and speakers from your DJ rig. If you are testing your market 
for this type of work and are not ready to make a big invest¬ 
ment, this may be the best way to go. 

Side "Bennies" 

On the surface, it may sound as if opening your operation for 
small/medium PA jobs is a quick way to easy cash. It can be. 

If you design your system carefully, you’ll have a minimum 
of equipment-related problems. Most of the time, your big¬ 
gest challenge will be getting the volume you need without 
feedback. Keep in mind simple acoustic basics from your Dj 
experience (keep the speakers in front of the microphones; 
when necessary, provide an audio monitor; etc.), and you'll 
probably find that this can be a very lucrative way to gener- I 
ate cash during the week. With a bit of promotion, you 
could find that this sideline may expand into doing sound 
for plays and music productions put on by churches, schools 
and service dubs. It all starts by simply mailing a flyer and 
business card to the each organization in your area, it's also 
an excellent way to promote your DJ/Kj business. When you 
are out in front of the public, you are making contact, net¬ 
working and meeting potential new clients, Keep those busi¬ 
ness cards handy, and by the way, remember to audiotape 
each event. Handing your client a cassette tape with their 
voice on it (and the namc/phone number of your company) 
is one business card that will never get misplaced. 


Two Birds—One Stone 

When doing live sound reinforcement, the biggest problems 
arise from people speaking either too closely or too far away 
from the microphones. If they're too dose, the sound can 
be distorted and unintelligible, If they're to far, bringing up 
the gain will put you right on the razor's edge of feedback. 
You can reduce the problem by creating some 4" x 6" cards, 
similar to the one shown, and handing them out to anyone 
who will be using the microphones, or placing them on 
the podium where the mic is located. While you are at it, 
make sure to include the name of your company, with your 
phone number and a brief list of the services you offer. In 
the corporate world, chances are good that these cards will 
circulate and bring you additional jobs. 
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“Be heard by 
your audience’ 
- Microphone 
tips courtesy 
of AS Sound 
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mic and mouth _- 


1.Speak clearly. Relax; 
ildon’t rush. 

2.Hold microphone 4” to 
6” from lips. 

3.Speak directly into 
microphone. 
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Courting the banquet 
manager’s favor is well 
worth the effort 


permission, and 
disturb other 
functions have 
all contributed to 
her declining opin 



By Mark Johnson 


Y ou may have gotten into the DJ biz, in part, because 
you wanted to be your own boss. But unless you own a 
nightclub or party hall, it's a safe bet that most of your 
jobs are at a venue that belongs to someone else. At every 
banquet facility, there's someone whose job it is to see that 
everything comes off without a hitch or a glitch. While your 
first concern must always be your clients, staying on the good 
side of the banquet manager can go a fong way toward 
keeping the experience pleasant for all, yourself included. 

During my visits to countless party halls through the years, 
I've received a double helping of what banquet managers 
here in the east think of Mobile D]s, both pro and con. For 
balance, I enlisted the help of Mobile Beat's editor-at-large, 
Tony Barthel, for some additional thoughts from the left coast. 
Surprisingly, the comments from both areas were very similar. 

Where's your invitation? 

We all have certain facilities where we feel welcome from the 
moment we arrive. Others, however, give us the feeling that 
we're uninvited and should leave as soon as possible. What's 
up with this? 

One banquet manager here in New Jersey was very vocal in 
explaining how she can tell "professional" D|s from amateurs 
the moment they enter her facility. Those DJs who come in 
acting as if they're Cod's gift to the party quickly receive her 
label as potentially difficult to deal with. 

DJs who don't first locate her for an introduction, show 
little regard for the facility by moving chairs or tables without 


though 
reassures cli¬ 
ents and we should respect this. When we come into "their" 
place, our only real option is to act with courtesy and profes¬ 
sionalism. 

loin the team 

During the event, banquet managers greatly appreciate work¬ 
ing with a DJ who is a team player. They have a iarger 
responsibility for the party, especially when it comes to serving 
the main course. When it's a formal sit-down dinner, the 
banquet manager has a very small window of time to serve the 
food. When he or she says the time is now, the time is NOW. 
She wants the dance floor cleared so her people can get out 
and back as quickly as possible. When a DJ ignores this request 
for whatever reason ("but the dance floor is full"), any banquet 
manager will get furious. You may have a full floor, but they 
have a dozen people standing by with large, hot serving plat¬ 
ters in their hands. 

If it's a buffet and you're announcing table numbers, you 
should take the manager's advice on how to "pace" the tables. 
He is tn the food business. You're in the music business. 

You actually become a temporary partner with the banquet 
manager in achieving the goal of a smooth event. Considering 
it's his place and he has more experience with food, drink and 
personnel, he deserves to have more say in the overall flow 
of the occasion. 



permission, and 
disturb other 
functions have 
all contributed to 
her declining opin¬ 
ion about DJs. 

Notice I referred to it 
as "her" facility. Virtually all 
banquet managers treat the 
facility as if it were their own, even 
they may be employees, This attitude 
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She told two friends , and so on... 

In reality, we D)s have little input on where we will perform 
for our client's events. We get booked into a wide variety of 
places in our geographic area without any prior consultation. 
Seldom are we the first DJs to ever play in any particular 
place. Therefore, we are bound to meet banquet managers 
who have a pre-existing opinion about DJs. 

Banquet managers work with dozens, possibly hundreds 
of DJs every year and they can identify who's a professional 
and who's a pain. You can bet their opinions (both good and 
bad i aren't kept to themselves as they may have a deeper 
relationship with the clients than we do. Make friends with 
these priceless allies and they will certainly help your DJ busi¬ 
ness succeed. Act unprofessionally and you'll miss a great 
opportunity to have a respected person on your side. 

Banquet managers who express disdain DJs do so for a 
reason. Typically, it's the result of a bad experience with 
a member of the profession who went before you. Unfortu¬ 
nately one bad apple may seem to spoil the whole bunch. 
Work with banquet managers and not against them. If they 
have a problem with DJs, you need to work extra hard to 
change that opinion. Think of a fence. On one side are the 
professional DJs whom banquet managers favor and on the 
other side are the DJs they don't like. Which side will you 
be on? 



1. Set up on time. 

2 . introduce yourself upon entry to their 
facility. 

3. Ask permission to move tables, chairs 
or to hang anything on the ceiling. 

4. Safely secure all wires with non-perma¬ 
nent gaffing nr duct tape. 

5. Be prepared and have everything you 
need. 



STOP LUGGING! 



...those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, and cracked cases, Introducing The Jew€lsl6eve" fcl . the first 
truly archival CD storage sleeve designed just lor DJ s. 

Replace those fragile, bulky jewel boxes with a thin, lightweight, scratch- 
proof poly sleeve that cannot break or tear, takes up 75% less weight and 
room than a jewel box, and protects and stores every part of the CD- 

INCLUDING THE BOOKLET AND TRAY CARD -without folding or cutting 

Call or Email tor a Free Sample! 

Jewelsleeve.com Tel: 800 863-3312 

P.O.Box 147 Fax: 973/667-6644 

Nutfey, NJ07110 sales@jewelsleeve.com 


Shop Univenture for all your disc sleeve and 
storage products! Receive discount pricing 
on al! our products...Everyday! 


Univenture's Online Catalog 
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r the functions of an analog mixer with MP3 digital technology. 

Digitally downloaded music can be stored in the mixer itself or onto an 
memory expansion slot, then used for your mix. The MP3-X is also its 
own recording studio. It has the capability of digitally recording 
music to its own internal 32MB flash memory. Whether you want to 
record music from one channel or record your whole mix from 
channel to channel. In short, the MP3-X mixer is the bridge to 
digital mixer technology. 

LCD text display 
Volume control 
Track skip and music search 
4 mode function 

• Memory switch (internal <->external) 

• 5 programmed equalizations 

• Repeat function (Normal/Random/Repeatl/Repeat All) 

• Record and stop recording MP3 files from CPU 


Memory expansion slot 
Allows for upgradins memory for more 

MP3 music capability, 
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table feature 

a complete 
lion The design 
the table leg to (old into 
tabletop. The tabletop 
attaches to the rack as the 
lid during transport 


AS A TRUE NON-PRO 


serve the main dinner. 
2. Disnlav your disreof 


OIM284CT features 
irfs exclusive 
Glide-track* system The 
ikunium Glide-track*- 
system gives you smooth 
adjustability of the lop 
I and bottom rack sections 
with no rug-to-rug contact 


7. Don't play to the crowd or play too loud 

8. Waste time debating non-musical concerns 
such as cake-cutting, toasts, or cocktail-to-dinner 
transitions. 

9. Don't clean up used duct tape, CD wrappers, 


12. Remain seated or disinterested in thi 

13. Smoke or get drunk during the event. 














Essential Karaoke CD+G Discs are 
available at your local karaoke retailer. 
For the dealer nearest you please call 

us at 718-369-1981. 

Dealer inquiries welcome. 


From Bri ney 
to Blues Bro's 


E LIME Of JVC PLAYERS, 
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Graphic Equalizer 



DJ/KJ Mixer 


Power Amplifier 





Karaoke Mixing Amplifier 



Condenser Microphone 



Wireless PA System 
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H & F Technologies, Incorporated 

650 Flinn Avenue, #4, Moorpark, CA 93021 

Tel: (800)661-8069, (805)523-2759, Fax: (805)523-2021 



CES Booth 

NAMM Booth #1870 

E-Mail: sales@audio2000s.com 
Website: http://www. audio2000s. com 
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TRICKS OF THE TRADE 
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Graduating to the 
school market: 
a direct approach 



JZeM- 


By Mike Starnes 

H ere's a straightforward 

way to educate the 
schools in your area about 
the benefits of using your DJ ser¬ 
vice. The first step is to make a 
list of all of the cities and towns 
in a 50-mile radius of your home 
base, leaving several lines below 
each, and space to the right for 
telephone numbers. If you are 
in a non-metropolitan area you 
may want to expand that dis¬ 
tance based on your ability and 
desire to travel. After you have 
the above list, step two is to 
add the telephone number for 
the Independent School District 
(ISD) office for each. These 
can be found on the Internet 
at www.bigbook.com. This is a 
universal Yellow Pages search 
engine. 
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SHOULDN'TiYOU??? 


R.UUSJSH 1P-PJN6 


Promo Only 
CDs and DVDs 


/M SftifPir& 


Point your party in the right direction! 

DJ Signs energize the dance floor and add 
spectator participation for the total party 
atmosphere! Liven up prize drawings, fashion 
shows, gifts and awards presentations! DJ 
Signs create sensational suggestions that 

bring about the reaction 
every DJ looks for! 

AS LOW AS $19.95 each when you purchase 
6 or more signs. No other discounts may be used 
with this special offer. Each sign is double-sided 

with a different message. 

Choose from: 

APPLAUSE i LOUDER 
FOLLOW ME / HOT HOT HOT 
CLAP ALONG l SING ALONG 
THIS WAY / THAT WAY 
OOH / AAH 

MAKE SOME NOISE / HANDS UP! 

....and more we can’t mention 


Now servicing professional club disc jockeys 
with 12 monthly CD formats and several Music 
Video DVD formats. If you are a qualified 
candidate for our services, please visit our 
website for more information! 


These hot DJ Glaues 
are going FAST ***** 
Don't mitt out.*... 
Order youn TODAY! 


Available with white, blue, or red bulbi 
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Good morning class, my name is... 

The third step is to create a letter of introduction to the principal 
for your DJ Company. It will help if you include the fact that you 
possess the "cleaned up" versions of the most-requested Top 40 
songs. This will endear you to the sponsors, parents, and teachers 

involved. It may also help generate repeat business. 

If you don't have these versions you can get them 
from subscription services like Promo Only. It will 
also help if you politely request that copies of this 
letter be forwarded to the band director, cheerleader 

sponsor, junior class sponsor, student council spon¬ 
sor, etc. Another key phrase that peaks the interest 
of schools is "discounted rates for multiple book¬ 
ings." If your literature does not include references, 
you should also add the phrase "references available 
V upon request" to the letter. You can fax a short list of 
your best customers with contact information to the 
school when necessary. Enclose whatever flyers you 
have as well as multiple business cards with the letter. 



Making the list 

For step four, venture to the phone for the initial contact with 
the LSD offices. Make note of the secretary's name at the ISD and 
every school you contact. If you make a good first impression and 
remember their names, you will find that they possess a wealth of 
information. Ask the ISD secretary if the district requires "service- 
oriented" businesses like disc jockey companies to be "listed as a 
vendor" or "issued a vendor number" prior to being booked. You 
will find that some do and some don't. 

Ask if an ISD map is available to vendors. These can be very 
helpful. For example, I received a map of an entire ISD with a 
number for each school cross-referenced to a corresponding school 
name on the bottom of the page. On the reverse side, all of the 
schools were fisted with their telephone numbers, addresses, fax 
numbers, and principals' names. In some areas, maps like these 
are compiled to help real estate agencies become familiar with the 
schools within specific districts. These should be available at no 
charge, thus providing you with a free database! 



Primary people 

Bear in mind that since teachers change schools and become 
administrators, these contacts can be invaluable for decades. Con¬ 
tacts also change from year to year and should be updated as 
schedules permit. One metropolitan ISD sampled in research for 
this article yielded sixty schools, all of which used Dj companies. 
You should also keep a separate database for private schools or 
church schools. These can also be found in the Yellow Pages or on 
the Internet. Get in the habit of introducing yourself to aH of the 
sponsors, making note of their names. If they are "school-active" 
parents they will probably continue to be so from grade school 
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INTRODUCING THE NEW B-100 FROM AN TAR). 
The only professional bubble machine with a timer re 


Think the timer remote is the only thing that makes our 
B-100 unique? Think again. Other features include: spout 
on front of unit eliminates dripping and recycles bubble liquid 
- Easy liquid refill * High output • Attractive easy to open housing • Hanging 
bracket included. So go blow your next show - call or click for more info today. 
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ELECTRONICS & MORE 


www.partsexpress.com 



24 Hour Shopping 
7 Days a Week 
Many Search Options 
Secure Ordering 
E-Mail Sales Flyer 
Web Only Specials 
and Clearance 
Technical Talk 
Many Great Products 



725 Pleasant Valley Di, Springboro. OH 450664150 
Phono 513*743-3000 FAX: 513-7434677 
E-Mail sales^parts•flxjms.com 
Web Site: .vw^v.partsexpress com 
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through college, taking your cards along with them. 

Assuming you are successful at implementing the above steps, you 
should have all the addresses and contact names you need to get 
started. If not, a call to the secretary at each school can remedy 
this. Have the questions prepared in advance since time is precious 
to these overworked individuals. For example: "Can you give me 
the names of the principal, cheerleader sponsor, and the person 
responsible for securing DJ entertainment for the after game dances?" 
Again, don't forget to thank the secretary. You can even send her 
a thank you card if her information results in booking an event. 

Everyone wants to feel important, and good manners are never out 
of style in the business world. 

Final exam 

Finally, you've arrived at step five. Polish the letter. Then send the 
mailer or fax) to a "target market" if you so desire, but make note 
of when you send it. After an appropriate amount of time, schedule a 
follow up call to each school for the purpose of determining 1. if the 
information was received, 2. if the copies were forwarded, 3. if there 
are immediate needs for which you can offer your services, and 4. the 
dates of the prom, holiday dances, athletic banquet, etc. 

As you take the incoming calls, ask for scheduling of future events. 

You can also offer referrals to other DJs if you are booked on their 
specific dates, but be very careful, since your reputation is on the 
line. Class dismissed! 
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aseball has Cooperstown. For horse racing it's Louisville. Motor sports has Indy, and far too 
many people have left their hearts in San Francisco. DJs, too, have a mecca they can turn to as 
the focal point of their profession: Las Vegas! 

What better place than this desert entertainment oasis with endless nightlife, casinos, top-shelf res¬ 
taurants, exciting attractions and endless activities? In fact, following the recent 10th Anniversary 
Mobile Beat DJ Show and Conference (Feb. 20-22, 2001), one group of attendees concluded 
that the Mobile Beat Show had turned Las Vegas into "The Capital of the DJ World''. 

The combination of Vegas with the annual Mobile Beat Show has created a magnet 
for the best DJs in the profession. In addition to a huge crowd of DJs from across the 
US, Canada and elsewhere, this year's show attracted club owners, banquet managers, 
the news media, record producers and several recording artists including two Grammy 
winners, Jeff Cook, guitarist for the country group Alabama, and Bob Carlisle, whose 
"Butterfly Kisses" is a staple in every Mobile Dj's library. 

Due in part to a sharp increase in late and walk-in registrations, the seminar rooms 
overflowed for presentations by nationally known speakers, including Todd Mitdhem and 
DJ Dr.Drax, who were joined by returning show favorites Doug Cox, Mark Ferrell and 
Tim Schneider. 

As the keynote kick-off for Day One, Cox presented a highly entertaining, insightful 

and encouraging talk 
entitled "We Are The 
Champions." Follow¬ 
ing his ninety minutes 
at the podium, Cox 
commented, "I enjoy 
coming here, I identify 
with these people and 
I really love these 
people." It was the 
third stint for Cox 
as the headliner at a 
Mobile Beat Show. 

On the perfor- 
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mance end, Todd Mitchem's "Comedy 
You Can Dance To" covered a variety 
of topics that challenge any Djs ability 
to think quick on their feet. Always ani¬ 
mated and energetic, Mitchem's motiva¬ 
tional presentation scored big with attend¬ 
ees, whether they had experienced his 
traveling seminars or not. 

Mitchem's seminars are gaining accep¬ 
tance across the country for good reason. 
He gives a variety of tips and tricks to 
DJs, including "be specific with what you 
want from audiences." Mitchem pulled 
audience members and put them on the 
spot, forcing them into situations that 
most Djs consider uncomfortable. He then 
provided solutions, and recapped, encour¬ 
aging Djs to plan for anything and every¬ 
thing that can go wrong. Use these fail¬ 
ures as tools, he urges. 

Dj Dr. Drax's hard-hitting seminar "The 
New Millennium Dj" focused on utilizing 
technology on a mobile basis. Drax gave 
specific and detailed information on what 
to look for and where to get it. This semi¬ 
nar was like a machine gun rapid-firing 
information that kept attendees' pencils 
flying and their eyes wide open. Drax 
pulled no punches, being very specific 
and backing his recommendations up with 
specific reasons for each item. 

Mark Ferrell's "Worthshop" and "Get¬ 
ting What You're Worth" seminars focused 
on the fact that when you believe what 
you are worth, you can relate that value 
to your prospective clients. While often 
controversial, Ferrell continues to bring 
forth past attendees with testimonials doc¬ 
umenting his concepts. Ferrell was so pop¬ 
ular with attendees that his introductory 
seminar was repeated twice to let more 
people get a taste of his ideas 

The extensive seminar schedule ran the 
gamut from Corbin White's discussion on 
how to increase karaoke profits to Dave 
Van Enger's incitefui look at problem solv¬ 
ing. Proving that Mobile Beat is a show 
for all aspects of the D| profession, the 
Vegas seminars included topics on both 
Club DJing and Mobile DJing. 

On the club end, Paul Dailey detailed 
specifics on how seminar-goers could 
squeeze more money from their week 
nights in the night club and sports bar 
scenes. Using many of the games and 
tricks taught at Mobile Beat, jocks learned 
how to transform those antics into profits 
for happy hours and sports bars. 


■ Dong Co x f center) 
relaxes with a couple 
of fans afler his 
motiv0onal talk 
We Are the Champions 


C? CONVENTION DIRECTORY 


7odci Mitchem 
attacked D}s' worst 
nigh t mares 


The Country Panel: 
iary Orr, Skip Stecker, 

T Cook, Mike Bendavid 
and Hillbilly Rick 


Attendees packed.the seminar rooms 
for an opportunity to network, 

compare notes am! make new friends 
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wizardy, many exhibitors provid¬ 
ing products or services to boost 
DJs' bottom lines were on hand. 


Treats and Tricks 

Continuing the Mobile Beat 
tradition of making sure no 
attendee goes hungry, a huge, 
Vegas style free buffet greeted 
the crowd as they arrived for the 
popular DJ All Star night This bi¬ 
annual presentation of interactive 
tricks and crowd pleasing activi- 
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Mobile Beat's 
1 Oth Anniversary 
spread- 

NOBODY LEAVES 
HUNGRY! 1 


ties turned the spotlight on such t)| entertainers as Mark 
Weinstock from Party Nation, fort Lauderdale, Florida; Tom 
Daddazio from DJ Elite Entertainment, North Arlington, New 
Jersey; Chris Mills from C|'s DJ's, Las Cruces, New Mexico; 
Brad Eley from DJ's To Co, Grand Rapids, Michigan and over 
a dozen others. Hosted by Ken Cosco and orchestrated by 
Jim and Gail Johnson, with Terry Moran in the DJ booth, the 
DJ All Star Show has become a signature of the Mobile Beat 
shows. And, to celebrate that fact that you need not be on 
stage to be an All Star, Mobile Beat's Vanna White (Heather 
Davis) kicked off Day-One of the three day event tossing Ail 
Star t-shirts enmass to those gathered in the seminar room! 

Next, it's on to Chicago for the Mobile Beat Summer DJ 
Show (6/26-28/01) and then back to Vegas in 2002 for what 
promises to be the biggest and best winter DJ event ever! 
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Sound 1 Inc. 


"With the BBE Sonic Maximizer™, the sound has a new level of clarity and definition 
It is as though someone has removed a blanket from in front of the speakers." 
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Sound Inc. 


Tel: 714. 897.6766 Fax: 714.836.0736 Web: www.bbesaunil.com 
In Canada Please Contact Sounds Distribution Tel: 416.299.0665 
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Mark of 
jthe Beat 

By Anthony B. Barthel 

2 Cool Chris 

2 Coot Chris hails from Lancaster, California. This was 
Chris' second trip to a Mobile Beat DJ Show. He 
has followed some advice from the previous one and 
developed a gimmick-a flaming red beard. "I've met 
some really neat people here," says Chris, who came 
to the show to meet with others and learn more 
I about both the business and performance ends of 
Mobile Djing. Several people at the conference con¬ 
fused Chris with this writer. Honestly. 



pan Moreland 

Dan Moreland owns Thatz Entertainment in San Diego, 
California. He has been in the D] profession for 15 
/ears and was enjoying his third Mobile Beat Conference 
when we caught up with him. 

"I'm here to learn as much as possible," he said. 

Reside the various seminars, he finds that he learns a lot 
from the interaction with others. Why not? Djs from ail 
over the country attend the Mobile Beat Shows, bringing 
[heir experiences and ideas with them. 



Greg Sc Rita McGuire 

Husband-and-wife team Greg and Rita McGuire were 
enjoying their first Mobile Beat Conference this year. 
They come from Pleasant Hill, Missouri and were look¬ 
ing for interactive and promotional tips. How did 
they like the show? "Excellent!" was their unanimous j 
response. 

Joe Pesce i 

joe Pesce has a very famous name. But what does it 
really take to get to the top? He's been to every Mobile 
Beat Show & Conference since the first one. joe's 
company is Different Soundz Unlimited in Bedford 
Park, Illinois. You would think after all that time he 
would know it all, but in fact he says, "I always learn 
something new." 

Karen Nelson ||| 

Karen Nelson, aka DjK, has been spinning tunes for a 
decade now. She came to the Mobile Beal Show to 
find new techniques for both music and interaction. j 
She traveled to Vegas from Boise, Idaho and said this I 
is her third time at the show. She appreciates both the 
seminars and all the interaction with other Djs. 

Lee Waddell 

Lee Waddell has quite a unique twist to his DJ service, 
which is known as Pianoman Productions. As the name 
implies, he plays piano and sings during the cocktail ! 
hour of a reception. And you thought your load-in was 
tough! So what brought him to the winter Mobile Beat 
Conference this year? "It was great last year!" Nothing 
like an encore! I 
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Lorrie Wesoly 

While she's not a DJ, Lorrie was hoping DJs would get 
to know her through contact at the Mobile Beat Show. 
Lorrie released a new song for first dances called "As I 
Walk Through This Life." She was very happy with 
the Dj response. "It's awesome. I got a big reaction 
from the Djs at the Dj All Stars!" she exclaimed. 

She also reported a growing response on the Web 
(www. to rrieweso ly.com). 


Penny Taylor 

This was Penny's first time at a Mobile Beat Confer¬ 
ence. She has been in the Mobile D| business for eight 
years now, and was looking for new marketing ideas, 
product vendors and tips for audience interaction. "I've 
learned a lot of great points here," she said. Penny 
came from tongwood, Florida to attend. 


Nothy Garcia 

Nothy Garcia is the co-owner of the Crystal Marquis in 
Whittier, California. The Crystal Marquis is a banquet 
and wedding facility located in an historic building. 

This stylish hall is a popular place to hold events in Last 
Los Angeles. So what Drought a banquet hall owner to 
the Mobile Beat Dj Show and Conference? "I want to 
be more diverse—I want to be a well-rounded event 
coordinator." 

Nothy's style as an event coordinator is very similar to 
the character portrayed by Jennifer Lopez in the movie 
The Wedding Planner. Nothy is on top of everything, 
always in radio communication with her whole staff. 
"It's so important to know what's going on," she said. 
"Music definitely sets the tone, and t want people to 
stay." 


it 
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Ted & Leon Kraus 

Ted and Leon Kraus of CMC Distributing, Brooklyn, 
New York cameto Vegas to meet their customers, com¬ 
petitors and generally keep their fingers on the pulse 
of the D| industry " It's GREAT," they said of the conven 
tion. The brothers found many new customers at the 
convention. 


Todd & Heather Davis 

Husband-and-wife team Todd & Heather Davis own 
Sound Express in Oakdale, California. They've been to 
four Mobile Beat Shows—two in Vegas and two in 
Cleveland. One was free, since they won tickets at last 
year's Vegas gathering. Doug Cox and Mark Ferrell were 
their favorite speakers. Their company has 11 systems 
and continues to grow, partially due to the information 
gleaned from Mobile Beat seminars. 
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CrossMix presents Bob Carlisle 

DJ Conference 

By Anthony B. Barthel 

"Butterfly Kisses" is a mega-hit that has established 
itsell as one of the best father-daughter dance songs 
ever. At the Mobile Beat D) Show in Las Vegas, singer/ 
songwriter/producer Bob Carlisle got to know the 
people who play his songs every weekend---and they 
got to know him. 

Before "Butterfly Kisses" became a hit, Carlisle 
already had a strong following in the Christian music 
market with albums regularly landing at the top of 
the Christian Contemporary charts. "You sell 100,000 
albums in the Christian market and they put your pic¬ 
ture on the wall," said Carlisle. 

"Butterfly Kisses" wasn't actually supposed to make 
the album at all. It was a song Carlisle wrote specifically 
for his daughter on the eve 
of her 16 th birthday. Like 
many fathers, he realized his 
little girl was growing up 
and, being a songwriter, set 
his feelings to music. On the 
night before her birthday, 

Carlisle's wife had spread out 
numerous photos of their 
daughter on a table to 
make a collage. It suddenly 
became apparent to Bob 
that his little girl had 
become a woman. 

The song remained on a 
cassette tape in his daughter's possession until one 
particular night, when several record industry execu¬ 
tives were having a meeting at Carlisle's house. 

Despite his objections, Bob Carlisle's wife insisted 
that the executives listen to "Butterfly Kisses." They did, 
with Carlisle himself leaving the room since he felt that 
the song was so personal. When he returned, all the 
execs were teary-eyed. The song made the album, but 
again, Carlisle wasn't interested in promoting it. He 
wanted to place it as cut nine. A friend of his insisted 
that it open the album, so only as a gesture to his 
friend, he moved it up to cut two. 

The album had actually been out a year before a 
radio station in Louisiana played the song. As with 
many radio outlets, this one broadcasted a number of 
formats from one building. In this case, the Christian 
radio station also had a pop station sharing its roof. 
There was also a traffic reporter shared between the 


stations. "Apparently, that guy had some pull because 
he asked the pop station to play the song just once and 
they did." After that, according to Carlisle, the phones 
were ringing off the hooks for a week. 

From that point the song took off. It went from 
the 195 ,h position to number two on the Billboard 
Pop Charts in one week. That is amazing growth for 
any song. But, according to Carlisle, the experience 
of being at the lop of the Billboard Chart is an odd 
one. He mentioned sitting across from an executive at 
KIIS-FM and having the executive say, "! don't know if 
you understand this, but you're life's about to change." 
That was an understatement. 

Carlisle advises new artists to be very grounded in 
who they are. "It's easy to believe your own press. 

It's easy to believe you won't fall. You have to remain 
humble and you have to remain grounded in who you 
are. Be careful of what you wish for, it may come true. 
When you're at the top it's an insulated place. You have 
a whole lot of money so anything you want you can 
buy. 

"This is the era of the manufactured artist and also 
the era of the 10-minute career. There's a trend right 
now for even Christian companies to sign 12-year-old 
kids. People tend to gel signed 'cause they look good in 

leather pants. 

"Success isn't about 
making a whole lot of 
money at all—I know a lot of 
people with a fot of money 
who are miserable. Success 
for me is being a husband 
and a dad and having 
friends. If you're always 
chasing that elusive thing it's 
never there. I've seen the 
top. At the top of the pop 
chart everybody's gunning 
for you. It's not a fun place 
to be." 

Life at the top isn't every¬ 
thing it's cracked-up to be. Carlisle spoke of one news¬ 
paper reporter in Canada who dissected the song and 
attributed different verses to child abuse and other hor¬ 
rible things. The simple fact is that butterfly kisses, says 
Carlisle, are what happens when one's eyelashes brush 
against the cheek of another. 

While Carlisle is classified as a Christian artist, he sees 
himself as writing about things he likes—cars, love, life, 
etc. While some in the Christian community patted him 
on the back for "stealthing" a Christian song into the 
mainstream he insists that it wasn't about that. "But¬ 
terfly Kisses" was a song between he and his daughter 
and nothing more. 

So what of the Mobile DJ's role? Bob Carlisle would 
like to see some sort of licensing program similar to the 
one in Canada. One of the many reasons he was look¬ 
ing forward to attending the Mobile Beat Conference 
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was that it would give him an opportunity to actually 

meet the people who have been playing his song every 
weekend. 

"Every week I get letters and e-mails from folks 
saying, 'Oh, they played your song at my friend's wed¬ 
ding!' I wanted to see who 'they' were!" 

Carlisle indicated that the Mobile DJ is such an over¬ 
looked promotional opportunity for record companies. 
"They ought to be flooding you guys with product," 
he said. 

The recording artist had a few words about the 
digital domain that has been in the news so much 
lately. "The illegal stuff is genuine theft." 

According to Carlisle, the record companies really 
stack the deck in their favor and still enjoy the benefits 
of large distribution networks. He agrees with many 
prognosticators, that as the Internet becomes more 
significant, many more small labels will become suc¬ 
cessful. "It's interesting. The idea that an artist can 
make a record and put it out there and people can buy 
it, means they can see the same revenue from 1,000 
records as they would with 7000 records. They can 
sell V7 m the records. They can sell 50-60,000 units 
and generate the same revenue as if it had just gone 
platinum." 

Spending time with Bob Carlisle was a refreshing 
experience. He is a person who is well grounded, 
friendly and logical. Now Mobile DJs know a little more 
about the artist and the song, and the artist knows 
a little more about the folks who bring his song to.—- 
audiences every week. 
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llur SRM450 has re defined compact active speaker sound 
quality. Now the first 2-way system accurate enough to be 
called a monitor is joined by the bone-shaking SRS1500 
Active Subwoofer. 

Thanks to 600 watts of internal amplification, electronic 
equalization and weapons-grade 15" LF transducer, it has the 
most low bass oui put of any “small" SR subwoofer. You get light, 
baseball-bat-to-the-gut response down to 35Hz at - lOdB - 
at up to 127 dB SPL! A special 3" surround-wound voice Hi 
coil dissipates heat and lets the SRS1500 crank all night 
at max volume. 

Plus it has a built-in electronic crossover system so 
you can shore up passive systems' low end, too. — 

Hear the SRS1500/SRM450 combo at a Mackie dealer 
today. And then start shoving your audience around. 
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After time away, a DJ returns to spin again 

I f you were born after Woodstock, Watergate or even Star 
Wars, you need to know that the mid-seventies saw the 
heyday of a certain little trend in pop music called "disco." 

In case you've never seen pictures, this popular genre of dance 
music actually generated an entire subculture with its own 
style of dress (loud), and a whole list of other vices. While 
recent efforts to resurrect the disco look have largely failed 
(thankfully), the dance-inducing sound of disco has resurfaced 
and become standard fare once again, if not a full-blown 
craze, on many of today's dance floors. 

There ... 

The return of disco music parallels the return of at least one 
DJ to the mixing table after an absence of about a decade. 
Carmelo Bagnato of Cliffwood Beach, New Jersey got into 
DJing during the mid-seventies, while disco reigned on the 
charts and the shear joy of dancing had been rediscovered 
by a generation tired of extended hard rock guitar jams and 
laid-back (zzz) pop. Carmelo made his way into the NYC metro 
club scene, starting in East Side Manhattan bars, working his 
way up to larger, more trendy clubs in the city and over in 
New jersey. 

Carmelo's first stint as a DJ was tied to disco and disco had 
its home in the clubs, so mobile work was not his gig at that 
time. And alas, every popular dance craze fades after a while. 
Disco had a long run (and it never totally "died," if you think 
about it) but all good things come to an end. When disco 
faded, Carmelo reluctantly exited the DJ world as well. 


...and back 

Just as all popular crazes fade, things that people have enjoyed 
during younger days often stay with them and call them back 
to the fun sometime in the future. For Carmelo, the DJ bug 
had bitten and he was infected for life, as it turns out. His 
relapse came a decade-plus after the fall of the disco kingdom 
(around 1980, for all you whipper-snappers). He explains: "I 
quit being a D) when disco went out of style. But l always 
missed it and decided to go back to it in the nineties, building 
up my equipment with whatever cash I had. I formed Galaxy 
Disco, a Mobile DJ company, and started lining up gigs at the 
Elks, VFW, Knights of Columbus halls, fire halls as well as local 
clubs and bars." So far, he has built up a regular client base 
in northern New Jersey and surrounding areas. The amount of 
work coming Galaxy Disco's way has also led to an additional 
small system for some events, run by DJ Diane. Summing up 
his feeling about getting back behind the mic and mixer, he 
says, "Being a DJ is part of who I am." You can't argue with 
a feeling that strong. 

The spiral of success 

Galaxy Disco is now a successful operation that Carmelo is 
constantly striving to improve. During the twenty-five-plus 
years since he first spun a disc Carmelo has developed a 
"whatever it takes" attitude toward customer satisfaction. "I 
always try and read the crowds and do whatever is necessary 
to motivate the dancers, to keep them on the dance floor." 

He keeps an open mind and enjoys the challenges that each 
gig brings his way. This positive attitude is paying off: "My 
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customers always compliment me on my work. They give me 
helpful tips and additional bookings...I am constantly looking 
to improve my show and rely on my satisfied clients to spread 
the word about me to their families and friends...Communica¬ 
tion plays an important part with my customers." As a result 
of his efforts, Carmelo has been able to charge a starting price 
of as much as $1,000 for some high-end gigs, a reasonable 
but well-earned price tor his area. He also shares his talents at 
benefits for various worthy causes in order to give something 
back to the community. 

Under the bright lights 

When it comes to the tools of the trade, Galaxy Disco's 
founder shares the feelings of many DJs when he says, "What I 
love best is spinning the variety of music in my collection." He 
is also as much of a gear head as the next guy (see sidebar). 

An important part of many Galaxy Disco gigs, especially 
those involving teens, is lighting, lighting and more lighting. 
Carmelo is proud of his ability to combine just the right music 
with a stunning light show that really gets the crowd going. 
"The kids go wild with my light arrangements, especially at 
my Sweet 16 bookings." The accompanying sidebar offers a 
sample of the lighting constellations available to Galaxy Disco 
clients. 

When opportunity knocks 

A brief anecdote illustrates what happened when Carmelo was 
in the right place at the right time, and was prepared to seize 
an opportunity. It certainly offers some food for thought. 
Carmelo had an afternoon gig and also made arrangements 


to go out with his wife and some friends to a small club later 
that evening. While at the dub, he overheard the manager 
telling the bartender that their DJ for the night had called in 
sick. He was asking him if he knew anyone he could call on 
such short notice. The place was already packed with people. 

He sized up the situation, and armed with a full load of 
CDs in his van, Carmelo spoke up, offering his services for the 
evening. The manager, happy for the easy solution, agreed. 

When the night was done, everyone had had a great time. 
The dance floor remained packed until closing. The bottom 
line? "The manager liked the way I had kept the customers on 
the dance floor—and he offered me the job." 

This just goes to show you what can happen when you 
follow your dreams and prepare yourself to achieve your goals. 
Being prepared lets you seize the unexpected opportunities 
that come your way. Following his dream, Carmelo Bagnato of 
Galaxy Disco came back to the thing he loved doing the most 
and hasn't looked back. 

Primary System of the Galaxy A Galaxy of Lighting 

Denon DN-1800F dual CD player LyteQuest Apollo 

Numark DM1635 mixer with Beatkeeper LyteQuest Pin Head 
Crown Ultratech 2020 amp LyteQuest Kamala 

Yamaha S1151V speakers w/ stands 
BBE 462 Sonic Maximizer 
Stanton 101 headbandset 
Gemini PL101 powerstrip 
Gemini 8" gooseneck mic 
Odyssey DJ 34 stand 
Odyssey PTR16X case 
Odyseey CD cases 


iNUbs o-jwkui fjuwa lci iiei 

Ness Saturn 

Chau vet CH-106 light stand 
Chauvet Light House 
Chauvet Strobe 2000 w/ colors 
Chauvet Queen Beam 
PB-10 police beacon 
6-head helicopters 
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FR Series' mirror-polished 

heat exchangers make optimum 
contact with output devices to 
insure better heat transfer and 
long-term reliability. 



“The 5-Year Warranty is 

great!” F.C., Ft. Wright, AT 

“Nice amp. HF Air EQ 
makes our music sing. Really 
like variable Low Cut — 
no more infrasonic woofer 
movement.” D.S., Antrim, NH 

“Best equipment in 
its price range." 

M.P., New Brunswick, NJ 

“1400i is a real work¬ 
horse.” A 5, Winter Park, FL 

"Bought it because I sell 
them for a living and have 
yet to see one come back." 

R.H., Fairfax, UT 

"Very dependable equip¬ 
ment.” J. C., Osage City, KS 

“Great features and abil¬ 
ity to interconnect with other 
amps without an external 
crossover.” dm, 

Colorado Springs, CO 

“In Jamaica we suffer 
from low voltage when play¬ 
ing at various dance halls. 


All FR Series Power Ames have: 

* Variable frequency low-cut filters 

* Limiter with On/Off switch 

• Detented gain controls calibrated 
in dB and volts • Selectable stem, 
mono <£ bridged amp modes • LED 
level display with Signal Present & 

Overload indicators • Balanced XLR 
£ TRS inputs * XLR thru outputs 

* Superior T-Design cooling * 5-year 
transferable Limited Warranty 

M-800 800 watts (® 4 ohms bridged 

• Constant directivity horn EQ/Air EQ 

• 1/4" & 5-way binding post outputs 

M-MDOi: 1400 watts <3' 4 ohms bridged • Constant directivity horn EQ/Air EQ 

• l8dB/ocl. subwoofer crossover with 2 selectable frequencies • 1/4' jacks and 5-way 
binding post outputs * Forced-air T-design cooling 

m-zeoo 2600 watts @ 4 ohms bridged • 24dB/oct. subwoofer crossover with 3 selectable 
frequencies • XLR thru outputs have selectable full-range, <6 crossover tow /high outputs 

* Except for the product info over hire on the left- Fim Atf Rkhh flewed Mackif fm ‘ andth 

Running Mac" figure are mftstatdtrademarks of MerfkJe Dcuftnt Inc fft Series is ti iradtmnrk 0/ Mackie ftevin* tnt. 


M»2600 stands up to low 
voltages and still sounds 
good.” PS., May Pen, Jamaica 

“Sensational sound... 
crisp highs and powerful 
lows.” VA, Auburn, PA 

“Great features and 
price.” S.S.,Arab,AL 

“The 260(1 is by far the 
best amp I’ve had for my 
lows. 1 am considering more 
Mackie amps since I tri¬ 
amp.” D.C., Calvment, MI 

“1 thank your M«1400i. 
Amp looks good, also it works 
great." K.S., Providence, RI 

“Plugging it into my 
system is the best way to 
check out a piece of gear so 
I borrowed an M*1400i from 
a friend. Fen seconds was 
all it took to hear the differ¬ 
ence. Nice lows and dynamic 
range.” D M., Port Townsend, WA 

"Bought it because it 
was the best and most 


powerful for the money." 

E.P, Trenton, Ml 

“Lots of quality power for 
the price.” EM, Janesville, IA 

“Great amp with clean 
useable power. Love the 
multile input connectors.” 

J.C., Aurora, Cl) 

“Everything I needed in a 
power amplifier— reliable, 
powerful, built-in crossover.” 

C. C. Alexandria, VA 

This amp is amazing. 
What clean power." 

J.A., Mankato, MN 

“Sounds smooth and 
natural...nut like it’s being 
forced or driven too hard." 

B.G., Mikwonago, Wl 

“I spend 4-5 nights a 
week setting up and 
breaking down in 
clubs. Mackie amps 
are tuff stuff and 
don’t let me down.” 

MC, Zephychiies, FL 



















































































































Filling a niche or two 
fits this Christian 

mobile iust fine 

A s a Mobile D), Southern California's Jim Henry—The 
Compact Disc Jockey—thought the most important 
thing was to be welt rounded and cater to a diverse 
marketplace. However some of Anthony Robbins' advice 
changed his perspective: "If you want to be happy, then do 
something that you love and are passionate about." Robbins 
also says, "The most successful people in life make friends 
the best." Jim took these ideas to heart and has since tapped 
into two large segments of the local culture, the Christian and 
Hispanic markets. A Christian himself, Jim calls himself MC Joy, 
reflecting his passion to sow seeds of pure fun at his gigs. "I 
discovered that In order to 'make friends the best,' I had to 
really love my neighbor as myself." 


Seeds are sown 

Before going into business, Jim gained valuable experience at 
parties at his college fraternity (Sigma Chi, at UCLA). He would 
make his own party mix cassettes and his frat brothers would 
rave about them. 

Years later, a particular Christian party was to prove deci¬ 
sive. "A friend of mine from church was throwing a house 
party but had no music. I offered to bring my CD player and 
CDs. The party was a huge success." At the end of the night 
his friend complimented him and asked if he had considered 
DJing professionally. He answered, "No, but you've given me 
a great idea!" 

Two weeks later he was in business. That was November 
1988. Over a thousand weddings later, Jim has established 
himself as one of the most respected Djs in his area. He ranges 
from Santa Barbara to San Diego and from Palm Springs all 
the way to Hawaii for gigs. He typically charges between $800 
and $1,200 for a four-hour performance. 
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bility in business and festive settings," he says. "We hang out 
together and become friends." Jim realizes the impact lie may 
have: "I am who I am today because a kind adult loved me 
and made me feel valuable." 


More than half of The Compact Disc Jockey's events are within 
the Christian community. Accordingly, he spends over half of 
his advertising budget in Christian newspapers, directories and 
bookstores. His clients are looking for a DJ who shares similar 
spiritual values and behavior. "I would never say anything 
unwholesome or off-color," Jim explains. "More importantly I 
identify myself as a follower of jesus Christ and someone who 
can celebrate life soberly." Many of Jim's clients do not serve 
alcohol at their weddings and rely on Jim to really create a 
festive atmosphere. 

Jim is also very active in community service. He spends 
fifteen hours a week volunteering as a youth leader and mentor 
to teenagers in Redondo Beach, his home base. Through the 
organization Young Life, he offers teens direction and love. I 
even get to show them how to have fun. I hire one teenager 
for every event I DJ, and leach them life lessons about response 



Jim Henry, AKA Jaime Enrique, also has a Hispanic background 
(specifically, Venezuelan) and has carved out a niche in this 
lucrative market as well. In the following, he shores his firsthand 
experience with us... 
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Mini-Combo 4 Series II 

4 Par 38 Hl-Tocfi Malagan lamps, CSL shock mount 
suspension, lOOw mlrrofb&ll syalam, muttl-patlem 
corwo^er, 3 function tootswtich, roadcase, 45 lbs. 



Par 4x4 


4 Par 38 Malogw lamps, GSL shock mount Busparaion 
rontlcaaad, AMDJ CcnPHot control roar 4 ch ac outlet® 
lop and bottom effects mount®. 



Stage 4+ 


4-Par 38 a Halogen, GapsyUte 2000 hr, spotiamps 
CSL shock mount suspension, muItl-patlern sound 
sync controller roadease, 43* W x 12" H x 12" D 
Optional: MlrrorBall, Motor, Arm, Plnspot Si 1B 
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ACL-24 AirCraft Lights 
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X/Y Aiming 
2 AC effects 
out lets per case 
Roadcase 
4 Min. Setup, 

21 lbs. ea. 

LitePuter 408-8 
8 ch. controller 
16 programs / audio beat f 4 ac effects switches 




COLORADO 
SOUND N’ LIGHT 

(888) 429-0418 

Bert Ext 12 Jim Ext. 11 
Fax (303) 429-1242 

_ M-F 9-€ Sat 10-1 ■ IT1 

On-line orders www.csnl.eom 
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Whether it's a wedding, Quincenera (an elaborate, wedding-like 15"' birthday 
celebration for Hispanic girls), house party or other event, you need to offer music 
reflecting the hues of the Latin rainbow. The Mexican community favors Cumbias, 
Mariachi, Rancheras and Banda, while Puerto Ricans, Cubans and other South 
Americans tike Salsa and Mambo. Merengue hails from the Dominican Republic. 
Samba and Bossa Nova are Brazilian favorites, while Spaniards prefer Flamenco. Then 
there's Soka, Lambada, Boleros, Bachata, Vallenato, La Changa, Rumba, Cha Cha, 
and more! 

Overwhelmed? Fear not. You don't have to know them all, but having authentic 
Latin music in your library can help you target clients who are ready to book you. 
Here are a few simple ways to get prepared: 



* Purchase some Latin compilations and listen to them. Try to gel a feel for 
differences beiween.the various; styles. 







! -L 
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• Ask your clients to provide some of their favorite CDs and have them label their 
favorites, mentioning the style of each. 


!b, # 
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Find out what's hot in Latin music by consulting the new Billboard Latin chart. 




Seek out Latin collections from your CD compilation service. 



• Check out Latin music Web sites for info and downloads. 


Righteous Sounds: Sources for Christian Dance Music 





■■■ 


NSoul Records (LA) - upbeat dance remixes of contemporary worship songs and 
well-known hymns. 

One Way Ministries (Colorado) - modified versions of popular secular dance songs, 
such as "Everybody Dance Now," "YMCA," "Stayin' Alive," and more. 

Check out the Christian Contemporary or Gospel sections at your music store 
or religious bookstores for house, hip hop, rave, ambient, techno, Latin gospel and 
reggae by Christian artists. 

Instruments of NIC Joy 

2 JBL EON 15 powered speakers 
2 E-V 1512ER speakers 
2 Community CSX-S2 speakers 
QSC RMX 1450 amp 
Carver amp 

2 next! by Stanton CD players 
2 Phillips CDR 765 CD player/recorders (back-up) 

Gemini pre-amp mixer 
Audio Technica W5I6 handheld wireless mic 
Shure lavalier wireless mic 
Aphex Aural Exciter 
Furman PL8 power conditioner 
Pioneer CT-W205R cassette player 
Ultimate speaker stands 

Various intelligent lighting, strobes, lasers and mirror balls 
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AND STAGE LIGHTING 

The Pro Audio / DJ and Slage Lighting Catalog 

■ 

Serving Mobile DJs for 25 years 




u ProSound & Stage Lighting has 
provided me with unmatched 
sales and service (or over 10 
years. I couldn't run my 
mobile business or dub without 
them. I recommend PSSL to 
everyone looking for the best 
in DJ equipment. ” 

K. Dillingham 

Sounds Fight Mobile DJ Services 
Charleston, SC 
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97% Orders Shipped The Same Day 
Convenient Online Ordering at pssLcoi 


Come Experience The ProSound Difference 


Get Your 


Catalog Online @ pssl.com or Cali Toll-Free 


11070 Valley View Street, Cypress, California 90630 (714) 891 *5914 FAX (888) 777-5329 
























































Making a 
Name for 
Yourself on 

Web 

By Reid Goldsborough 

What's in a name? The 
latest online moniker news 

Domain names may seem inconse¬ 
quentially geeky, but their import 
is profound, cutting to 
the very identity of 
Web-based enterprises. 

A lot is changing in the 
world of Web names, 
including the introduc¬ 
tion of free domain- 
name services. 

Most commonly, a domain name 
is a Web site's address expressed 
in an easily recognized way, as in 
"Youmanae.com." Anybody can obtain 
a domain name for a site, from mul¬ 
tinational companies to grade school 
children. 

Trademarks and online 
name-calling 

Problems arise when individuals 
obtain domain names similar to trade- 
marked business names. In the past, 
"cybersquatters ’ would buy and sit on 
these names in hope of selling them 
for big bucks when companies later 
created Web sites. Regulations now 
prevent this, but they haven't stopped 
squabbles. 

Internet toy retailer eToys.com 


offered to buy the domain name 
of Swiss artists' collective Etoy.com. 
When F.toy declined, eToys.com went 
to court. Similarly, e-Cards.com called 
in the lawyers against Ecards.com. 

Pop star Madonna got hot under 
her collar when a New jersey porn 
merchant bought the domain name 
Madonna.com trom a bulk domain- 
name registrar then used it for a 
porn site. The New Jersey man also 
registered the names GMsucks.com, 
TWAsucks.com, and similar names 
related to large companies. 

According to the rules of the Inter¬ 
net Corporation for Assigned Names 


and Numbers (ICANN), the non-profit 
corporation responsible for domain- 
name management, a trademark 
owner can confiscate a domain name 
that someone else is using "in bad 
faith” for example, by holding it "pri¬ 
marily for the purpose of selling" it to 
a trademark holder. 

A free-speech issue arises with bona 
fide parody sites. Individuals critical of 
companies or their products have cre¬ 
ated Web sites expressing their views, 
often giving their sites monikers along 
the lines of Companynamesucks.com. 
Proactively, some companies have reg¬ 
istered these names themselves. Ver¬ 
izon Communications, the company 
created from the merger of Bell Atlan¬ 
tic and GTE, owns Verlzonsucks.com. 
In response, one parodist registered 
the domain name 


Verizonreallysucks.com, which got the 
attention of Verizon's lawyers. Typ¬ 
ically when confronted by a well- 
financed legal team, parodists throw 
in the towel. In this case, the 
parodist went on to register the 
domain name VerizonShouldSpendMo- 
reTimeFixingltsNetworkAndLessMon- 
eyOn Lawyers.com. Verizon gave up. 

Just drop a few names 

Despite silliness such as this, domain 
names are serious business. Recently 
Mortgage.com, a victim of the 
dot-com doldrums, sold its domain 
name for SI .8 million. Earlier, 

"business.com" sold for a 
hefty $7.5 million. The 
typical cost of buying a 
domain name already 
owned by someone else is 
several thousand dollars. 

To facilitate the sale of 
domain names, 
itegister.com, a reseller of 
Internet domain names, just launched 
a service that lets you bid for any of 
the 20 million names already taken. 
The company estimates that half of 
domain names are unused by their 
owners, often overcautious companies 
that register hundreds of variations of 
their corporate name. 

To open up the domain-name 
space, ICANN recently approved seven 
new' "top-level" domain names. Now, 
instead your dot-com ending with 
".com," it can end with ".biz." Other 
choices, with undoubtedly many more 
to come, are ".aero” for airline busi¬ 
nesses, ".coop" for co-ops, ".pro" for 
professionals such as doctors and 
lawyers, ".museum" for musuems, 
".name," for personal sites, and ".info” 
for anybody. 







Your Pfcrce on 
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Becoming 
master of your 
domain has also 
gotten easier. 

To use a domain name, 
you typically had to search 
for one not already in 
use then pay Network Solu¬ 
tions $35 per year in reg¬ 
istration fees . Other regis¬ 
trars emerged a year and 
half ago offering other 
packages—check out 
RegSelect, 

(www.regselect.com) for 
details on the most popular 
options , 



Getting your name out there 

New services have sprouted that 
now offer domain-name use for 
free. In exchange, NameZero.com 
(www.namezero.com) and 
Name Demo, coni 

(www.namedemo.com) both place avis 
on your site. DomainZero.com 
(www.domainzero.com), on the other 
hand, e-mails you the ads, leaving 
your site unscathed. 

I've been using DomainZero.com 
for a few months for a site about 
an interest of mine, collecting early 
American "Draped Bust" coins. Draped 
Busts, now with the domain name 
draped-busts.com, lets me share this 
interest with anyone interested, which 
was tlie original purpose of the Web 
and is still one ol its best features. 

What's your name again? 

Despite the current hullabaloo over 
domain names, some think catchy 
names are overrated, pointing to the 
dot-coms that paid large sums for 
names but failed anyway. What's 
more, voice recognition and other 
technologies may make domain 


names far less important in the future. 

Still, for any Web silo today, a good 
domain name can be a powerful way 
to get people through your virtual 
door. 

For more information about 
domain names, check out Internet 
Goldrush: Domain Name News & 
Information (www.igoUirush.com) and 
CNET's DomainTools (www.hu ilvler.com/ 
QuickReference/DomainNames). 

ig old rush, com 

DOMAIN 

NAME 

GUIDE 

kt ul (inliishorntixli is u syndicated columnist and 
author vf the bo<>k Straight Talk About the 
Information Superhighway, He can be reaclu d 
at rt iJgotdwvt'taisAoni or httpr/frnetnbcrsJwmcawt/ 
reidgald. 
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By Dan Walsh 

Yet another media 
format pursues MP3 
market 

obility is not only for 
Mobile DJs in this age of 
MP3. Digital audio com¬ 
panies are constantly developing 
new approaches to the challenge 


of taking your music with you. 
One recent entrant to the com¬ 
pressed digital audio arena is 
the IJ-360 PocketZip™ digital 
audio player from 1-Jam Multime¬ 
dia, which plays Iomega's Pock- 
etZip ,M discs, as well as l-jam's 
new LP™ (License Plate™) pre¬ 
recorded discs. 

Let's get small 

Each of the discs is about the 
size of a silver dollar. The LPs 


are recorded in Windows Media 
Format and support Windows 
Media digital rights management 
(DRM) exclusively. They can be 
played on any device which 
uses Iomega's PocketZip technol¬ 
ogy but cannot be copied or 
re-recorded. For now, new LP 
releases will retail for $19.98. 

So far, EMI, Word Records and 
retailer Tower Records have sup¬ 
ported the new release format. 
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What about recording 
your own music? Iomega's Pock- 
etZip discs give you 40MB or 
about 120 minutes of recordable 
music storage on each coin-sized 
disc. They are compatible with 
both MP3 and the Windows 
Media Format. Best of all, they 
cost $10 per disc. The advan¬ 
tages over more expensive solid- 
state flash memory cards are 
obvious. If you don't absolutely 
hate the idea of relying on 
moving parts to play your digital 
music, then PocketZip technol¬ 
ogy offers the smallest and least 
expensive playback option cur¬ 
rently available. 

It remains to be seen 
whether DJ product man¬ 
ufacturers will incorporate 
this tiny technology into 
professional playback 
devices any time soon. 

Consumer response to 
the new push by 
1-Jam and Iomega 
will certainly influ¬ 
ence any further 
adoption of the 
media. In the 
meantime, you 
can at least 
enjoy listen¬ 
ing to your 
personal 
tunes on 
the new 
lj-360 
player, or 
substitute two 
of them for 
your pair of 
back-up mini 
CD players. (J _ 36() 

Playing 

around 

The palm-sized IJ-360 uses iOb- 
jects Dadio™ operating software 
for downloading, recording and 
playing your tunes. Besides 
supporting MP3 and Windows 
Media formats, the system will 
be upgradable for future formats 
as well. Features include a cus¬ 
tomizable EQ, anti-skip design, 
forward/reverse, back-lit VCD dis¬ 


play (track title, artist and album 
info), disc space display, a fast 
USB connection, bundled Win¬ 
dows Media Player 7 software, 
and rechargeable 12-hour lith¬ 
ium ion batteries. The IJ-360 also 
comes with headphones, a carry¬ 
ing case, and two PocketZip discs 
to get you started. It retails for 

$299.95. 



Bring me up-to-date 

In other, more DJ-specific MP3 
news, some new software is avail¬ 
able for your spinning pleasure. 
Visiosonic released three new DJ 
applications, PCDJ SILVER, PCD) 
BLUE, and PCD] RED. PCDJ 
SILVER is their new entry-level 
dual-deck app. It is available as a 
free download at www.pcdj.com, 
but it still packs some pro fea¬ 
tures. You can mix play and mix 


two MP3 or WAV files, set 
two cue points per song, and 
beat match the songs with a 
single mouse click. Being free¬ 
ware, banner ads are also part of 
the package. 

PCDJ BLUE (MSRP: 
$99.95) is a step up, with a 
Fraunhofer-99 encoder, search¬ 
able database, auto-calculation of 
BPMs, and 10 fast-access cue 
points per song. You can 

search by artist, track 
name, song ver¬ 
sion, comments, 
or even BPM 
range. Nor¬ 
malization is 
included to 
smooth out 
volume levels 
between tracks, 
along with auto¬ 
gain adjustment. 
You can also record 
your live mixes in 
MP3 or WAV formats. 
Additional high- 
end features found on 
PCDJ RED (MSRP: 
$199.95) include a com¬ 
plete sample/loop manip¬ 
ulation section (create, 
store, play, sync, trim). You 
can rely on always achieving 
beat-matched crossfades with 
its continuous beat synchro¬ 
nization function. The priced 
PCDJ titles mentioned here are 
being distributed by Numark 
Industries (www.numark.com). 

ALCATech has also 
released a new version of their 
BPM Studio application. Version 
4 now offers a choice of two 
hardware controllers, automatic 
gain control, Print Designer for 
generating professional-looking 
song lists, six quick-start cue 
points for any track location 
or sample, fader-start support 
and much more. A disc-at-once 
extractor copies entire CDs while 
still allowing individual track 
selection afterwards. A number 
of software/hardware pricing 
combinations are available; see 
www.instant-audio.com (their 
U.S. distributor) for details. 
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REMIX REPORT 



Rises wflHb 

Mercun! 


fly Z)av/d Kreiner and Kevin Hastings 

) | ust as the temperature begins rising all over the country, a 
new crop of killer remixes shows up to make all things in 
[clubland even hotter. Tempos are increasing as radio adds 
ore high energy songs to their playlists. 

' here's a brand new remix (relatively speaking) that takes 
current modern/alternative rock hits with no explicit lyrics and 
adds extended D)-friendly breaks to mix over. We're talking 
about Culture Shock #6. Starting off with the huge alternative 
rock radio hit "Last Resort" by Papa Roach at 91 BPM. A killer 
32-beat drum intro and outro will mix with any 90-100 BPM 
songs out right now. The biggest hit on this set is Crazytown's 
"Butterfly" at a groovy 104 BPM. Clean production and sparse 
remixing stay true to the song's original danceable rock vibe. 
One of the dance world's big hit artists, Moby, gives us a 
98 BPM alternative treatment on his latest, "Southside" with 
No Doubt's Gwen Stephani helping out on vocals. Although 
Moby is known for high-beat music, this song has a real sexy 
down-tempo feel that will work really nice after eleven PM. 
lots of beats to play with and a cool Smith's "How Soon 1$ 
Now?" guitar sample thrown in for fun. 

A little harder but still very danceable is "Bartender" by HED 
P.E. at 97 BPMs. Another groovy low-beat vibe keeps this one 
going with the playful "I Just Want Your Company" chorus. 
Another huge alternative radio crossover hit is "Rollin'" by 
Limp Bizkit clocking in at 98 BPM, This cruncher features a 
long 32 beat intro and real heavy guitar work that keeps it 
rollin' along. DMX, Redman & Method Man are absent from 
this version, as it keeps to the rock version. 

The second half of the set picks up the tempo with Orgy 
doing their latest alternative dance club hit "Fiction (Dreams 
in Digital)" at 121 BPM. Heavy guitar is thrown down over the 
dance beats. No one but the folks at Culture Shock had the 
stones to do a remix of Rage Against the Machine's radio hit 
"Renegades Of Funk." A slammin' 32-beat intro and a speed 
of 125 BPM make this one real easy to place in your nightly 
sets. One of the best cuts on this set! 
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jHcking majorbutt is "(Dr 
at a plazi ng 14 9 BPM. Thi^ 

use v h lots of danceank beats. All previous issues of 
Sh« include TfSW" Recurrent" cuts. Issue jf 6 is no exception, 
featuring Sublime's 1997 gem "Doin' Time" at 81 BPM. Just 
in time for summertime, this remix features a light, sparse 
reworking of the song and will work great as a set starter. 

Closing out the set is Skinny Puppy with an Industrial classic 
cut from 1988, "Testure" at 118 BPM. This song still sounds 
new and the remix kicks! Try mixing this one with CCCP's 
"American Soviets" or "Head like a Hole". 

Next up is Ultimlx #81. This collection gets right to it with the 
huge radio hit "Love Don't Cost A Thing" by Jennifer Lopez at 
97 BPM with a slick R&B vibe. Lots of holes and 32-beat breaks 
to play with. Next up is an Industrial/Euro-style dance hit 
from Miss Jane called "It's A Fine Day" at a peppy 1 33 BPM, 
Even though this song is a year old, it is still on many club's 
late-night playlists. Try mixing this with Kraftwerks' "Tour De 
France." One of the biggest hits on this set is "Around The 
World" by ATC at a. Keeping true to the track's Euro dance 
feel, this is a perky 132-BPM, streamlined remix by Stacy Mier. 
This one would work great with Lipps Inc.'s "Funkytown". 

"Spente Le Stelle" by Opera Trance, featuring Emma Shap- 
plin on vocals, is here with as a blazing 1 38-BPM late night 
pumper. This largely instrumental song will be a big techno 
favorite this spring and summer. On the down tempo tip is 
"Liquid Dreams" by O-Town at 108 BPM. It features vocal 
samples from Britney Spears, Destiny's Child, and other teen 
bands that subtly spread throughout. It's a good set-starter, 
but it's really too light for anything late-night. 

You'll find a smoker by freestyle queen Sa-Fire called "Let 
Me Be The One," at 134 BPM. This is done with a late-night 
trance feel and some freestyle beats thrown in for flavor- 
a killer for post-midnight sets. A clean 103-BPM remix of 
"Butterfly" by Crazy Town stays true to the original and is 
very accessible with a clean 32 beat intro, Another late night 
pumper is "Not That Kind" by Anastacia. Clocking in at 126 
BPM. The remix treatment on this non-radio song is definitely 
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retro 8Q's, "Holler" by the Spice Girls, at 110 BPM, features a 
good remix, but this song is going nowhere. Closing out the 
set is an NRG treatment (130 BPM) of "The Power Of One" 
by the only real diva of dance, Donna Summer. Lots of breaks 
and holes to play with and a real retro feel make this remix 
a lot of fun. 

Pro Mix, a great new remix servicer, has come out with the 
latest in their dance series, Pro Mix #4 . Release #5 will be 
available by the time you read this. Starting off #4 is a clean 
dance remix of "She Bangs" by Ricky Martin at 137 BPM. It 
has lots of late-night energy and beats to work with. "Love 
Don't Cost A Thing" by Jennifer Lopez, at 98 BPM, is presented 
here with a tight R&B vibe that will work with all the other girl 
group stuff out right now. A non-radio hit "Take Your Time" by 
I he Lovebite is a mostly instrumental song (129 BPM) that is 
great for play during the wee hours. 

Pro Mix is the only remix service to do a remix of "Indepen¬ 
dent Women,Pt. 1" by Destiny's Child. The cool part is that 
they housed it up to a spankin' 125 BPM that will really kick 
after midnight with its strong synth bass and drums. Keeping 
the BPMs raging is "Around The World" by ATC at 132 BPM. A 
32-beat intro gets it going with light vocals over a biting synth 
bass line. Rozalia's "Everybody's Free" gets a royal facelift from 
veteran Dj and remixer Richard (Humpty) Vision at a mostly 
instrumental 140 BPM, This song will never die and this remix 
will keep it crankin' throughout the hot season. 

"Sandstorm" by Darude, at 136 BPM, is the standout song 
on this set. This instrumental track kicks major butt and will 
continue to do so all summer long. Super dean remixing and 
production make this song a pleasure to play. Amber's hit 
songs are compiled here into a "Remixed Medley" at 131 
BPM, featuring "Sexual," "Love One Another," "One More 
Night," 'This Is Your Night" and more. The disc ends with her 
"Love One Another" at 132 BPM. 

For those on the Urban side of things, Funkymix #48 will 
keep the floor funking. First up is Wydef Jean, featuring Mary 
J. Blige, with the radio hit "911This cut borrows the guitar 
riff from Edie Brickell's "What I Am" and moves at a modest 
89 BPM. It's a nice tight, simple mix from Mark Roberts, easily 
programmable into any set. "Freak," from Camron, is the next 
cut on this remix issue, a solid mid-tempo cut clocking in at 
110 BPM, The mix features some nice sampling work and uses 
the keyboard sounds from Sheila E.'s "Love Bizarre," making 
this track instantly familiar to the Top 40 and hip hop crowds. 
These days Snoop Dogg seems to be everywhere; here he 
introduces us to his latest act, Doggie's Angels, and their 
smash hit "Baby If You're Ready," Dave Jackson hypes the mix 
up with some samples and edits, making this track a sure 
crowd pleaser. Next up is a new track from Master P. called 
"Souljas" at 100 BPM. Stacy Mier spices the track up with No 
Limit samples and some tight scratching. You will hear this 
track banging at a boot camp near you. 

Young sensation Lil Bow Wow is here with his latest smash 
"Bow Wow (That's My Name)." Jason Witlmon takes this 
down-tempo track and turns it into an up-tempo (130 BPM) 
mover. Some nice key work and a sped-up vocal make this 
remix programmable into your booty sets. Superstar Mya has 


two tracks here that you can play separately or as a medley: 
they fade into one another nicely using an acapella loop that 
bridges the tempos. "Free," at 108 BPM, is a nice, energetic 
track sure to get the ladies out on the dance floor. Stacy Mier 
keeps the mix simple and precise, Mya's female anthem "Case 
of the Ex" is next, with Mark Roberts on remix duties. He 
structures the mix perfectly and keeps the feel of the original 
intact. Funkymix # 48 rounds out with DJ 2nd Nature's "Hip 
Hop Medley 2000." This 18:34 medley ranges from 82 to 110 
BPM and includes most of the big hits from the year 2000 
including: Nelly's "Country Grammar," "Jumpin Jumpin," by 
Destiny's Child, Outkast's "Ms. Jackson," Dr. Dre's "Next Epi¬ 
sode," "Party Up," by DMX, Ja Rule's "Between Me & You,” 
Eminem's "Real Slim Shady" and many others! DJ 2nd Nature 
does a great job of blending the tracks together and creating 
a memorable mix. 

David Kreiner is the owner of The Source D| Music Supply. All the 
CDs reviewed above are available at www.thesourceformusic.com. You 
can also check out most tracks through streaming audio before you 
buy. Call 800-775-3472 or e-mail scmsrecord@aol.com to receive a 
free catalog. 


Culture Shock #6 
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104 

Soulhside 
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98 

Bartender 

HEO P.E. 

97 

Hof 1 in' 

LIMP BIZKIT 

98 

Fiction (Dreams In Digital) 

ORGY 

121 

Renegades Of Funk 

RAGE AGAINST THE MACHINE 

125 

Original Prankster 

THE OFFSPRING 

149 

Recurrent Out (1997) - Doin' Time 

SUBLIME 

81 

Classic Cut (1988) - Testure 

SKINNY PUPPY 

MB 

Ultlmix #81 

love Don't Cost A Thing 

JENNIFER LOPEZ 

97 

lt‘s A Fine Day 

MISS JANE 

133 

Around The World 

ATC 

132 

Spente Le Stelfe 

OPERA TRANCE tf EMMA SHAPPLIN 

138 

□quid Dreams 

O.TOWN 

108 

Let Me 9e The One 

SA-FIRE 

134 

Butterfly 

CRAZY TOWN 

103 

Not That Kind 

ANASTACIA 

126 

Holler (CD Bonus) 

SPICE GIRLS 

MO 

The Power Of One (CD Bonus) 

DONNA SUMMER 

130 

Pro Mix Dance #4 

She Bangs 

RICKY MARTIN 

137 

Love Don't Cost A Thing 

JENNIFER LOPEZ 

98 

Take Your Time 

THE LOVEBITE 

129 

Independent Women PL 1 

DESTINY'S CHILD 

1 25 

Around the World 

ATC 

132 

Everybody's Free 

RICHARD (HUMPTV) VISION F/ ROZALIA 140 

Sandstorm 

DARUDE 

136 

Amber Remixed Medley 

AMBER 

131 

Love One Another 

AMBER 

132 

Funkymix #4B 

911 

WYCLEf |£AN F/ MARY | BLIGE 

89 

Freak 

CAM'RON H RUFF ENDZ 

MO 

Baby If You're Ready 

DOGGY'S ANGELS 

97 

Souljas 

MASTER P 

100 

Bow Wow {That's My Name) 

LIL BOW WOW 

130 

Free 

MYA 

108/98 

Case Of the Ex 

MYA 

108/98 

Hip Hop Medley 2000 

0) 2ND NATURE 

82-110 


All the remixes reviewed here can be heard on the 
Source website at www.thesourceformusic.com 
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It s The Way 
You Run It 

By Greg Tutwiler 

C ontests—you either love 'em or hate 'em. They are a 
necessary evil if you regularly participate in karaoke at 
the club level. Sooner or later you'll find yourself in the 
middle of one. Whether it's because you're saving a drowning 
night, kicking off a new night or it's part of some promotional 
giveaway, the singing contest is a staple of the karaoke life. 

For the singer, a contest can be the ticket to the next level 
in their pursuit of a professional singing career. For the Kj, 
improperly running a contest can cost you a bundle, in money 
and reputation. 

KJs have feelings too 

Talent contests are always a popular draw. Anytime singers 
have the opportunity to be the "best of," or "number one," 
they line up to participate. The competition feeds their passion 
for singing at a higher level than they are normally used to. 
Everyone desires the opportunity to sit on top of the world for 
a while. Vocal competitors are no different. Karaoke customers 
in general are more demanding than a dance audience. As disc 
jockeys, depending on the environment, we may never come 
face to face with our customer. KJs, on the other hand, develop 
a relationship with each and every singer. The singers demand 
that relationship. They need you to know them and appear to 
care about their lives. As KJs, we must understand this delicate 
relationship when we began to set up any kind of competition. 
It is crucial to the outcome of the event. 

Three key talent contest elements: 

1. Keep it short. Six to eight weeks is more than long enough 
to run a contest. If you drag it out too long, everyone loses 
interest in it. Qualify two winners each week and on the 
seventh or eighth week conduct a championship with ail of the 
weekly winners to produce a single champion, 

2. Offer quality prizes. An opportunity to advance further in 
a national contest is good but it's not enough by itself. And 
a title is nice too, but it's still not enough. People like to 
win "something." Cash speaks volumes to contestants. People 


like travel packages too, as long as they are legit. Work with 
a travel agency on this. They may be willing to barter for 
advertising. Bogus travel vouchers will come back to haunt 
you. It is also helpful to give more than one prize. Establish 
categories like male, female and duet and offer first, second 
and third place in each. Obviously, everyone wants to win 
first place, but receiving second or third is better than losing. 
And having more prizes available will help you attract a larger 
group of participants. 

3. Be fair! This is paramount. If the singers even suspect that 
you are participating in the selection process, it will cast doubt 
on the validity of the outcome. Remember, you have the most 
to gain or lose here. You have to think long term. At $200 a 
week, this gig is worth over $10,000 a year to you. The last 
thing you want is for the crowd to turn on you and create 
a fast exit for you from the lounge. Running a fair contest 
will also open up more doors for you down the road. Singers 
require a fair host. If they don't feel like you are treating all of 
them equally, they won't come out to your show. 

Planning for success 

Prep work prior to the contest will alleviate a lot of last 
minute headaches. It's tough to decide today to start a contest 
tomorrow. There are so many things that go into running a 
successful contest. 

Here are some additional points to consider: 

• Pick a date four to six weeks ahead of the start of your 
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event. Give yourself and the club plenty of time to get the 
word out to the karaoke community. Let the excitement build. 
If you can create anticipation, it will translate into dollars. 

• Contact your local newspaper and radio station about the 
competition. Send press releases to as many places that you 
can think of. You may get some free advertising out of it. 

• Line up your prizes early so you can use them in your 
marketing. Get some local businesses to sponsor the event. 

A lot of companies will "donate" prizes in exchange for the 
publicity. If you're hosting the contest in a hotel lounge, see 
if they can trade out some rooms with another property. You 
can use these to create travel packages. 

• If you're planning to link up to a national contest, know 
when their deadlines are so you can finish your contest on 
time for your winner or winners to continue on. 

•Print fair, legible score cards for the judges and allow the 
contestants to see one. Make them aware of the criteria upon 
which they will be judged. Many singers take this seriously and 
will want to practice. It's important that they know what the 
judges are looking for. 

• Solicit someone other than a judge to tally the scorecards, 
somewhere away from the dub, to prevent any possible cheat¬ 
ing. You should aiso assign numbers to the singers instead of 
using their names. Then have the score counter not be present 
at the actual competition. This will completely eliminate any 
potential bias, (he scorer will not know which numbers go 
with what singer. 

Judge not 

The issue of judging is also an extremely important and touchy 
aspect of any contest, The judge holds the fate of the singers 
in their hands. You, as the host of the event, should never act 
as a judge—ever. Bring in outside judges. Here again, it is so 
important for the contest to be fair. Your reputation is at stake 
on this one. You do your job, and let the judges do theirs. 
When you act as judge, you violate that relationship with 
your singers. You may be the fairest person in your town, but 
someone will question you on this one. There are way too 
many feelings and egos at stake here to risk loosing a gig 
over it, 

I spoke with Bill Keller, director of Talent Quest, a new 
national singing competition, about karaoke contest judges. 

He shared this story with me: " I was standing on stage among 
a congratulatory crowd who were hugging and tugging at a 
winning contestant. In the distance there were several groups 
ol unhappy revelers. Each group was gathered around one of 
the non-winning contestants, every one of them sending the 
evil eye, and they felt righteous about it. 

"By all accounts this was the best singing contest I'd been 
associated with in over ten years of hosting karaoke competi¬ 
tions. It was a large event, attracting a huge crowd and 
numerous contestants. Admittedly, any one of the top five 
finalists of this particular contest could have been the chosen 
winner. The contestant I secretly thought should have won. 
didn't. At that moment, I was quite happy to be the one 
handing out trophies instead of score cards." 

When selecting your judges, do not use regular club 
patrons. Have a few local radio or TV personalities stand in. 
Bring in a focal sports celebrity. Maybe you have some profes¬ 


sional musicians nearby; they make great judges. The point 
here is twofold. Outside personalities create outside interest in 
your contest. But most importantly, you eliminate any accusa¬ 
tions of favoritism by not selecting someone from the singers' 
peer groups. 

Ultimately, contests are a very useful asset to the Kj if done 
properly. And they are becoming more and more popular. 
Spending some time planning ahead before diving in, and 
taking the time to understand how to run an effective contest 
will make all the difference in the outcome of yours. 

Greg Tutwiler is the managing editor of Karaoke Singer Mag¬ 
azine (www.karaokesingermagazine.com). You can contact him 
with ideas, questions or comments at KaraokeEditor@aol.com 
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Talent Is In The Ears And Eyes 

Of The Beholder 

While traveling through central Arizona I came 
upon a banner hanging over the front door of a 
bar in the small town of Wickenburg. The banner 
announced a karaoke contest and as luck would 
have it, the contest was beginning in about an 
hour. I decided to stop in. To my surprise, the 
place was packed. Warm-ups were in progress. 
The singers were great, but no one seemed to 
be overjoyed by any one of them. When the 
contest started, the results were the same. There 
were several excellent singers but none of them 
elicited a huge audience response. 

As would be the case in a story like this, the 
last singer was a farmer who worked in the can¬ 
taloupe fields to the north of town. Well tanned 
from working in the sun and dressed in bib 
overalls, with dirt clinging to the soles of his 
boots, he donned a well-worn Panama hat on 
his head, and jumped up on stage. Snickers and 
a few bouts of raucous laughter filled the air. 
Next came a deathly silence as the man took the 

microphone in his hand. 

In a moment the familiar tune of Right Said 
Fred's "I'm Too Sexy" began to pulsate from the 
speakers. As the man gyrated about the stage 
grinning from ear to ear and roughly blurting 
out the words to the song, the crowd went wild. 
Everyone was on their feet clapping, whistling 
and cheering the stranger on. When the final 
votes were tallied and the winning contestants 
announced the farmer had placed third, above 
many of the more talented vocalists. 
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Uiecepiions: 

The Big Picture 

fix Jay Maxwell 

w w 

Here at Jay Maxwell’s Music By Request, we 
guarantee every bridal couple who books us 
Hut music will be playing from the time 
(he first guest arrives, even if it is before the 
contracted start time. From that moment 
until the party is over, music is continuous 
with only one exception: we don't play 
music during the blessing and any toasts. 
Surprisingly, some of our fellow DJs find it 
amazing that we don't take any breaks, but 
it's a huge selling point, especially when a 
couple is deciding between a band and a 

Mobile DJ. 

Wide-anqfe view 

1 he main reason we alwavs hold a con- 

« 

suit at ion with the bride and groom is not 
just so they can tel) us what they want 
fur a first dance; they could do that over 
the phone. We meet with them because 
we need to know the "big picture”—what 
they want us to play during all parts of 
Un ir most important event. Knowing what 
dance music to play is certainly important, 
and lias bem the typical focus ot this 
column over the past decade. \\ r ,, 

However, knowing what to play during 
the time when guests arrive, during the cake 
cutting, bouquet and garter toss, ail the way 
until the final song of the evening is as cru¬ 
cial as knowing what to play to get every¬ 
one in every age group up on their feet 
dancing. . [ 1 Jr 1 J 

As regular Mobile heat readers know, dif¬ 
ferent areas of the country have various for¬ 
mats .uni lengths for wedding receptions. 
Afternoon receptions here in Charleston, 
South Carolina lend to run three hours 
while pvenlng receptions average four 
hours. In some parts of the country, those 
averages may be five and six hours respec- 1 

lively In tact, when someone books us for 
0 

live, six, seven, or even eight hours, we 
usuultv find thov are not from the 'south 

J j 

but from the North, Midwest or West Coast, 
rhe point here is that a three or four-hour 
reception is a relatively short period of time, 
especially when you consider that at least 
halt ot that time you are not playing dance 
music. Often, we find that people have less 
than an hour for dancing. While allowing 
ample time for dancing is important, top 


priority is creating for the bride a memo 
rable and stress free reception. 


'J/ie quests arrive 

Typically, before the bridal party arrives, 
we recommend playing light background 
music until the first guest arrives. While 
classical music, the Big Band sound, and 
jazz is Hie traditional fare, vocalists and 
love songs from Top 40 to country are also 
appropriate and welcomed by many bridal 
couples. Avoid sounding like an elevator. 

When playing classical or Big Band 
music, don't just track the entire CD. Some 
songs will put your guests to sleep, while 
others pie overpowering. Why would you 
play the ''1812 Overture" as guests are 
entering the area? The cannon bursts 
alone could make Aunt Velma's pacemaker 
reverse polarity', While Kenny G. and Yanni 
come to mind for the light jazz genre, 1 find 
them overplayed and boring. Contempo¬ 
rary jazz artists that we play include George 
Benson, David Sanborn, David Benoit, The 
Rippingtons, George Winston, Jim Brick- 
man and Harrs Connickjfr., to narpe a few. 
This music sets a festive mond. 

If you want a lively party', piay "peppy" 
songs from the very beginning. Guests 
can't dance yet, but they can still feel the 
rhythm. People have fallen in love all over 
again with great vocalists like Frank Sinatra, 
Nat King Cole, Billie Holiday, and Johnny 
Mathis. Many of their songs talk about last¬ 
ing love, just in case though, if you don't 
know what a song is describing, listen to 
it first. 1 he last thing you want to play 
is a song about lovers quarreling, leaving 
or missing each other, or cheating. A good 
recommendation is to play a mixture of 
instrumentals and songs with lyrics. It's 
an easy trap to only play instrumentals, 
but put yourself in the shoes of a guest— 
wouldn't you want to hear some lyrics too 1 

Jhe 6iq aimouncejnent 
Whether the bride and groom want you 
to announce the entire bridal party (includ¬ 
ing parents and perhaps grandparents) or 
just the two of them, you will want to get 
everybody's attention. Momentarily stop 
the music (five to ten seconds). Then start a 
very lively tune like David Sanborn's "Chi¬ 
cago Song," David Arkenstone's "Celebra¬ 
tion," or Four Play's "Max-O-Map." After 
about fifteen seconds of music, lower the 
music and announce, "Good evening ladies 
and gentlemen and welcome. At this time 
please join me as 1 introduce the wedding 
party." Make sure sou have the corrects pro¬ 
nunciations and have practiced the names 
belorehand. Be careful that the music is not 

so loud that it drowns you out. 

O inner is .server/ 

During the meal, imagine yourself in your 
town's fanciest restaurant, The music is 

audible, but not the center of attention. 
Most brides and grooms will want the same 
style of music as when guests were arriving, 


just not quite as peppy. Regardless if the 
toast is before, during or after the meal 
remember that this is definitely one time 
when you will not want to play any music. 
If asked for a recommendation of when to 
have the best man give the toast, we often 
suggest after the meal, just before the cake 
cutting. During the cake cutting, have a 
slow jazz instrumental in the background. 
This should be just loud enough to mask 

any noise from the crowd. 

rinalfq we dance 

A smooth transition from the cake cutting 

would be to flow into the first dance bv 

# 

the bride and groom. Follow this with 
the bride/father and perhaps the groom/ 
mother dances and then perform your 
magic to get everyone involved. The cool¬ 
est way to get everybody up and on the 
dance floor is with the "snowball dance" 
(see Top 10 list). Ask the entire wedding 
party to come out on the dance floor. 
F.xptain to the crowd that once you start 
the music, the wedding party will begin 
dancing. But, once they hear the music 
stop, each lady will go into the audience 
and bring back a different guy. I he men 
will bring back another female partner. The 
dancing resumes. Continue this cycle until 
everyone is on the dance floor. 

Continue playing a wide variety of 
music (hopefully for a couple of hours! 
until the final event when bouquet toss 
and garter removal and toss occur (in some 
areas, this is done earlier). For years, the 
only song brides asked us to play while the 
single ladies were gathering for the bou¬ 
quet toss was Cyndi Lauper’s "Girl's Just 
Want To Have Fun." But, for some reason 
"It’s Raining Men" by the Weather Girls has 
made a huge comeback as a favorite request 
while the bouquet is thrown into the crowd 
of screaming women. 

When it comes time to remove the 
garter, there seem to be several songs to 
take the place of the traditional "1 lie Strip¬ 
per” (see Top 10 list). For both the bouquet 
and garter, don't forget the drum roll and 
to have the crowd help you with a 5-4- 
2-2-1 countdown during the loss. Many 
brides also want the gentleman who caught 
the garter to pul it on tile leg of the lady 
who caught the bouquet. Kveryone's favor¬ 
ite song for this ev'ent seems to be Yello's 
-"Oh Yeah." j - Iffffl|| 

Before the bride and groom leas e, ask 
them if they have a special last dance. 

Some couples want this song played only 
after evervune has picked up their bag of 
birdseed and has gone outside to line up 
to bid them farewell. After the final song, 
play a ven upbeat song to send the honey- 
mooners oil their way. 

A wedding reception is a very well J a| 
orchestrated event. It is the single biggest 
event in most people's lives and the DJ 
plays a major role in making it a success. 
That success hinges on knowing what 
songs to play from start to finish. 
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TOP 10 SNOWBALL DANCE SONGS 

KOOL a THE GANG 
B- 52s 

FOUR SEASONS 
SISTER SLEDGE 
CHUBBY CHECKER 
COMMODORES 

C+C MUSIC FACTORY 

GAP BAND 

BEATLES 

K.C. a SUNSHINE BAND 

TOP 10 GARTER REMOVAL SONGS 

David Rose 

Tom Jones or Joe Cocker 

Right Said Fred 

Georgia Satellites 

Hot Chocolate 

11 Top 

Rod Stewart 

Marvin Gaye 

Will Smith 

Marvin Gaye 


Celebration 
Love Shack 
December'63(Oh,What A Night) 

We Are Family 
Let's Twist Again 

Brick House 
Gonna Make You Sweat 
Dropped A Bomb On Me 

Twist and Shout 
Get Down Tonight 


The Stripper 

YouCan Leave Your Hat On 

I'm Too Sexy 
Keep Your Hands To Yourself 

You Sexy Thing 

Legs 
Hot Legs 
Let’s Get It On 
Gettin' Jiggy Wit It 
Sexual Healing 



57,030 Karaoke Discs Available 


Free Shipping in U.S. www.dooiMop.com Song Search Engine 
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FUNNSONGS PRESENTS 


INSTRUMENTAL 

15. DANCE 

16. METAL 
17. DISCO SAM5A 

18. HOUSE 

1*. MAMBO 
30. CHA CHA 
21. SMOOTH JAZZ 


23. COUNTRY 800611 
24. BLUiOMSS 
25. 50'$ POP 
26. POLKA 
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Just what you always wanted: a CD with 40 
minutes of the same song playing over and over 
again. Well, before you roll your eyes, what if 
it was one of the most useful songs for a DJ to 
have in his or her case? That is, in fact, what 
you’ll find on The Ultimate Happy Birthday 
CD, new from Funnsongs. This disc contains 
fourteen different versions of "Happy Birthday 
lo You," that age-old classic, each in a different 
music style. A corresponding instrumental track 
of each is included for a true karaoke style sing- 
along. 

Tracks run the gamut from dance, Latin, 
and jazz styles to country, polka and even metal. 
They are all cleanly produced for party use, with 
plenty of bass and full arrangements that fit 
the listed styles quite well. The first two tracks, 
"Dance," and "Metal" both have a bit of an 
eighties slant to them (think "glam metal" 
for the latter), but that should work just fine 
for today's parties. There a few nice touches 
on some of the tracks, like "feliz compleanos" 


("happy birthday" in Spanish) echoed on "Cha 
Cha," and a good James Brown imitation on the 
"R & B" track. Overall, these selections provide 
an excellent example of how to use sampled and 
synthesizer sounds to get the effect of a real 
group playing in the studio. 

The lengths of the selections are all 
between 1:07 and 1:51, each repeating the lyrics 
twice with a break in between. Each has an 
intro of 3 to 8 bars. The instrumental tracks give 
your partiers a true karaoke experience, without 
a guiding melody line, just the accompaniment. 
The intros are easy to count — just remember that 
"happy" always starts on beat four before the 
main chord progression of the song. 

The Ultimate Happy Birthday CD 
sells for $14.95 with S/H included. It is available 
for purchase at www.funnsongs.com. For more 
info: Funnsongs Music Co., P.O. Box 514, West¬ 
ern Springs, IL 60558, call toll-free 877-307- 
FUNN. 
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CROWDPLEASER 



By Mike Ficher 



You don’t need a degree to 
lead the dance floor fun 

W ith increasing expectations being placed on disc jock¬ 
eys to provide more than just a cool sound system 
and outstanding music programming, dance instruc¬ 
tion segments offer opportunities to add value to your ser¬ 
vices, diversify your shows and engage an audience. 

The good news: While teaching experience certainly helps, 
you don't need to be a dance instructor or performer to offer 
fun, informative and successful programs at your events. 

The bad news: You will probably need some level of teach¬ 
ing comprehension in order to be fluid, effective and comfort¬ 
able. 

Here are a few suggestions to help DJs without experience 
in formal instruction effectively execute dance segments in 
their shows: 


Choose simple dances. While your instruction expertise 
might be limited, your guests' exposure to the world of danc¬ 
ing might also be narrow. Many of the most popular audience 
participation dances (i.e.. Electric Slide, Twist, Macarena) are 
usually very simple, easy-to-learn movements, Whether you 
choose pop, country, disco or oldies, select a dance that 
features simple movements and few steps. 

Russ Harris of Show On The Road Productions in Chicago, 
Illinois calls such dances "Grandma dances." "If grandma can 
do it, then it should be OK for the group," offers this inter¬ 
active entertainer, who develops dances for his company's 
shows. 


Know your dance well. Regardless of your level of instruc¬ 
tional expertise, once you venture onto the floor to share a 
dance segment, you position yourself as an expert. So, know 
your dance well enough that you do not consciously think 
about the steps or the calls. Practice the calls until you can 
recite them without intentionally thinking. Contact a more 
experienced interactive D| or a local instructor for suggestions 
on simple terms to employ for the movements. 
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Becoming intimate 

partners wifn your chosen 

dance will translate 
into confidence and 

assuredness that will be 
communicated to your 

crowd. 


Express yourself clearly. While dance instructors often com¬ 
municate in a language that may sound like a foreign tongue, 
you do not need to converse in technical terms to effectively 
teach a dance. In fact, you may benefit by avoiding dance 
lingo. 

Most guests have minimal exposure, if any, to formal 
instruction. Thus, you may be operating on a level playing 
field. Keep your instructions simple, clear and free of jargon 
and you will increase your chances for a smooth, well-received 
session. 

Entertain—don't teach. Regardless of your level of instruc¬ 
tional expertise, your primary focus is to entertain. Avoid the 
tendency to show off your "new toy." Dance instruction is 
simply another device to entertain and engage a crowd. 

Keep the banter light and a steady, with an intelligent 
stream of consciousness threading through the instruction. 
Whether your crowd actually assimilates the dance is really not 
important. If they walk away with a smile, a bit of laughter or 
an interest in learning more—in other words, they've enjoyed 
the experience— you've succeeded in your endeavor, 

Maintain floor awareness. Know your dance intuitively so 


you can concentrate on your guests. If you are tentative, 
uncertain or overly focused on your calls or steps, you risk 
losing the interest of your crowd. Pick up on the vibes or 
activities on the floor and play off of them in your dialogue 
with the dancers. 

If you are teaching a line dance, roam the floor to offer 
different perspectives. Make the front row the back row by 
changing your positioning. Above all, remember to interact 
with your guests (smile!:-) and the segment will be more 
enjoyable for all. 

Remember the time. Instructional segments at Dj perfor¬ 
mances should not be long. Classes and workshops are the 
appropriate places for in-depth learning and instruction, not 
your party. Depending on the dance, ideally, your instruction 
insert should not last more than ten minutes. Don't disrupt 
a continuously packed floor to introduce a dance segment. 

Use dance-teaching segments judiciously and with brevity to 
maximize the effectiveness of the overall program. 

Even if you have no dance instruction experience. By follow¬ 
ing these valuable guidelines, you will increase the chances 
that your segments will be successful and your audience—not 
to mention your client—will sense they have received a greater 
value for their entertainment investment. 

M|.;! 
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CASES JUST DON'T GET ANY BETTER 


Do It Right The First Time. 




Showcase 

Tresentations 


ROAD CASES 
PORTABLE TABLES 
CD & MD STORAGE 
LIGHTING BOXES 
LIGHTED DANCE FLOORS 


DJ BOOTH FACADES 
SPEAKER SYSTEMS 



See full color photographs and specifications for all products at: 

www.ShowcasePresentations.com 

FOR A FREE CATALOG CALL 508-587-1423 





































MUSICNEWS 


fly tybed SeMcAtian 


For more information on any 
of the CDs in Music News 
call AVC Sebastian at 
(973) 731-5290 
or e-mail 

avcsebastian@msn.com 






Frequently the music of choice for wedding receptions is classical music. 
From New Wedding Traditions comes an excellent classical music compila¬ 
tion, entitled CLASSICAL WEDDING TRADITIONS, its arrangements, talent, 
and impressively dean production values make these 14 appropriate instru¬ 
mental favorites sound especially fresh. 


Bridal Chorus 
Canon in D 
Hornpipe 
Ode to Joy 
Trumpet Voluntary 
La Rejoissance 
Spring 

Sleepers Awake 
Air 

Greensleeves 
Bridal March 
Hallelujah Chorus 
A Little Night Music 
Brandenburg Concerto No.3 


ike flu season to a doctor the spring season is the prime time to 
prosper for Mobile DJs. With the start of wedding season, gradu¬ 
ations, and of course the best excuse for a party—summertime!— 
it's a time for DJs to get busy. The following titles are a sampling 
of wedding and special occasion compilations that go beyond 
the ordinary. Most are not easily found in stores, and are considered specialty 
CDs made primarily for D|s. The compilations here will help you to expand 
your market, give the wedding bells flava, book more parties, make you 
wealthy and wise, and improve your sex life! Ok.,.maybe they won't make 
you wise. Anyway, read on. 
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digitally mastered * original artists • current hits 


qTV, Entertainment * 

1|na Resources Group 

call: 1 -800-465-0779 or surf: www.ergmusic.com 

€0 Compilations for Use By Radio Stations and Professional Off Only. Not For Solo To The Public 




























The #1 Guide 

for profit minded DJs and 
Entertainment Services 

Spinnin‘ 2000 explains in detail? 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 

For Visa/Mastercard orders go to 
http://mall.prodj.com/dibooks of call 800-892-4060 

MAKE MORE MONEY & 
HAVE MORE FUN! 



The Ultimate Music 
Guide for Mobile DJs. 



to thousands el songs. This book Ksts 
1,500 of tke most requested songs of 
Each isttogtadudes the title, crlist, r 


and year! 


Categories include: 
Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980*89 
Dance 1990-96 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 


Now available ON DISK for just $9.95 additional! 

To Order: With Vise or MasterCard - Call 71&~335-992Q or 
send check or Money Order for $50,95 (includes shipping} to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
RO. Box 309, East Rochester f NY 14445 




Send $10 plus $3.00(S&H) to: 


/ 


/ 


NYSadd 8 

P.0. Box 309 


East Rochester, NY 14445s. - 

or call 716*385-9920 to charge''^ 


also available at 


www.mobilebeatcom 



































Like many of the compilations I tell you about here, this one 
was also made by professional DJs and wedding performers 
who know what you'll need to have for an ethnic party or wed¬ 
ding. In this instance, that's Italian. Released ini 993, VIVA FES - 
TIVAL ITAUANO - THE COMPLETE ITALIAN PARTY CD eontin 
ues to be the definitive CD, containing twenty-two essential 
Italian party songs, including "Happy Birthday" and appropri¬ 
ate Italian wedding dedication songs (Groom-Mom, etc,). Pre¬ 
viously featured here in Mobile Beat, this one's still a favorite 
and a must-have for DJs. 

Mamma (Grcom-Muther) 

Lauretta (Bride-Father) 

II Padrino (The Godfather-vocal) 

Mala Femmina 
Piccolo Fiore 
Ti Amo 
Gloria 

Hallo Del Qua Qua (Chicken Dance 
Tanti Auguri (Happy Birthday) 

Italian National Anthem 
La Piu Bella (Mazurca) 

Vivacita (Polka) 

TARANTELLAS: 

Tarantella Mix 
C T La Luna 
Guadriglia 
Consentana 
WALTZES: 

Anniversary Song 
Luccellmo Della Commare 
Calabrisella Mia 
Speranza Perriute 
TAMOS: 

Chitarra Romana 
Tango Della Gelosia 


Mobile D)s have been enjoying and using the specialty DJ 
compilations from Bobby Morganstein Productions or years. 
This series, born from extensive party experience, is made 
specifically for professional DJs. My only dilemma in recom¬ 
mending this dedicated series is which of the twenty-four 


volumes to tell you about. So instead, let me just say that just 
about any specialty tracks or music for particular occasions that 
you'll need, can be found somewhere in this series. From two 
volumes of Jewish parly music, the nonstop Cocktail Party jazz 
CD, International Medleys, "Cut The Cake," Entrance Themes, 
to the most recent releases of today's hot TV themes, it's a 
diverse and useful batch. Despite the fact that the music on 
these CDs is not by the original artists, there's no lack of talent 
and unique attention to what DJs need. (Call or e-mail for full 
track listings.) Here's a taste of BMP's VOLUME 3 - NOVELTY 
& PARTY THEME CD: 


NOVELTY SONGS : 

Rap Beat j Na Na, Hey Hey, Kiss Him Godbye 
Land Of 1000 Dances (Chorus) / Rock N' Roll Part II 
Mission Impossible Theme / Jeopardy Clock 
Reveille j Yakety Sax 
NOVELTY SOUND EFFECTS: 

Siren / Bell / Buzzer / Gong / Laugh Track 
Applause / Applause, with whistle / Rim Shot 
Drum Roll / Long Drum Roll 
NOVELTY DANCES: 


Square Dance (Virginia Reel) 

Teton Mountain Stomp 
Hula - Aloha Oe 
Mexican Hat Dance 
Can-Can 

Fiesta Party Line (Pizza Theme) 

Limbo Instrumental Medley (Limbo Rock, 
Tequila, Iko-lko) 

GRAND ENTRANCE THEMES: 


Space: 2001 Space Odyssey 
TV: 20th Century Fox / Olympics: Olympics Theme 
Sports: Wide World Of Sports 
Baseball: Take Me Out To The Ballgame 
Carbnival: Gladiators March / Circus: Over The Waves 
Surfing: Hawaii Five-0 / Money: Dynasty Theme 
Broadway Medley: 

That's Entertainment, Hooray For Hollywood, 

There's No Business Like Show Business, 

Give My Regards To Broadway, Cabaret 
Mardi Gras Medley: 

Way Down Yonder, Muskrat Ramble, When 
The Saints Go Marching In 
Politics: Hail To The Chief / Military: Stars 
And Stripes Forever 

Candy Cart: Candy Man / Graduation: Pomp 
& Circumstance 

Camp: Hello Mudda, Hello Padda / Ship/Cruise: 
Gilligan's Island 
Beauty: Miss America 
MUMMERS: 


Golden Slippers / If My F riends Could See Me Now 
Alabama Jubilee / Pennsylvania Polka 
Baby Face / Four Leaf Clover 
Mummer's Medley 
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En Tu Dia 

Las Mananitas 

Brindo Por Tu Compleanos 

Dia Del Padre (Father-Daughter) 

Mi Viejo 

Una Nina Para Siempre (Dedication Father To 
Bride) 

Madrecita (Mother's Day) 

Un Nino Para Siempre (Dedication Mother To 

Groom) 

Hermanos (Special Dance from Brother to Bride) 
Hermanos (Special Dance from Sister to Groom) 
La Vivora (Bouquet Dance) 

Anniversario 
LOVE SONGS: 

Porque Me Amaste (Because You Loved Me) 
Como Amar A Una Mujer (Have You Ever Really 
Loved A Woman) 

Historia De Un Amor (Love Story) 

Queremos Pastel (Cake Cutting) 


It doesn't take a country music D| to know you don't wanna 
play "Ma pick-up truck dun disappeared and ma dog dun 
died" at country weddings, so every D| should appreciate this 
one. It's a single CD with 15 tracks, including the traditional 
wedding marches. COUNTRY WEDDING ALBUM is its title and 
it also features some of the all-time most-requested country 
love songs and first dance choices. Here's the line-up: 

Wedding March from Lohengrin...R. WAGNER f 

Canon In D Major...J.S. BACH 

When You Say Nothing At All.....KEITH WHITLEY 

Til The Rivers All Run Dry.DON WILLIAMS .7y 

‘Till I Found You..MARTY STUART 

True Heart...OAK RIDGE BOYS 

Love Can Build A Bridge....THE JUDDS 

My Only Love...THE STATLER BROS. 

We Were Meant For Each Other..LEE GREENWOOD 

I Wouldn’t Change You If I Could.RICKY SCAGGS 

Always. PATSY CLINE 

All I Have To Ofler You {Is Me..CHARLEY PRIDE 

Have l Told You Lately That I Love You.RED FOLEY 

Trumpet Voluntary...J. CLARKE 

Wedding March from A Midsummer Night’s Dream. 

.....F. MENOELSSOHN 

What can you say about a compilation that starts out with nuj 
a Latin rendition of Koot & The Gang's "Celebration" or a 
Happy Birthday medley that goes from Merengue to Salsa to 
Samba, not to mention several traditional and new wedding 
dedication songs? The only thing l can say is, buy it! VAMQS A 
CELEBRAR! THE COMPLETE LATIN PARTY CD is another disc 
made just tor D)s. Like most "complete" CDs, it also includes 
popular special occasion songs for anniversaries and more. 

WFDDING & SPECIAL OCCASIO NS: 

Vamos A Celebrar! / Celebration! 

Quinceniera 

De Nina A Mujer gwro 

Mi Nina Bonita gBH 

Happy Birthday (English, Spanish, Merengue, Samba, etc.) 


PARTY MUSIC FOR YOUR WEDDING contains 
mainly original artists' recordings of the most 
popular participation dance songs, ever, 
including the 7:24 version of "Dollar Wine (The 
Dollar Dance)" by Taxi. For better or for worse, at 
feast one of these songs will be played at every 
wedding, until the end of time, until death do 
us part. 



Macarena.LOS DEL MAR 

Ain’t Too Proud To Beg..THE TEMPTATIONS 

Jump, Jive N’ Then You Wail. 


.. THE TONY BURGOS ORCHESTRA 

Bunny Hop ... THE STARSOUND ORCHESTRA w/ 

.. CINDY SIMON 

Limbo Rock .. CHUBBY CHECKER 

Beer Barrel Polka ......FRANK YANKOVIC 


Chicken Dance, Dance Little Bird [Version 1). 

.... THE EMERALDS 

Electric Boogie... MARCIA GRIFFITHS 

The Hokey Pokey.THE STARSOUND ORCHESTRA 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMNENT 
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THE ULTIMATE KARAOKE "DREAM MACHINE" 

VocoPro's new KJM-7900 Pro is the ultimate combination "dream machine" for professional 
KJ's and PJ's alike. The KJM-7900 Pro was developed based on feedback from the world's 
top pro Karaoke and Disc jockeys to accommodate the high demand for state of the art 
Karaoke features, all built into one mixing unit. Features like, an assignable digital key 
controller, professional digital echo with repeat and delay, on-board video switching, 
crossfader, two auxiliary inputs to expand with outboard effects, and every channel is 
equipped with an independent three-band equalizer featuring gain and pan controls. The 
echo levels can be adjusted independently from each mlc channel and the advanced 
modular design makes the KJM-7900 Pro user expandable, up to six music channels or six 
mlc channels. If you're serious about Karaoke, go with the pros, go with VocoPro! 


For your nearest VocoPro dealer 

Please Call (800) 678-5348 • Fax (909) 593-8890 


e-mail: info@vooopro.com 
or visit us on the web site at: 


i.com 
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Do You Love Me...THE CONTOURS 

Hands Up..OTTAWAN 

Tequila..........THE CHAMPS 

Hava Nagila.THE STARSOUND ORCHESTRA 


Dollar Wine (The Dollar Dance).TAXI 


This next compilation is another excellent D| tool. THE BIRTH¬ 
DAY CD was mentioned here when it was released in '99. We 
noted its usefulness, super music and great arrangements. It 
contains 50 instrumental styles of Happy Birthday that you can 
sing-a-long to. So no matter who's Birthday it is you'll have 
something to sing-a-long to with a fun twist. Check this out 



Blues Birthday / Mozart Birthday/ Dixieland Birthday l Irish Birthday / Surfin’ 
Birthday / Mellow Birthday / African Birthday / Outer Space Birthday l Reggae 
Birthday / Beethoven Birthday / Techno-Dance Birthday / Hawaiian Birthday / 
Italian Birthday / Boogie-Woogie Birthday / Christmas Birthday / Adventurous 
Birthday / Elegant Birthday / College 3irthday / Romantic Birthday/ Arabian 
Birthday / New York Birthday / Bach Birthday I Flamenco Birthday / Jewish 
Birthday / Indian Birthday / Disco Birthday / Melancholy Birthday / Mexican 
Birthday / Country Birthday / Bluegrass Birthday / Tango Birthday / Swing-Jazz 
Birthday / Fifties Birthday / Samba Birthday / Lullaby Birthday / Patriotic 
Birthday / Chopsticks Birthday / Gothic Birthday / Polka Birthday / Heavenly 
Birthday / Salsa Birthday / Ragtime Birthday / Unhappy Birthday / Rock Birthday 
/ Dreamy Birthday / Hip Hop Birthday / Gospel Birthday / Chopin Birthday / 
Asian Birthday / New Year’s Birthday 


For some weddings you need a very particular flavor. THE 
COMPLETE JEWISH WEDDINC St PARTY CD is a double CD 
set with 50 songs that you need for every great Jewish wed¬ 
ding or party. The songs are clearly marked as to their appro¬ 
priate application, making it easier for any professional DJ who 
is not accustomed to the culture. It is an uplifting celebration 
of traditional and new Jewish music. It also quite nicely compli¬ 
ments the Bobby Morganstein Jewish Party CDs. Here's what 
you get: 

continued on page 94 


Want to become part of a future DJ All Star Review? 

Have a Seminar idea to share? 




0 -2001 - LAS mGAS 


Presenters • Panelists • Moderators • Entertainers 


The Mobile Beat DJ Show is always searching for new and creative topics 
for educational sessions and entertaining presentations for the DJ All-Stars. 

If you specialize in a particular area of the DJ profession which you think would 
be of interest to other DJs and feel you are qualified to present it at a seminar, 

WE WOULD LIKE TO HEAR FROM YOU! 

Please submit related ideas For info on becoming 
to Mike Bounaccorso an All-Star call Jim Johnson 

via fax (716)385-3637 or at (978)59|7-6344 or 
e-mail: mb(a mobilebeat.com Fax (978)597-2968 


tdeas are a 

% „ 

dime a dozen, 

V 

Execution 

i 

is Everything’. 
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Indicate now many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _The Mitzvah Connection 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _Bar & Bat Mitzvahs 

THE BASICS 

4 DJ 101: Part 1 

5. DJ 101: Part 2 

6. _ Ten Steps: Starting & Operating a Successful D 

Service 

70. _ Raising the Standards 

DANCE AND DANCES 

7. _School Dances 

8. _Kids From 2 to 22: Parties, Dances, 

Special Events 

9. _School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _More Mobile Mixing 

71. _ Music Programming 

WEDDINCS 

15. _ Finding the Bride 

16. _Wedding Performances: The Finishing Touch 

17. _Wedding Receptions: Control! 

18. _Wedding DJ Supersession 

72. Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. _Increasing Your Profits 

22. _Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 

24. _99 Ideas for’99 

25. _ Problem Solving Forum 

26. _ How to Expand Your Mobile DJ Operation 


27. _Single Operator Forum 

28. _ Single for Life: The One Person Operation 

29. _ Single Operators: How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _Working With the Competition 

32. _Beating Burnout 

33. _ Organization 

73. _ Hidden Secrets of Business (2 tapes for the price 
of 1!) 

The Biz: From Little Extras to Crisis Management 
DJ Problems: What Would You Do? 

Difficult Sales; Get the Edge 

MARKETING 

34. _ McKay’s Marketing Megamix 

35. __ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _Icebreakers 

39. _Icebreaker Supersession 

40. _It’s More Than the Music: Magic & More 

41. _ Beyond DJ: Props & More 

77. _Icebreakers: The Grand Finale 

78. _ Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _Taxes & Bookkeeping tor DJs 

43. __ Legal Contracts, Contractors & the Competition 

44. _Legal & Business: BASIC 

45. _ Legal & Business: ADVANCEQ 

46. _The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. _From Copyrights to Contracts 

80. _Legal Nuts & Bolts 

TECH 

49. __ Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 

51. _ Audio Troubleshooting 


74. _ 

75. _ 

76_ 


NAME 


ADDRESS 

CITY 

STATE 

ZIP 


PHONE 

FAX 







CARD# 



EXP. 


CARDHOLDER’S NAME (please print) 
CARDHOLDER'S SIGNATURE. 


52. _ The WOW Factor: High-End Toys 

53. _Tech Tips & System Design 

54. Tech Talk: Bt-amping, Tri-amping 

55. _ Lighting & Special Effects For the 21st Century 

56. _ Lighting From A to Z 

57. __ Robotic Lighting, Design, Dichroic Colors 

58. __ Soundcheck: Can You Hear the Difference? 

81. _ Understanding Your Sound System, Part 2 

82. _ Beyond the CD: The Future is Now 

83. MP3 & New Technology 

84. _Hands-On Tech Workshop 


KARAOKE 

59. _ Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

85. _Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 


63. _ Making Money With Trivia, Nostalgia & 
Reunions 


64 

65 

66 

67 

68 
69 
87 
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_ The Over 40 DJ: In For the Long Haul 
Women in the DJ Industry 
_ The Mobile DJ & Music Promotion 

_Video: All Aspects 

DJ Association Forum 
_ Be All That You Can Be 

_Club DJs: Tips & Topics 

__ Latin Music: The Market & The Mix 
_Country DJ Round-Up 


PRICE PER TAPE: 


1 -5 

$8 ea. 

add ($ 3 s/h ) to total 

6-20 

$7 ea. 

($ 5 s/h ) 

21-40 

S6 ea. 

($ 8 s/h) 

over 41 

S5 ea. 

($10 s/h) 

# ot tapes 

xS 



price of tape 

Please add S & H‘ 


Total amount due 

— 


Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 

PO Box 309 * E. Rochester. NY 14445-0309 
or for credit card orders only, 
call (716) 385-9920 or fax this form: (716) 385-3637 
or order online: www.mobilebeat .com 

Make checks or money orders payable to Mobile Beal Magazine 
PAYABLE IN US FUNDS ONLY 
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r A SOHGS OK 


Hora* Chairs 
Folk S im Dancing 


BfDfKIN * TlSH 

(hupa • 7 Blessings 


BEDEK1N &jm: 

Yedid Nefresh /Ervel Shel Shoshanim (Instrumental) 

Erev Ba / Al Kol Eleh / Yasis / Old Yishama 

CEREMONY - CHU.PA: 

Erev Shel Shoshanim (Vocal) / Dodi Li 
Libavtini / Ma naa' vu 
SEVEN BLESSINGS: 

Sheva Brachot: Oyfen Prepichik / Almonds & Raisins 

On The Road 

HI GH PRIEST BLE SS ING ; 

Birkat Cohanim 
PROCESSIONAL: 

(After the breaking of the glass). 

Siman Tov, Mazel Tov 
Mazel Tov 
HORAS & CHAIRS: 

Od Yishama / Siman Tov / Mazel Tov 

Sheralah / Bashana Haba'ah / Mayim Dance 

Yasis / Oseh Shalom / Havah Nagilah / Keytzad Merakdim 

Yerashalaytm / Mashiach / Hevenu Shalom 

MEZINKA: (Special dance for parents who are marrying 

their last child) 

MUSIC FOR TOAST: 

Le'Chaim - To Life 

FATHER / DAUGHTER. MOTHER / SON 
DANCE: 

Sunrise Sunset 
SING ALONG: 

Hine Ma Tov 

Tumbalalayka 

FOLK & LINE DANCING: 

Nigun Atik / Mizerlu / Pata Pata 
Tzadik Katamar / Od Lo Ahavti Dai 
Haroah Haktana / Zingarelah 
WEDDINClANNIVERSARY DANCE 


Q4 


GRANDPARENTS WITH GROOM & BRIDE DANCE 
A Yiddish A Mama 
Shel Levune 
JEWISH .SWING: 

By Meir Bistu Shein 
When The Rabbi Sings 
Rabbi Elimelech 
HAMOTZIE 

(Blessing over the Hala bread) 

KIDDUSH 

(Blessing over wine) 

CRACF OVER MEAL 


The THE IRISH WEDDING COLLECTION is another important 
compilation for that specifically ethnic gathering. For any party 
attended by folks with Emerald Isle connections, it contains 
classic Irish love songs, wedding favorites, and more, per¬ 
formed by some of Ireland's leading veterans of song. Twelve 
tracks fill out this collection of Irish gems. Selections include: 


The Irish Wedding Song.ANDY COONEY 

The Voyage...TONY KENNY 

Forever And More.CARL CORCORAN 

I'll Never Find Another You... 

..SHEILA NOONAN w/ DERMOT O’BRIEN 

Daddy's Little Girl. PAT ROPER 

My Son....SON NY KNOWLES 

Mother.. TONY KENNY 

The Only One.CARL CARCORAN 

It'S Our Anniversary SHEILA NOONAN w/ DERMOT O’BRIEN 

You Touched Upon My Life....ANDY COONEY 

Gown Of White.. PAT ROPER 

The Vows Go Unbroken. 

.ANDY COONEY w/ DEIRDRE REILLY 


The original, traditional versions of classic special occasion songs 
naturally become harder to find as time goes by. This all-occasion 
compilation, simply titled CELEBRATION! contains rare original 
artist recordings and classic renditions of popular specialty songs. 
The thirteen songs offer a options for a number of different occa¬ 
sions. 


Celebration.KOOL & THE GANG 


My Funny Valentine.ELLA FITZGERALD w/ 

.THE BUDDY 8REGMAN ORCH. 

When Irish Eyes Are Smiling. FRANK PATTERSON 

Happy Birthday.EDDY HOWARD & VOCAL GROUP 

The Anniversary Waltz. EDDY HOWARD & HIS ORCH. 

Pomp & Circumstance March No. 1 (Trio &Finale).. 

...SIR ARTHUR BLISS / LONDON SYMPHONY 


Star Spangled Banner.LOU RAWLS 

Bridal Chorus.STEPHEN CLEOBURY, 

.ORGAN OF WESTMINISTER ABBEY 

Wedding March.ERNEST ANSERMET ! 


L'ORCHESTRE DE LA SUISSE ROMANDE 


Havah Nagilah.. CONNIE FRANCIS 

God Bless America.KATE SMITH 

Jingle Bells.PATTI PAGE W JACK RAEL ORCHESTRA 

Auld Lang Syne.THE PLATTERS 


For more information on any of the CDs in Musk News call AVC 
Sebastian at (973) 731-5290 or e-mail avcsebastian@msn.com 
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Check out The Foundation! 2^, at booth 218 at the IVI 

TM 

141OO South Lakes Blvd. Charlotte, NC 28273 
(800) 788-4487 • www.soundohoioe.com 





















by Steve Wozniak 

Prim and proper individuals concerned with socially correct 
etiquette, behavior, and formality might not enjoy some of 
this article. 

Doesn't matter... this was written for the rest of us! 

A fter recalibrating your memory banks, you might recall 
that Y2K began with dire predictions that the world 
would end one second after midnight on 1/1/2000, 
and concluded with dire predictions that a national election 
would never end... ever! In between we somehow survived the 
onslaught of identical sounding/dancing/looking boy bands, 
booty-bumpin' summer hits "Shake Your Bon Bon" and 
"Thong Song," Kathy Lee leaving Regis to become a "rock 
star," another "retirement" by Garth Brooks, and identical 
sounding/dancing/looking teenage girl singers. Whew! 

Submitted for your approval is our Y2K list of the year's best 
"Wacky Song Titles" and amusing names of recording artists 
(well let you be the judge as to which is which!). The songs 
were taken from Y2K radio's top-40, rock, urban, dance club, 
and country music charts: 

Y2K Wacky Song Titles 

•Armed & Stupid - Meat Puppets 
‘Blister On My Brain - Lo-Fidelity All Stars 
*Bow Wow (That's My Name) - Li I Bow Wow 
•Californication - Red Hot Chili Peppers 
‘Charm Attack - Leona Naess 
•Da Ba Dee - Eiffel 65 

'Even Hampsters Fall In Love - Hampton The Hampster 
•Everything Sucks - Dope 
*Fa Fa - Guster 

•Cerbils Love Accordions - Royal Tones 
•Heaven & Hot Rods - Stone Temple Pilots 
•Hello Time Bomb - Matthew Good Band 


•How Do You Milk A Cow - Cledus T. Judd 

*1 Don't Know What You Want But I Can't Give It Anymore- Pet Shop Boys 

•I'm With Stupid - Static X 

•Just Got Wicked - Cold 

*Li Da Di - Amber 

•Love Bug Bite Me - Southsixtyfive 

*Mr. Too Damn Good - Gerald Levert 

*My Cellmate Thinks I'm Sexy - Cledus T. Judd 

*My Lunatic Friends - Deathray 

•Power To The Meek - Eurythmics 

•Project Chick - Cash Money Millionaires 

•Protect Ya Neck - Wu-Tang Clan 

•Scum Of The Earth - Rob Zombie 

•Sippin' On Da Syrup - Three 6 Mafia 

•Sleep Now In The Fire - Rage Against The Machine 

•Spit ft Out - Slipknot 

•Stupify - Disturbed 

•Teenage Dirtbag - Wheatus 

•The Hampsterdance Song - Hampton The Hampster 
*Up North, Down South, Back East, Out West - Wade Hayes 
•Washin' & Wonderin' - Stroke 9 
•What's The Dillio? - Mest 

•Where's Bob Dylan When You Need Him - John Oszajca 

•Whistle While You Twurk - Ying Yang Twins 

•Whoa! - Black Rob 

•Who Let The Dogs Out? - Baha Men 

‘You Make Me Sick - Pink 

•You're An Ocean - Fastball 

•You're The Reason Our Kids Are Ugly - Kacey Jones & Delbert 
McClinton 


They Don't Write 'Em Like They Used To 

For no other reason other than to have a little more fun, we 
present the "really swell/super keen" golden oldies song titles 
listed below. Although it may be difficult to figure how or 
why... each of these songs also "charted" in a major music 
magazine hit song list or a music tracking service. No "ringers" 
in here! 
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And now, for your listening and laughing pleasure... 

Ha Ha Song Titles 

Some songs are purposely written to be funny... 

*Harry The Hairy Ape - Ray Stevens 
*Your Bulldog Drinks Champagne - Jim Stafford 
‘Sister Mary Elephant Shudd Up - Cheech & Chong 
‘She Cot The Goldmine, I Cot The Shaft - Jerry Reed 
•Jeremiah Peabody's Poly Unsaturated Pills - Ray Stevens 
•Why Don't We Do Something Cheap & Superficial - Burt 
Reynolds 

Ha Ha Singer Names 

... by recording artists whose talent level may have been a 
quart tow. 

•Leader Of The Laundromat - The Detergents 

•Nee Nee, Na Na Na Na, Nu Nu - Dicky Doo & The Don'ts 

•Hair On My Chiny Chin Chin - Sam The Sham & The Pharo- 

ahs 

•I'm A Lonely Little Petunia In An Onion Patch ■ Two Ton 
Baker 

•Eggplant That Ate Chicago - Dr. West's Medicine Show & 
Junk Band 

•Beat Me Daddy Eight To The Bar - Commander Cody & The 
Lost Planet Airmen 


•Don't Go Out In The Rain, You're Gonna Melt - Herman & 
The Hermits 

•Don't Try To Lay No Boogie Woogie On The King Of Rock 
& Roll - Crow 

*One Of These Days, Sunday's Gonna Come On Tuesday - 
New Establishment 

Huh??? 

There's probably a logical message hiding somewhere in each 
of these "critter" song titles... 

*1 Got Ants In My Pants - James Brown 

•All) Want Is My Chickens - Len Spencer 

•Bees Are For Birds, Birds Are For Bees - Newbeats 

•Crazy In The Night Barking At Airplanes - lefferson Airplane 

*May The Bird Of Paradise Fly Up Your Nose - Jimmy Dickens 

Oops! 

To err is human... 

•Arrested For Driving While Blind - ZZ Top 
•Betcha Got A Chick On The Side - Pointer Sisters 
•Grandma Got Run Over By A Reindeer - Elmo 'n Patsy 
*1 Wouldn't Treat A Dog The Way You Treated Me - Bobby 
Bland 

*lf Money Talks, It Ain't On Speaking Terms With Me - Arthur 
Collins 


Reallyyyy Longggggggg Titles 

If you can't impress them with qual 
ity, baffle them with quantity... 
•Psychoalphadiscobetabioaquad* 
oloop - Parliament 
•Supercalafragilisticexpi* 
alidocious - Julie Andrews & 

Dick Van Dyke 
•Does Your Chewing Gum 
Lose Its Flavor On The 
Bedpost Overnight * 

Lonnie Donegan 
•Anaheim, Azusa & 

Cucamonga Sewing Circle, 

Book Review fit Timing Asso¬ 
ciation - Jan & Dean 
•What Can You Get A Wookie 
For Christmas When He Already 
Owns A Comb - Star Wars inter- 
galactic Droid Choir & Chorale 

Sage Advice 

With advice like this, who needs 
the Psychic Network? 

•Never Mess With A Man's 
Dawg - Royal Tones 
•You Can't Rollerskate In A 
Buffalo Herd - Roger Miller 


Soundz Siilie 2 Me 

They're coming to take me away ha ha... 

Dueling Tubas - Eric Weisberg 
•Goonies 'R' Good Enough - Cyndi Lauper 
Purple People Eater Meets The Witch - Joe 
South 

•Dinner Music For A Pack Of Cannibals - 
Ray Scott 

•Praise The Lord & Pass The Ammuni 
tion - Kay Kyser 
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Leaders in Audio 
Technology 


Real Sound Quality 


Leaders in Customer 
Satisfaction 


1 - 800 - 776-7464 




MODEL RSQ-SV222 

* Single drawer player 

* 2 mic jacks 

* Digital echo control 

* Digital key control 

* Vocal masking & vocal replace 

* NTSC/PAL compatibility 

* MPX capability 


1-bit P.E.M. D.D, Converter 

9- step programming 
One-track/all-track repeat 

10- key direct track access 

CD graphics/audio CD playback 
Bookmark with on-screen book 
digest, search and skip: 9 points 
max per disc/10 discs 


• Remote control 

• Cinema shuttle 

• Spatializer 

* VCD version 2.0 playback control 

* Multi-picture on-screen display: 
video intro scan and highlight 
scan 

* Slow search (remote) 




MODEL RSQ-MV333 

* 3-CD Triple-tray changer 

* 3 mic jacks 

* Digital echo control 

* Digital key control 

* Vocal masking & vocal replace 

* NTSC/PAL compatibility 

* MPX capability 

* 1-bit P.E.M. D.D. Converter 



MODEL RSQ P-10 

* Type: Hyper-Cardioid 

* Freq. Resp: 60Hz — 13,000Hz 

* Impedance: 400 (at 1kHz) 

* Sensitivity: -74dB±3dB 
(odB=l V/0.1 Pa at 1 kHz) 

* Sound Pressure Level: More 
Than 130 dB (SPL) 

* Long XLR to 1/4“ Cord 

MBAD0103 


9- step programming 
One-track/all-track repeat 

10- key direct track access 

CD graphics/audio CD playback 
Multi-brand remote control 
Bookmark with on-screen book 
digest, search and skip: 9 points 
max per disc/10 discs 


* Remote control 

* Cinema shuttle 

* Spatializer 

* VCD version 2.0 playback control 

* Multi-picture on-screen display: 
video intro scan and highlight 
scan 

* Slow search (remote) 



MODEL RSQ P-20 

* Type: Hyper-Cardioid 

* Freq. Resp: 60Hz - 14,000Hz 

* Impedance: 400 (at 1kHz) 

* Sensitivity: -74dB±3dB 
(odB=1 V/0.1 Pa at 1 kHz) 

* Sound Pressure Level: More 
Than 130 dB (SPL) 

* Comes In Hard Shell Case 

* Long XLR to 1/4" Cord 



MODEL RSQ P-30 

• Type: Hyper-Cardioid 

• Freq. Resp: 50Hz — 18,000Hz 

• Impedance: 340 (at 1kHz) 

■ Sensitivity: -73dB±3dB 

(odB= 1 V/O.IPa at 1 kHz) 

• Sound Pressure Level: More 
Than 130 dB (SPL) 

• Comes In Hard Shell Case 

• Comes with Mic Holder 

• Long XLR to 1/4" Cord 












































DMA 



Courtesy of Dance Music Authority 
708-6 14 - 841 7 


DANCE 

CHART 



1 

EMMASHAPLIN 

Spenle Le Stelle 

Radikal 

2 

MADISON AVE 

Who The Hell Are You 

Columbia 

3 

THUN0ERPUSS 

Papa's Got A Brand New Pigbag 

Tommy Boy Silver I 

4 

DAFT PUNK 

One More Time 

Virgin 

5 

KINA 

Me 

Dreamworks 

6 

JONAH 

Yeah... Right 

Nervous 

7 

KRISTINE W 

Lovin’ You 

RCA 

8 

MOBY & GWEN STEFANIE 

Southside 

V2 

9 

MODJO 

Lady (Remix) 

MCA 

10 

LEANN RIMES 

Can’t Fight The Moonlight 

Curb 

11 

BOOK OF LOVE 

Boy (Remix) 

Reprise 

12 

CELEDA 

The Underground {Remix) 

'69 

13 

SONIQUE 

1 Put A Spell On You (Remix) 

Universal 

14 

BORIS & BECK 

Fabulous 

Jellybean 

15 

JUNIOR VASQUEAZ 

Diva 2 Diva 

Nervous i 

16 

MELANIE C 

t Turn To You 

Virgin 

17 

THUNOERPUSS/L. WATERS 

Stand Up 

Tommy Boy Silver 

18 

U2 

Beautiful Day 

Interscope 

19 

TAMIA 

Stranger In My House 

Elektra 

20 

DAVID MORALES p/J. ROBERTS Needin’ U 

Definity 1 

21 

LOLEATTA HOLLOWAY 

Dreamin’ 

Salsoul | 

22 

MADONNA 

Don't Tell Me (Remix) 

Maverick , 

23 

CE CE PENISTON 

Lifetime To Love 

4 Play 

24 

ATC 

Around The World (Remix) 

Republic / Universal 

25 

ROSABEL f/JEANJE TRACY 

The Power (Remixes) 

Tommy Boy Silver ; 

26 

ANDREAS JOHNSON 

Glorious (Remix) 

Kinetic 

27 

SAMANTHA MUM BA 

Gotta Tell You 

Interscope 

28 

RICHARD F 

The Way 

Subliminal 

29 

R0B8IE WILLIAMS 

Rock DJ 

Capitol 

30 

KARMEDELIC V SANDY B 

Nothingness (Remixes) 

Jellybean 

31 

HARRISON CRUMP 

Get Boogie 

Subliminal 

32 

CRAZY TOWN 

Butterfly 

Columbia 

33 

CHILI HI FLY 

Is It Love 

Tinted 

34 

DREAM 

He Loves U Not 

Bad Boy i 

35 

DJ RIP 

Revolution Of House Music 

UC Music 

36 

DA BUZZ 

Let Me Love You (Remixes) 

Edel 

37 

AFRIKA BAMBAATAA 

You Ask For The Moon 

Megabit 

38 

EVERYTHING BUT THE GIRI 

Lullaby Of Clubland 

Atlantic 

39 

BELLA 

You Make Me Feel 

Cutting 

40 

JUNIOR JACK 

My Feeling 

Defected 

41 

CE CE PENISTON 

My Boo / The Things You Do 

Silk Entertainment 

42 

MARC ET CLAUDE 

1 Need Your lovin' 

Radikal 

43 

ANASTACIA 

Not That Kind (Remixes) 

Epic/550 

44 

FRENCH AFFAIR 

My Heart Goes Boom (Remix) 

Logic 

45 

BLUE HARVEST 

Clouds (Remix) 

Jellybean 

46 

ZELMA DAVIS 

Power (Remix) 

Bash 

47 

DEAN COLEMAN 

The Vibin’ House EP 

Kid Dynamite 

48 

OARIO G 

Dream To Me (Remixes) 

Manifesto / UK 

49 

AMANDA 

Everybody Doesn't (Remix) 

Maverick 

50 

BORIS & BECK 

Day Dreamers 

Full Blast 
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The DJ ruined 
my wedding and 
the venue made 

_ him do it _ 

Dealing with 
Banquet Hall 
Managers 

Producing a Video Marketing 
Tool for your DJ Service 


MORE 

NEW 



To learn aboul this fellowship 
of Christian Djs & K]s, visit 
www.crossmix.com or stop by 
the CrossMix booth at any 
Mobile Beat show. 
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ADVERTISE IN THE MOBILE BEAT MAGAZINE 



GREAT RATES for dealers and DJs: Just $ 125 per column inch (call for specs). All digital ad copy 
and payment-in-fulf for the issue #68 must be received by May 2, 2001. For more information. 


or to place your ad with Visa, Discover or Mastercard, call Art Bradlee: 716-385-9920 ext. 103, 
or e-mail:mobiIebeat@aol.com 



dj business & music software 


www.cwarenet.com 

* 


More Bookings. 
Less Risk. 

* 

!J5oo^discjock^y 

Free To Join! Gef More Leads and More Bookings. 

Spend Less Time & Money on Marketing Your Talents! 

GET RATED TODAY: wwwmdj.com/GetRated 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs-EveryType of Music, 
Today’s Hits and "DJ Only 1 ' titles and Box Sets, 

For info of over 5,000 various-artist CDs with complete 

track listings call or write to: 

A.V.C.Sebastian, 60 Ridgeway Ave., West Orange, NJ 07052 

e-mail: avcsebastian@msn.com 

• Dealers Welcome • 


Call: 973-731-5290 10 a.m. - 6 p.m., M-F 
For free monthly catalog 


y@MTTg 

MiW & UMIGS) 


New 4515 Bulbs $3.39 
New Fogger $59.50 
10' Tri-Truss $89 

Free Catalog 
800 - 880^0885 

www. cheaplights. com 



www.calpaclab.com/lasers 


Full line of Green and Red Laser Lights 

$49 ea. - 2 for $89 

largest selection of Buy one Get orta FREE 


Limited lime only 

Buy on-line or ca I 1-888-322-5722 


eenw 

Creative Designs for DJ's 

'WEt SAMPLE DESIGN AND CmSOLTATWH 

CALL TOLL FREE! 



www.DJ-Connection.com 


Online Catalog 


Guaranteed low prices 

American DJ. Community, Numark*.* 

800 - 245-7221 


NEED MUSIC? 

Call the Nations largest Supplier 
of CD's & 12" Vinyl Fnr Mobile & 

Nightclub Dl's! 


800 - 775-3472 



too 
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ELECTRONIC BARGAINS 

National DJ Superstore 


970 Montello Street (Route 28) 

Brockton, AAA 02301 

508-584-8255 Toll Free: 1-800-336-1185 
Fax: 508-586-2488 
E-Mail: Sales@Eleclronic8argains.com 
www ElectronicBorgains.com 


Specializing in serving the nation's most successful 

Disc Jockeys, Entertainers, & Performers 




IF WE DON'T HAVE IT... YOU DON'T NEED IT! 



800 





We have the BEST PRICES on EVERYTHING! 

Mixers, Dual CD Players, Amps, Speakers, Road Cases, Lighting, 

CD Cases, Lighted Dance Floors, Portable DJ Booths, Combo Racks, 
Karaoke, CD Recorders, Processors, Turntables, Black Lights, Trussing, 
Wireless Microphones, Headphones, Video Dance Systems, Special Effects, 
Intelligent Lighting, New Music Subscriptions, Specialty Music, Party Props, 
Books, Limbo Poles, Confetti Kits, Cables, Clamps, Adapters, & MUCH MORE! 

We stock only the BEST BRANDS! 

Call for a great deal on any model! 

Showcase 'Presentations DENON Pioneeri 
QSC RANE Numark American DJ bbe 

Gemini Technics Stanton CHAUVET Martin 

JBL PYRAMID l’YLE PRO TEAC Sony mbt 

Avlex Mackie l/o co Pro Knight PHONIC & MORE! 


WE WANT AND 
APPRECIATE 
YOUR BUSINESS! 

WE WILL NOT 
BE UNDERSOLD) 

TRY US! GIVE US 
A CHANCE TO 
MAKE YOU A 
HAPPY CUSTOMER I 


DJ 

GAMES 

BOOK 

All of thft popular gamai 
for DJ i to play crl partial 1 

$ 14.95 



MESSAGE 
ANY l IME h 
flT ANY WHERE!* 


LOW 
LOW 
PRICE! 



BEST SELLER!!! 

Iltummoted 
Theater Marquis 
Sign with 140 tetters 
numbers , & koml 

$99 951 

Sign wJI mount ^ ' * ' ** * 

on o Tripod Standi Coipotod Com 4149 

Heavy-Duty B/ack Tripod 
Speaker Stands 

$79 per pair! 

Speaker stand bags hold 
(2) stands Only $29,951 

ORDER TODAY! 


_ Model RR40 


I \ ROCK 'N ROLLER 


1 1 FOLDING KART 


1 1 Holds 5€0 lbs. 


I 1 Jr 



It * 5 — 





SALE $149 



Made in 
the U*S*A 


The ORIGINAL & BEST 


Combo 

Rack! 

The Only Case 
for your 
Dual CO Rlayer 
and MixerI 


Showcase 

Tresentations 


CR-825 

CR-84 

CR-86 


Matches Your Equipment*,. 
Black or Gray Carpet Available* 


Premium Features Include: Heavy Duty Recessed 
Carry Handles on the sides, Recessed Butterfly Latches 
with Removable Top Cover, Port Tubes to run wires. 

Front & Rear Friction Doors, Heavy Duty Steel Hardware, K — 1 Uu 

and fits deep miners like RANE, .. . , » . . 

I’here is no better built or designed case* A'* pOpUlOF SIZBS IH STOCk, 


(8 x 2) $149 
(8 x 4) $159 
(8x6) $169 
CR-104 (10x4) $179 
CR-106 (10x6) $189 

(10x8) $199 


We stock all Quality Showcase products! Visit www.ShowcasePresentations.com 
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www. FreqMusic .coi n 



\Wvr £iul k\K\OKi: cmrml! 

* For Singers 

> Home Karaoke h Audio Enthusiasts 

* Professional Pjt and karaoke Hosts 


Order aniline ur toy jihai 
Frerfurncf Muik 
wwwfnrtfMitik com 
H0O.972.27J6, 941,491 


Your Karaoke source since 1990 

The latest CDCi horn: 

Oudbuiler 
PdtkH Sung. 

HNnMI Is Nwtn itn Pro 

J ”■* So iikI Choice 

| MllPC M« lirfl 

Priddu Mink 
Top NjK Monthly 
iirxJ More' 


VUJtlmj Wwtli Horfdft? Stop hy mir 1 000 ii|. ft 


itinwraam at; 7H7 t Limuintl Trull 14 !, Bonita 


Spring%, fl Ml M 






LUMfN 


TWf CLAMP-ON 
WORK LAMP' 


800 - 537-3491 

wiwac-ceter.i.com 




Jroaoyvay Magic. 



Now and 
Used Gear! 


Used Gear Available: 

Martin Centerpiece - B-Stock 
■Martin Roboscan 218 's 
American DJ Tempest AS/I I 
Plus many other lighting effects 


Visit www.broadwaymagic.com 
for our complete list of equip. 



PJ‘S YOQ NEED THE L/LTWATE 
NAPPY &IRTHPAY CD! 


14 p:rr£SE«T VERSIONS Of HAPP' 
6i»r* pj»i . f -os t> nfr«r- sr>; t pttKt 
fO 6!(5 MNP| 


ONLY SI 4 .OS < + S«H) 

CALL I-877-307-F-U-N-N 



increase your client base 

increase your profit!!! 



amz 


<£flOVJ <c9l/{ 




ama 

i., Creative Imagineering 



fiCftf Um cxm/ 

Lockout, 
Wml\* 0-a/b 
& other cool 
interactive tools 


GS5 4 emdbit popubr TVotm t/xwi 

or crw*m ymr *nlh Op 14 pMlHom t 

1-(800)644-3141 


(954) 316-6001 



i*i Tihit i«h pwitn•1J-MwtTi* ri» j fnm 



Personalize the top site on the Internet for DJs. Check out http://start.prodj.com 
for an all-new way for disc jockeys to start their Internet day. 


Dynamic content for your own personalized start page onto the net that you 
choose from including: 

Nows - from ProDJ.Com. Mobile Beat, Billboard 
and dozens of other sources. 

Reviews - of ail the latest equipment and music. 

Chat/Conversation - the hottest on the net! 

Fantastic Search System - to find everything DJ 
and non-DJ related. 

TONS of Free Stuff * from web sites and email 
accounts to t-shirts, software and contests. 


http://start.prodj.com 



WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House * 12" Singles * Albums 

Will travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 


21st Centin Music 

1 - 800 - 846-9301 


(201)641-6610 * fax (201)641-9309 
mm 21centufymusic.com 
e-mail: sates§2 Icenturymusic. com 



Personalized audio drops for club and mobile DJs featurina MR VOICE. 


:ustom 

DROPS 


tai a *« 


DJs all over the country are using these to make their **■•*«iw 

name as big as local radio DJs! "Mr. Voice” is ready to let 
you in on the secret. Order now and get 10 custom drops featuring 
YOUR NAME and whatever you want Mr. Voice to say on CD for just 
$79! Plus, we'll even give you an additional 85 generic drops FREE. 
Call 800.373.7625 or log on to www.djresource.com to order, for 
samples, or more scoop. Get the edge - get CUSTOM DROPS! 

WWW.DJRESOURCE.COM: COOL STUFF FOR DJs. 




Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price list-see us on the web 
http://Www.karaolce-wholesale.com 

or call 




KARAOKE WHOLESALE 


1 -888-900-DISC 


FAX: 1-602-864-1884 


NEWEST MOTHER/SON SONG 

*7Jte Q&ut Jlody 9n My Jtijp 

Cd Single in ,i grading urrf for the groom to gra? as a gift 
Wholesale 17 00 (S 6 00 Inr 6 of more) 

Retail them to our clients for $10.00 

Toll Free: 877-849-2525 

vwwv.infinity-dj.com/first jady.htm 


MOBILE 

SCHOOL 


FLORIDA ACAOEV.y 



• Learn how to become a Mobile □] or improve your current skills. 

• FAME teaches all aspect of Mobile Dj entertainment 

• Ckisses can be completed in as little as one week! 

■ Come to us or we can come to you & teach all your D|sE 

• Comprehensive, thorough h guaranteed to increase your profits. 

Call now for info (727) 531 8880 


ol MOBILE ENTER TAIN MEN! 


www.famedjschool.com 



lightcraft-lss. com 

Phone: (6031 476-2720 Now on the web' 1 ' Fax: (603) 476-2725 


An American Manufaeturer of Mobile DJ & Small Club Lighting 
Control Systems... With a Two Year Unconditional Warranty 
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FOR SALE 

MC Music Productions has served Massachusetts and 
Rhode Island for the past 19 years to rave reviews and a 
six figure sales volume. Our operations include 10 DJ 
mobiles, 3 Karaoke set ups, lights, and more. Large, loyal 
customer base and solid reputation. Serious inquiries 
only! Call (508)636-2234. www.mcmusicproductions.com 



BefOre Y Ou 
BUy Gear... 

Buy A 
LIE ABB O OK! 

The Ultimate D J Buying Guide 


31 mBAMflOK 



Order Online at 
www.mobilebeat.com 
or call 716-385-9920 
or send check/MO to 
Mobile Beat Magazine 
P.O.Box 309 


East Rochester, NY 14445 






78 RPM SL-1200'S 


Modify Yours or 
Buy New 

( 908 ) 754-1479 

www.kabusa.com 


-K-A-Bo 


TIPS 


PROS! 


ON 




AUD 


_Karaoke Koncerns: Part ± 

^Karaoke Koncerns: Part 2 
Karaoke: Alive & Growing 
_Target Marketing For Karaoke 
_Karaoke Promotions 
_Adding Karaoke as a Profit Center 

PRICE PER TAPE: $8 ea., add ($3 s/h) to total 

# of tapes __x $8 = 

Please add S & H* = 

Total amount due 


Please fill in the required information and mail 
this form, with payment to: 
KARAOKE SINGER MAGAZINE 

PO Box 309 * E. Rochester, NY 14445-0309 
Checks or Money orders only 
Payahle in US Funds Only 



Available for just 

$1 O +2. 50 S/H 


To DOUGLAS COX & ASSOCIATES 

1 OOO N* Green Valley Parkway 

Suite 440 

Henderson NV 89014 


See DOUG at the 

CHICAGO SHOW! 
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The Most 
Comprehensive 
Supplier of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 

<f audio 

<ZL LIGHTING D 


1 <g 5T0RAG€ & CONSOLES j 
<f DJ REFERENCE MATERIALS 


£ ACCESSORIES 


C MUSIC ;§> 
d KARAOKE 

# 

Your One-Stop DJ Shop" 
for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 


-^Ini ► • tr . IL 4 • 


*■ - ■' -*■ ,1 IJ.’,*. ■■ -- Q ■ ■ -■ T"- 


-'-'r - 


SILVERFUGHT 

Dime JocKty Equipment & 5uppN«m 

[ h-i 


Mudt 




or call us toll-free: 

( 888 ) 678-2112 

Phone (480) 539-5588 
Fax (480) 539-2525 



ADVERTISER 

URL 

PHONE # 

PACE 

Abracadabra... 

.www.theDJproshop.com. 

..,800-355-7746...... 

.39 

American DJ. 

.www.americandj.ccm.. 

.800-322-6337. 

.3.108 (BC) 

B-52 Pro Audio... 

.www.h-52pro.com. 

...323-277-4100. 

.27 

BBE . 

.www.bbesound.com.. 

...714-897-6766. 

.55 

BMP . 

.www.bmpbeal.com. 

,.,800-355-8288. 

.35 

Breakthrough Marketing. 

.... www.b reaklhro ug hbrochures.com. 

...800-810-4152. 

.8 

Chauvet. 

.www.chauvetlighting.com. 

...800-762-1084. 

.7 

Cheaplights.. 

... www.cheaplights.com. 

...800-880-0883. 

.76 


www.speakermax.com. 

.877-569-0505. 

.76 

CMC . 

.www.essential-k.com. 

...718-369-1981. 

.44 

CoreStore. 

.www.thecor9Store.ccm. 

.800-324-2673. 

.12 

Crown. 

.www.crownaudio.com.. 

...800-342-6939. 

.107 

CSL .. 

.....www.csnl.com . 

...888-429-0418. 

.66 

Dart . 

.www, dartpro.com. 

...800-799-1692. 

.8 

Oizko Light. 


..800-816-2011 . 

.19 

DJ Bargains... 

.www.djBarqains.com... 

.800-554-1285. 

.30 

DJ Power. 

.www.djpower.com. 

...650-964-5339. 

..23 

DJ Source Online. 

...www.DJSourceOnline. 


. 11 

Doo Wop Shop. 

www.doowcp.com.. 


.81 

Electronic Bargains. 

... wwweledronicbargains.com. 

...800-336-1185. 

.107 

ERG . 

.... www.ergmusic.com. 

...800-465-0779. 

.87 

Gem Sound.. 

....www.gemsound.com. 

...800-848-9591. 

.42,43 

Gemini Sound...... 

. ..www.geminidj.com. 

...800-476-8633. 

.2 

Greg’s Pro Audio. 


...562-907-9528. 

.69 

Grundorf Corp. 

....wmgrundorf.com.. 

...712-322-3900. 

.19,44.59 

H &F Technologies.. 

....www.audio2000s.com. 

...805-523-2759. 

.45 

Instant Audio.. 

.... wwwlnstant-ai Jdio.comVevolulion... 

.877-MP3-4YQU... 

.29 

Island Cases. 

...www.islandcases.com.... 

,.800-343-1433. 

.20 

Jewelsleeve... 

....www.jewelsleeve.com.. 

..800-863-3312. 

.41 

Mackie... 

... wwwmackie.com . 

,800-898-3211. 

.60,63 

Magic Glo.. 

.... www.magicglo.com. 

..800-524-0848. 

.77 

N.A.V.E. 

...www.djkj.com . 

..800-434-8274. 

.72 

Nurnark. 

....www.numark.com. 

,401-295-9000. 

.31 

Odyssey. 

....www.odyssey-cases.com. 

,,626-334-0800....... 

.13 

Omnisistem.... 

....www.omnisistem.com.. 

,253-395-9500. 

.25 

Parts Express. 

...www.parts-express.com.. 

... 800-338-0531. 

.50 

Peavey.. 

....www.peavey.com .. 

,601-483-5365. 

.17 

Poneer. 

...wvMPioneefProDJ.com. 

,800-782-7210. 

.15,51 

Plane! DJ. 

...www.planetdj.com. 

,,800 404 8230. 

..22 

Platinum Records. 

... wv,w.platinum-records.com. 

,503-222-9166. 

.79 

Promo Only. 

...www.promoonly.com. 

,407-331-3600. 

.47 

Pro Sing... 

....www.prosing.com.. 

,.800-776-7464. 

.98 

Pro Sound & Staqe Lighting. 

....www.pssl.com . 

... 800-945-9300. 

.67 

QSC . 

....wvMqscaudio.com. 

,800-854-4079. 

.33 

R.l. Novelty... 

...wvM.rinovelty.com. 

,800-528-5599. 

.30 

Sherman Specialty.. 

.... mw partybysherman.com.. 

,800-645-6513,,,. 

.10 

Silver Flight.. 

.... wwM.silverflight.com. 

,888-678-2112. 

.104 

Six Star DJ| Inc. ... 

....www.sixstardj.com.. 

,888-678-2735. 

.9 

SKB ... 

.www.skbcases.com.. 

,714-637-1252. 

.28 

Sound Choice. 

...www.soundchoice.com... 

,800-788-4487. 

.95 

SPIMFG. 

... w vMShowcasepresentations.com. 

,506-587-1423. 

.85 

Stanton. 

....www.stantonmagnetics.com. 

,954-929-8999. 


Tracoman. 

.... www. tracoman.com. 

,954-929-5225. 

.49 

TopToneMFG. 

...www.loptonemfg.com. 

,626-401-9901. 

.106 

TOV . 

.. www.tovlighting.com. 

,800-833-9690. 

.5 

Univenture. 

...www.univenture.com. 

,800-992-8262. 

.41 

Upstairs Records..... 

....'Mmupstairsrecords.com. 

,800-4-UPSTAIRS., 

.16 

VocoPro. 

.... vMw.vocopro.com. 

,800-678-5348. 

.91 


Contact Art Brad lee @ (716) 385-9920 x 103 - Advertising Sales Manager 
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MOBILE BEAT 




























































































































































































































The DJ Magazine 
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Manufacturing 


OEM Since 198B 


1830 Belcroft Ave., So. Ell Monte, CA 91733 • Tel: (626) 401-9901 • Fax: (626) 401-3688 

www.toptonemfg.com 




W-2016 10-spx6-sp 
W-2126 12-sp x 6-sp 


TPC-480 '4-Row CD Case) 




TPL-282 


GS-201-14X4 
























If you're gonna make it in this business, 
you'd better have the right credentials. 


Whether you're Tug time' or working your way 
up. Crown has the right amplifier to express 
your sound. Sonic accuracy, bullet-proof reliability, 
and the right price are just some of the many 
reasons Crown continues to lead the industry. 
Don't simply take our word for it. Here is what 
some of the best in the business are saying: 

"I've owned some of the 'best' amplifier heads in 
the business, but sofcf every one of them when I 
started using the K2 ." 

- DAVE FOWLER, Bass Guitarist for Tracy Lawrence 

"I immediately noticed a tremendous difference 
when using the CE amplifiers. They deliver clean , 
crisp sound at any volume." 

- LISA CAPITANELLI, DJ 

"Out of the box, into the rack, out to the gig. 
Nothing to worry about" 

- MONTE CARLO, Monitor Engineer 
Grammy Award winner, Shania Twain 

"Stunningly powerful with clean and accurate 
reproduction of the input signal" 

- BIG MICK HUGHES, Sound Engineer 
Grammy Award winners, Metallica 

"The ONLY headset rnic." 

- ROB "CUBBY" COLBY, House Engineer, 

Phil Collins & Janet Jackson 

Are you using the best? 

Crown has what you need, at any level. 
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For more information, contact Crown at: 

1-800-342-6939 or www.crownaudio.com 






The Professional's Choice 


2001 Crown International 


H A Harmon International Company 













AUDIO 


THAT 


Check out. our user-friendly 
web site for the latest in 
product info, user manuals, 
events, an authorized dealer 
near you and much more... 


YOU. 



American DJ continues its commitment 
to a Quality. Affordable, Reliable & 
innovative product range designed 
far the full time pro user to the 
bedroom DJ hobbiest. Gear designed 
for DJs by DJs! 


REL1A: 
INNOVATIVE 


dj melissa, the countess of spin 







■ MXEBPM:Pro DJ Mixer 


DCD-PR0450:Dual CO Player 
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yFOR A FREE 
FULL-COLOR AUDIO CATALOG AND 
AN AUTHORIZED DEALER IN YOUR 
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CONTACT US T 




ttieTi&ztt AUDIO 



autiiTv. AnhvtHiuc. * JMEtwru.it ucefiEWiMivco 


.COM 
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